
UNITED STATES DISTRICT COURT 
NORTHERN DISTRICT OF GEORGIA 

ATLANTA DIVISION 

UNITED STATES OF AMERICA, 

P l a i n t i f f , 

v. 

OUTDOOR SYSTEMS, INC., 

Defendant. 

C i v i l No. 1-94-CV-2393-CC 
F i l e d : September 8, 1994 

VERIFIED COMPLAINT 

The U n i t e d S t a t e s  o f America, a c t i n g under t h e d i r e c t i o n  o f 

t h e A t t o r n e y General  o f the U n i t e d S t a t e s , b r i n g s th:'s c i v i l 

a c t i o n  t o o b t a i n e q u i t a b l e and o t h e r r e l i e f a g a i n s t the 

d e f e n d a n t named h e r e i n and complains and a l l e g e s as f o l l o w s : 

1. The U n i t e d S t a t e s b r i n g s t h i s a n t i t r u s t case  t o b l o c k 

t h e proposed c o m b i n a t i o n  o f t h e two l a r g e s t o u t d o o r a d v e r t i s i n g 

f i r m s  i n t h e A t l a n t a area, C a p i t o l Outdoor A d v e r t i s i n g , I n c . 

( " C a p i t o l " ) and Outdoor Systems, I n c . ("OSI"). C a p i t o l and OSI 

a r e each o t h e r ' s main c o m p e t i t o r s  i n t h e bu s i n e s s  o f r e n t i n g 

b i l l b o a r d s  i n t h e C i t y  o f A t l a n t a and C l a y t o n , Cobb, DeKalb, 

F u l t o n and Gwinnett C o u n t i e s . 



2.  I f OSI a c q u i r e s C a p i t o l ,  i t would dominate t he o u t d o o r 

a d v e r t i s i n g business  i n t h e A t l a n t a area, c o n t r o l l i n g over 

4,000 b i l l b o a r d s , r e p r e s e n t i n g about 63%  o f a l l b i l l b o a r d s  i n 

t h e area. 

3. Unless p r e v e n t e d , t h i s c o m b i n a t i o n  i s l i k e l y  t o l e s s e n 

s u b s t a n t i a l l y c o m p e t i t i o n and r e s u l t  i n h i g h e r p r i c e s , p o o r e r 

s e r v i c e s and the l o s s  o f b e t t e r and more i n n o v a t i v e p r o d u c t s 

f o r customers who want  t o a d v e r t i s e on b i l l b o a r d s  i n the 

A t l a n t a area. 

I . 

JURISDICTION AND VENUE 

4. T h i s c o m p l a i n t  i s f i l e d and t h i s a c t i o n  i s i n s t i t u t e d 

under S e c t i o n 15  o f t h e C l a y t o n A c t , 15 U.S.C. § 25,  t o p r e v e n t 

and  t o r e s t r a i n t h e v i o l a t i o n by t h e d e f e n d a n t , as h e r e i n a f t e r 

a l l e g e d ,  o f S e c t i o n 7  o f t h e C l a y t o n A c t , 15 U.S.C. § 18. 

5. Venue  i s proper under S e c t i o n 12  o f t h e C l a y t o n A c t , 

15 U.S.C. § 22, w i t h r e s p e c t  t o t h e d e f e n d a n t , Outdoor Systems, 

I n c . , because  i t m a i n t a i n s o f f i c e s and t r a n s a c t s business  i n 

th e N o r t h e r n D i s t r i c t  o f Georgia. 

6. OSI r e g u l a r l y c o n t r a c t s w i t h customers o u t s i d e t h e 

S t a t e  o f Georgia f o r t h e s a l e  o f o u t d o o r a d v e r t i s i n g  i n t h e 

A t l a n t a area and r e g u l a r l y r e c e i v e s o u t d o o r a d v e r t i s i n g 

m a t e r i a l s from o u t s i d e  o f Georgia. OSI  i s engaged  i n 

i n t e r s t a t e commerce, and i t s a c t i v i t i e s a re  i n t h e f l o w o f , and 

s u b s t a n t i a l l y a f f e c t , i n t e r s t a t e commerce. 



I I . 

DEFINITIONS 

7. " A t l a n t a area"   means a l l  of C l a y t o n , Cobb, DeKalb, 

F u l t o n , and Gwinnett C o u n t i e s  i n G e o r g i a , i n c l u d i n g t he C i t y  of 

A t l a n t a . 

