Examples of Key facts Showing that Microsoft has Monopoly
I - R F L - o S

Microsoft’s customers (OEMs) do not believe they have any
viable commercial alternatives to Windows.

A substantial increase in the price of Windows will not cause
Microsoft’s customers to switch to an alternative operating
systems.

Microsoft’s pricing of Windows is not significantly constrained
by the prices or availability of non-Microsoft operating systems.

Microsoft’s PC operating system market share has been very high
and very stable for several years.

Microsoft’s PC operating system market share 1s expected to
remain high for a significant period of time in the future.

There are substantial barriers to entry into the business of
supplying PC operating systems to replace Windows.

Microsoft has engaged in conduct that makes sense only if it
believes it will maintain its monopoly
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