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: 'Déar‘ M. Read:

‘[ am wntmg you today to add my voice to the chorus of publishing mdustry profess1onals who ob_]ect to the
_proposed séttlement between the Department of Justlce and the three ma_] or pubhshers regardmg eBook
priving; - . e ‘

_ Havmg begun my career in pubhshmg in 2001 as an ed1tor1al ass1stant at Snnon & Schuster I have
o WItnessed Amazoii’s role as a bookseller nearly from the start as it-has nakedly aspned to gam a monopoly
over the entire bookselling mdustry not just the on—lme sector And now; regrettably, the terms of the DOJ
- settlement W1ll hand Amazon the monopoly 1t has craved Erom the start in the name of consumer mterest '

. What disturbé me most, thoug'h-,- ..is "that_‘t_he' =1tationale"_for the settlement- is de'ep‘ly ﬂawed-o'n two- aC(:omt'_s.

First, as. S1mon Llpskar of Wnters House has convmcmgly demonstrated the agency model has riot.
resu]ted in h1gher prices for consumers, but rather it has led to lower prloes across Ihe board, as’ well as
"mcreased compeutlon among pubhsh:ng ent1t1es——wwh1ch accordmg to Economics 101, naturally leads to
- lower pnces for the consumer And seeond ds many of my: colleagues have noted, by gwmg Amazon leave
to once: agam engage in its ant1—compet1t1ve pricing strategies; Amazon will drive competltors out of
* business— and once its monopohzatlon is complete, what’s to stop Amazon from. ralsmg pnces at that
point?. :

. I]lere'fo're, I urge the. DOJ 16 reconsider this settleraent in order to restore fair play between publishers and |
“booksellers, which wlll ultimately benefit the consumer much more than this short-sighted soluticn.

'Thank_you for your consideration. .