8. " C a p i t o l "   means C a p i t o l Outdoor A c q u i s i t i o n Co., 

I n c . , C a p i t o l Outdoor A d v e r t i s i n g , I n c . and C a p i t o l Outdoor 

L e a s i n g Co., I n c . , t h e o u t d o o r a d v e r t i s i n g b u s i n e s s and a s s e t s 

o f w h i c h t h e defendant proposes  t o a c q u i r e . 

9. "Outdoor a d v e r t i s i n g "   means a l l forms  o f a d v e r t i s i n g 

on b u l l e t i n b i l l b o a r d s , p o s t e r panel b i l l b o a r d s and 8-sheet 

b i l l b o a r d s . 

I I I . 

DEFENDANT 

10. Outdoor Systems, I n c . ("OSI")  i s made a defendant. 

OSI  i s a c o r p o r a t i o n o r g a n i z e d and e x i s t i n g under the laws  o f 

t h e s t a t e  o f Delaware.  I t m a i n t a i n s i t s p r i n c i p a l o f f i c e s  a t 

2502 N o r t h Black Canyon Highway, Phoenix, A r i z o n a . OSI  i s  i n 

t h e b u s i n e s s  o f p r o v i d i n g o u t d o o r a d v e r t i s i n g s e r v i c e s  i n t h e 

A t l a n t a area. OSI's A t l a n t a area o f f i c e  i s l o c a t e d  a t 3745 

A t l a n t a I n d u s t r i a l D r i v e , N.W., A t l a n t a , G e o r g i a . OSI had 

o u t d o o r a d v e r t i s i n g revenues  i n t h e A t l a n t a area of about 

$7.4 m i l l i o n  i n 1993. 

PARTY PROPOSED TO BE ACQUIRED 

11. C a p i t o l  i s a c o r p o r a t i o n o r g a n i z e d and e x i s t i n g under 

t h e laws  o f t h e S t a t e  o f Delaware.  I t m a i n t a i n s i t s p r i n c i p a l 



o f f i c e s  a t 732 Ashby S t r e e t , N.W., A t l a n t a , Georgia. C a p i t o l 

i s  i n t h e business  of p r o v i d i n g o utdoor a d v e r t i s i n g s e r v i c e s  i n 

t h e A t l a n t a area. C a p i t o l had outdoor a d v e r t i s i n g revenues  i n 

t h e A t l a n t a area  o f about $17.1 m i l l i o n  i n 1992. 

IV. 

TRADE AND COMMERCE 

12. Outdoor a d v e r t i s i n g  i s a name g i v e n  t o a d v e r t i s i n g on 

s t a n d a r d s i z e b i l l b o a r d s . There are s e v e r a l t y p e s of 

b i l l b o a r d s . The l a r g e s t t ype  o f b i l l b o a r d  i s t h e " b u l l e t i n , "  

w h i c h comes  i n two s t a n d a r d s i z e s : 14' h i g h by 48'   long and 

20' h i g h by 60'   l o n g .  I f p a i n t i n g  i s t h e method of 

r e p r o d u c t i o n , p a i n t  i s a p p l i e d d i r e c t l y on t h e s u r f a c e  o f t h e 

b u l l e t i n , w h i c h  i s c a l l e d a " p a i n t "  o r a " p a i n t e d b u l l e t i n . "  

I f p o s t i n g  i s t h e method  of r e p r o d u c t i o n , a message p r i n t e d on 

paper  o r p l a s t i c  i s a p p l i e d  t o t h e b i l l b o a r d , w h i c h  i s c a l l e d a 

" p o s t e d b u l l e t i n . "   B u l l e t i n b i l l b o a r d s are f r e q u e n t l y s o l d 

s i n g l y  t o an a d v e r t i s e r  a t a n e g o t i a t e d r e n t a l p r i c e t h a t 

depends p r i m a r i l y on t h e b i l l b o a r d ' s l o c a t i o n . B u l l e t i n s s o l d 

i n t h i s f a s h i o n are c a l l e d "permanent b u l l e t i n s "   and command, 

on average, t h e h i g h e s t r e n t  o f any t y p e  o f b i l l b o a r d . 

B u l l e t i n s are a l s o r e n t e d as p a r t of " r o t a r y "   p l a n s by 

b i l l b o a r d companies. A r o t a r y p l a n c o n s i s t s  o f r o t a t i n g an 

a d v e r t i s e r ' s b u l l e t i n message  t o a number of w e l l d i s t r i b u t e d 

b u l l e t i n l o c a t i o n s w i t h i n a m e t r o p o l i t a n area. U s u a l l y l o c a t e d 

a d j a c e n t  t o i n t e r s t a t e highways and h i g h t r a f f i c a r t e r i a l s , 

b u l l e t i n s are t y p i c a l l y s o l d  t o a d v e r t i s e r s f o r longer c o n t r a c t 
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p e r i o d s t h a n o t h e r types  o f b i l l b o a r d s because  o f the h i g h 

i n i t i a l expense  i n p a i n t i n g or p o s t i n g t h e a d v e r t i s e r ' s message 

or i l l u s t r a t i o n . 

13. A second t y p e  o f s t a n d a r d s i z e b i l l b o a r d  i s the 

" p o s t e r p a n e l , "   w h i c h comes  i n one s i z e , 12'  h i g h by 25' l o n g , 

and w h i c h  i s c u s t o m a r i l y s o l d  i n packages c a l l e d "showings."   A 

"100 showing"   o f p o s t e r panels means t h a t t h e b i l l b o a r d company 

w i l l p r o v i d e enough g e o g r a p h i c a l l y d i s t r i b u t e d p o s t e r panels  t o 

d e l i v e r  i n one day a number of exposure o p p o r t u n i t i e s , as 

measured by t h e t r a f f i c count p a s t a l l t h e p o s t e r panels 

i n c l u d e d  i n t h e showing, equal  t o 100% of t h e p o p u l a t i o n  o f 

t h a t p a r t i c u l a r market.  I n t h e A t l a n t a area, f o r example, a 

100 showing r e q u i r e s a p p r o x i m a t e l y 120 p o s t e r p a n e l s . The 

a d v e r t i s i n g message on a p o s t e r panel b i l l b o a r d  i s c a r r i e d on a 

p r i n t e d paper p o s t e r . P o s t e r panels are n e a r l y always s o l d  i n 

groups by b i l l b o a r d companies and u s u a l l y f o r a s h o r t e r 

c o n t r a c t p e r i o d t h a n p a i n t e d b u l l e t i n b i l l b o a r d s . Poster 

p a n e l s are g e n e r a l l y l o c a t e d a d j a c e n t  t o p r i m a r y a r t e r i a l roads 

and busy secondary s t r e e t s . The r e n t a l f o r each poste r p a n e l 

i n a showing averages about o n e - f i f t h  o f t h e r e n t a l f o r each 

p a i n t e d b u l l e t i n  i n a r o t a r y . 

14. A t h i r d t y p e  o f s t a n d a r d s i z e b i l l b o a r d  i s the 

" 8 - s h e e t , " sometimes r e f e r r e d  t o as a " j u n i o r b i l l b o a r d . "   An 

8-sheet  i s a p p r o x i m a t e l y 6'  wide by 12'  l o n g . An a d v e r t i s e r ' s 

message on an 8-sheet  i s u s u a l l y c a r r i e d on a p r i n t e d paper 



p o s t e r .  I n t h e A t l a n t a area, n e a r l y a l l 8-sheet l o c a t i o n s are 

i n i n n e r c i t y areas, and 8-sheets are u s u a l l y s o l d  i n packages 

d i r e c t e d  t o r e s i d e n t s of the areas  i n which t h e y are l o c a t e d . 

An 8-sheet r e n t s , on average, f o r l e s s t h a n o n e - t h i r d t h e r e n t 

o f a p o s t e r p a n e l . 

15. Outdoor a d v e r t i s i n g has p r i c e s and c h a r a c t e r i s t i c s 

t h a t are d i s t i n c t f rom o t h e r a d v e r t i s i n g media. A customer's 

e v a l u a t i o n  o f t h e importance of these c h a r a c t e r i s t i c s depends 

upon t h e t y p e of a d v e r t i s i n g message t h e customer wishes  t o 

convey and t h e p r i c e t h e customer  i s w i l l i n g  t o pay  t o d e l i v e r 

t h a t message. Many customers who use o u t d o o r a d v e r t i s i n g a l s o 

a d v e r t i s e  i n o t h e r media, e s p e c i a l l y r a d i o , t e l e v i s i o n , 

newspapers and magazines, but use o u t d o o r a d v e r t i s i n g when t h e y 

want a l a r g e number o f exposures  t o consumers  a t a low c o s t per 

e xposure. Because each exposure  i s n e c e s s a r i l y b r i e f , o u t d o o r 

a d v e r t i s i n g  i s most s u i t a b l e f o r h i g h l y v i s u a l , l i m i t e d 

i n f o r m a t i o n a d v e r t i s i n g . 

16. For most a d v e r t i s i n g customers, o u t d o o r a d v e r t i s i n g ' s 

p a r t i c u l a r c o m b i n a t i o n o f c h a r a c t e r i s t i c s makes  i t a type  o f 

a d v e r t i s i n g medium f o r w h i c h t h e r e are no c l o s e s u b s t i t u t e s . 

Such customers who want or need  t o use o u t d o o r a d v e r t i s i n g 

w o u l d n o t s w i t c h  t o another a d v e r t i s i n g medium were outdoor 

a d v e r t i s i n g r e n t a l f ees  t o i n c r e a s e by a s m a l l but s i g n i f i c a n t 

amount. 

17. Outdoor a d v e r t i s i n g c o n s t i t u t e s a l i n e  o f commerce and 

a r e l e v a n t p r o d u c t market f o r a n t i t r u s t purposes. 
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18. The v a s t m a j o r i t y  o f t h e p o p u l a t i o n  o f t h e g r e a t e r 

A t l a n t a r e g i o n l i v e s  o r works  i n t h e A t l a n t a area and most of 

t h a t r e g i o n ' s commercial a c t i v i t y occurs  i n t h e A t l a n t a area. 

A d v e r t i s e r s who d e s i r e  t o employ ou t d o o r a d v e r t i s i n g  t o reach 

t h e A t l a n t a consumer market have no reasonable s u b s t i t u t e f o r 

b i l l b o a r d s l o c a t e d w i t h i n the A t l a n t a area;  i n p a r t i c u l a r , a 

s m a l l but s i g n i f i c a n t i n c r e a s e  i n t h e p r i c e  of outdoor 

a d v e r t i s i n g  i n t h e A t l a n t a area would not cause a d v e r t i s e r s  t o 

t u r n  t o b i l l b o a r d s l o c a t e d  i n more r u r a l c o u n t i e s o u t s i d e  o f 

t h e A t l a n t a area. About 93% of C a p i t o l ' s and OSI's b i l l b o a r d 

s i t e s  i n t h e g r e a t e r A t l a n t a r e g i o n are l o c a t e d  i n the A t l a n t a 

area. The A t l a n t a area c o n s t i t u t e s a s e c t i o n  o f the c o u n t r y 

and r e l e v a n t g eographic market f o r a n t i t r u s t purposes. 

19  I n 1993,  i n t h e A t l a n t a area, t o t a l o u t d o o r 

a d v e r t i s i n g s a l e s were a p p r o x i m a t e l y $40 m i l l i o n . 

20. OSI and C a p i t o l are t h e o n l y companies t h a t o f f e r a 

f u l l l i n e  o f b i l l b o a r d s  i n t h e A t l a n t a area. Together, OSI and 

C a p i t o l c o n t r o l over 63% of a l l b i l l b o a r d s  i n t h e A t l a n t a 

a r e a . A combined O S I - C a p i t o l e n t i t y would c o n t r o l about 4,000 

b i l l b o a r d s  i n t h e A t l a n t a area, over s i x t i m e s t h e t o t a l  o f t h e 

n e x t l a r g e s t o utdoor a d v e r t i s i n g company  i n t h e A t l a n t a area 

and a p p r o x i m a t e l y e l e v e n times t h e t o t a l  o f t h e t h i r d l a r g e s t . 

2 1 . OSI and C a p i t o l compete head-to-head w i t h one a n o t h e r 

f o r a d v e r t i s i n g customers, e i t h e r d i r e c t l y  or t h r o u g h 

a d v e r t i s i n g agencies. Outdoor a d v e r t i s i n g customers have 
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b e n e f i t e d from OSI and C a p i t o l c u t t i n g t h e i r p r i c e s and 

i m p r o v i n g t h e i r s u p p o r t and s e r v i c e s  i n response  t o c o m p e t i t i o n 

f rom one a n o t h e r .  I f OSI a c q u i r e s C a p i t o l , o u t d o o r a d v e r t i s i n g 

customers  i n t h e A t l a n t a area market would s u f f e r the l o s s  o f 

t h i s head-to-head p r i c e , s u p p o r t and s e r v i c e c o m p e t i t i o n . 

22. OSI's proposed a c q u i s i t i o n  o f C a p i t o l would r a i s e 

OSI's market share of t h e o u t d o o r a d v e r t i s i n g business  i n t h e 

A t l a n t a area, based upon t h e number o f b i l l b o a r d s , from 

a p p r o x i m a t e l y 24%  t o a p p r o x i m a t e l y 63%. The HHI based upon t h e 

number o f b i l l b o a r d s w i l l i n c r e a s e by a p p r o x i m a t e l y 1451 

p o i n t s ,  t o 4829, whi c h  i s a s i g n i f i c a n t i n c r e a s e  i n an a l r e a d y 

c o n c e n t r a t e d market. 

23. A f t e r consummation  o f t h e proposed t r a n s a c t i o n , t h e 

combined O S I / C a p i t o l c o u l d p r o f i t a b l y r a i s e t h e p r i c e of 

b i l l b o a r d r e n t a l s due  t o t h e e l i m i n a t i o n  o f c o n s t r a i n i n g 

c o m p e t i t i o n .  I n response  t o such a p r i c e i n c r e a s e , o t h e r 

o u t d o o r a d v e r t i s i n g f i r m s  i n t h e A t l a n t a area l i k e l y would be 

u n a b l e  t o r e p l a c e t h e c o m p e t i t i o n l o s t t h r o u g h t h e merger and 

customers would have few a l t e r n a t i v e sources f o r outdoor 

a d v e r t i s i n g . 

24. S u c c e s s f u l new e n t r y i n t o o u t d o o r a d v e r t i s i n g  i n t h e 

A t l a n t a area  i s not easy, due  i n p a r t  t o t h e i n c r e a s i n g amount 

of government r e g u l a t i o n s l i m i t i n g b i l l b o a r d c o n s t r u c t i o n , t h e 

s c a r c i t y  o f s u i t a b l e b i l l b o a r d s i t e s w i t h i n t h e A t l a n t a a r e a , 

p a r t i c u l a r l y w i t h i n t h e 1-285 P e r i m e t e r around A t l a n t a , and t h e 



n e c e s s i t y  o f o b t a i n i n g a s u f f i c i e n t number and g e o g r a p h i c 

d i s p e r s i o n  o f b i l l b o a r d s i t e s  i n o r d e r  t o be an e f f e c t i v e 

c o m p e t i t o r . 

V. 

VIOLATION ALLEGED 

25. Pursuant  t o an agreement e n t e r e d on or about J u l y 27, 

1994, OSI proposes  t o a c q u i r e f o r a p p r o x i m a t e l y $40 m i l l i o n t h e 

o u t d o o r a d v e r t i s i n g business of C a p i t o l . The a c q u i s i t i o n would 

i n c l u d e s u b s t a n t i a l l y a l l of t h e o u t d o o r a d v e r t i s i n g business 

and a s s e t s  o f C a p i t o l which are p r e d o m i n a n t l y used  i n t h e 

A t l a n t a area market area. 

26. The e f f e c t  of OSI's a c q u i s i t i o n  o f C a p i t o l ' s o u t d o o r 

a d v e r t i s i n g business  i n t h e A t l a n t a area may be s u b s t a n t i a l l y 

t o l e s s e n c o m p e t i t i o n  i n outdoor a d v e r t i s i n g  i n t h e A t l a n t a 

area  i n v i o l a t i o n  o f S e c t i o n 7  o f t h e C l a y t o n A c t ,  i n t h e 

f o l l o w i n g ways, among o t h e r s : 

a. a c t u a l and p o t e n t i a l c o m p e t i t i o n between OSI and 

C a p i t o l  i n outdoor a d v e r t i s i n g  i n t h e A t l a n t a area 

w i l l be e l i m i n a t e d ; and 

b. c o m p e t i t i o n g e n e r a l l y  i n o u t d o o r a d v e r t i s i n g  i n 

th e A t l a n t a area may be s u b s t a n t i a l l y lessened. 

PRAYER 

WHEREFORE, p l a i n t i f f p r a y s : 

1. That t h e proposed a c q u i s i t i o n  o f C a p i t o l ' s o u t d o o r 

a d v e r t i s i n g business by OSI be adjudged a v i o l a t i o n of S e c t i o n 
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7  o f t h e C l a y t o n A c t ; 

2. That t h e defendant and a l l persons a c t i n g on the 

d e f e n d a n t ' s b e h a l f be permanently e n j o i n e d f r o m c a r r y i n g o u t 

any agreement, u n d e r s t a n d i n g  or p l a n , t h e e f f e c t  o f which would 

be  t o combine t h e outdoor a d v e r t i s i n g businesses of OSI and 

C a p i t o l ; 

3. That t h e p l a i n t i f f have such o t h e r and f u r t h e r r e l i e f 

as t h e Co u r t may deem j u s t and p r o p e r ; and 

4. That p l a i n t i f f recover t h e c o s t s  of t h i s a c t i o n . 

ANNE K. BINGMAN  
Assistant Attorney General  

STEVEN C.  SUNSHINE 
Deputy A s s i s t a n t A t t o r n e y 

G e n e r a l 

CONSTANCE K. ROBINSON 
D i r e c t o r  o f O p e r a t i o n s 

U.S. Department  o f J u s t i c e 
A n t i t r u s t D i v i s i o n 

U n i t e d S t a t e s A t t o r n e y 
N o r t h e r n D i s t r i c t  o f Georgia 

Dated: 

JOHN T. ORR 
Georgia Bar No.: 554625 

JUSTIN M. NICHOLSON 

WILLIAM G. TRAYNOR 

A t t o r n e y s , A n t i t r u s t D i v i s i o n 
U.S. Department of J u s t i c e 
R i c h a r d B. R u s s e l l B u i l d i n g 
S u i t e 1176 
75 S p r i n g S t r e e t , S.W. 
A t l a n t a , GA 30303 
(404) 331-7100 
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APPENDIX 

"HHI" means the H e r f i n d a h l - H i r s c h m a n Index, a measure  o f 

market c o n c e n t r a t i o n c a l c u l a t e d by s q u a r i n g t h e market share  o f 

each f i r m competing  i n the market and t h e n summing the 

r e s u l t i n g numbers. For example, f o r a market c o n s i s t i n g  of 

f o u r f i r m s w i t h shares  o f 30, 30, 20 and 20 p e r c e n t , the HHI  i s 

2600 (30 squared + 30 squared + 20 squared + 20 squared =  

2600). The HHI, which takes i n t o account t h e r e l a t i v e s i z e and 

d i s t r i b u t i o n  o f t h e f i r m s  i n a market, ranges from v i r t u a l l y 

z e r o  t o 10,000. The index approaches zero when a market  i s 

o c c u p i e d by a l a r g e number o f f i r m s  o f r e l a t i v e l y equal s i z e . 

The i n d e x i n c r e a s e s as the number o f f i r m s  i n t h e market 

decreases and as t h e d i s p a r i t y  i n s i z e between t h e l e a d i n g 

f i r m s and t h e r e m a i n i n g f i r m s i n c r e a s e s . 
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VERIFICATION 

I , J u s t i n M. N i c h o l s o n , d e c l a r e : 

1. I am an a t t o r n e y w i t h t h e U n i t e d S t a t e s Department  o f 

J u s t i c e , A n t i t r u s t D i v i s i o n . 

2. I v e r i f y t h a t t he f o r e g o i n g V e r i f i e d Complaint f o r and 

on b e h a l f  o f t h e U n i t e d S t a t e s  o f America was d u l y p r e p a r e d 

under t h e d i r e c t i o n  o f the A t t o r n e y General  o f t h e U n i t e d 

S t a t e s ; t h a t t h e f a c t s s t a t e d t h e r e i n have been assembled by 

a u t h o r i z e d employees and counsel f o r t h e U n i t e d S t a t e s  of 

America; and t h a t t h e a l l e g a t i o n s t h e r e i n are t r u e and c o r r e c t 

t o t h e b e s t  o f my knowledge, i n f o r m a t i o n , and b e l i e f . 

3. I d e c l a r e under p e n a l t y  o f p e r j u r y t h a t t h e f o r e g o i n g 

i s t r u e and c o r r e c t . 

Executed  a t A t l a n t a , Georgia on September 1994. 

J u s t i n M. N i c h o l s o n 
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