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Remember 1998? 

I'm sure many of us remember 1998 as a very simple time ... 

Sally 
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Search Now 
, 

3+ BILLION 
SEARCHES PER DAY 

20 BILLION SITES 
ARE CRAWLED 
EVERYDAY 

..... ...... -
c.-..,..a..,,wo... 

·-·--
...... 

...... 

------·---- _ _ 

Comcast 

- -.._ ..... 
-

But now, Google just celebrated its 20th birthday last month. Today, there are 
3+ ..... . 

Search marketing has become increasingly complex over the years in the search 
engines quest to deliver the most relevant yet comprehensive information a user is 
looking for 
Our goal is to make sure that the improvements we make fit into the flow that 
you're looking for that you almost don't notice that it happened. It should seem 
obvious, and like it should have always been that way. 
Google instant allows Google to load your query and results before you're even 
done typing. 
•. Last year, the number of search quality improvements made by Google was 540, 
which averages out to ~1.5 each day. 

Sally 
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A Search Engine Results Page (SERP) 

Go gle Comcast 

.. - --..,.,; - ........ -.. 
Xftn.iy.com I Shop Comcaste Deals I Special Offer • S39 99/mo/1 yr 
(lii) _..,."Y_ • 
a..r ... ....,._.&lVAl....,_Or.....,O,.,,,,,,,Ow10tWott.STMZ• _....,,,.,...OftX1 ~ 
~--·~ .. ...._.....,_.._...,v...,T.,._,C, TY•hoffll,&.,. ..... 
~ '°"'.-.wl "V .......... 'wl IMIIClll(AJl.'tlMr' _,....~...,., Pa,ci ..... 

TV & Internet Deals Exlating Customer Deals 
lt'IOPOW~~ .... O.. fNC.C....,..ll,,.,,.,_.0....& 
IMO.N ... -..'W-fi \WMN ......... Yc-

Internet Offers 
c., ......... , ....... ~ 
•M ,,.,_.._...trw ..... 

~st Bus,ness Offers °'°""'"°""" ........... ~ ...... 
....._,,._ ... o-.. ~ 

Comc:aste Business I Vis~ The Offocoat S.te 
Gil---- · a,,_.__,,... .,, ... a .......... .., ....... ~&TV..,.,-e,....,_.....,._,,..,......,. 

Otg tal cable TY. tntefMI and Home Phone I XFINTTY _, _ __,_,,, . 
.... on» ,~°'9&ai1CllileTV · '9[hlip,N,cl ._..,_.....,.,..__~ S.,,~ 
,_,,.,.,.-- ............ » '-ll'YllfOo,,ic,aM. 

Contaet Us 
c::.ucc"' ca- lrl ..... . 
c-........_o.-..... . 

PayBdl 
~---~ .. ,,., 
c.i..-.,'f0,11:a~ .. 

Mor'9..wtitJ,om-w!ntyC9fft• 

Latest from xfonitv com 

Xf,nlty • Login 
Get ......... O,)lll 4pll'Dffl 
COMCMl'1p .......... .,.. 

XfonltyTV 
.,_,u. ~C....TVO,,.. t,.,,. 
er,-. i...HDTVd 

Comcast < 

~ Cotpoc .... , ill 11"1 ~ .... lift U.U C 1 i • 
... , .... t rt .... "' .... 5 ..... ,.. .. ,., • ..._ ~ 

C.......~1 (IOC!lt)I ..... 

--CMC$A - .,, .... ., ., 20\I 

" -- -•-cin--
11 t rwcn: tV411,M 
C(O: • ..,,La...tt (Noi,tcm-) 

&$ 15 iw: X.f"'"")'HIC.'"i8Clltn.........i.t........,,.M0Rl 

M,-l(Mw!-~•ftwww.dlaVW4n♦ ,,.._.......,wwe 
~ ....... .., .... _, -•(n.11'1JDI) __....-v 

ProfilH 

a fi Im C @) ,_ ·- - .... , ... -
People also IHrch fo, v--.. --

.. -... fios' .,-.a-. ,efin,ty ::: ~ -, _? .,_ 
AT&T "--'°"'- -= ~ XI..., 

Google 

Victoria 
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A Search Engine Results Page (SERP) 

Go gle [ ] - Search Keyword t a. 

.. . - -
Xfi""Ycom 1---. 1-0ff11 $39 99/mo/1'1' _ ..,, _ __ Cu CSA • 

_...__,. _____ Cllt,,.... .......,. ..... ~-" ...... 

_._ ...,._.,..,_......., N• .... &•-F ..,_.......,"'-....,._,,....._.,.... ~--........ 
TV &r'temtCO... t.i.sbngCt 1•0.• ................... _,.....,.......,. .... , ........... .._.. ........__ . ..., 

- ln!.,,..ot, .. COfTtCNt ..,..Off .. ........ ._., ...... 
__., ........ 0--. ... 

~ ................. ,.__ 
w ............... ......... 
(/) -

D9ta Cable TV lrltmet Md Home Pho,'lle I XFIMTY 
:11,._dllrJ..., • 

... .-1:1Nh-...,C...NMIIIJI ..... ___ _,..__..._......._..,_ 

~ 

............... __,,,..,c.-...a 

a..-t ............ . 
~ ........ o., .... . ...,. 
...._ .... c...-.,­c-...._.,_.,.,,... .. 
.......... ._'¥1tt_• 

0 ut"'trom"'1Mvcom UJ 
(/) -

ICAn,ty .._ ............ ...., .... a.-.-.,..,.. .... !'!!': 
JC1ln,ty lV 
._.,..,.,e...tva-c.., ---

Knowledge Graph 
Comcast < 

--
c.-..~ .............. -­_ , __ ,....._.......,.._. ...... 
o.e-,_,._ ,(11:Q ... ... 

..........., ~ ~ ... ... u •1~ .... ..... ----
0.-.. .......... Cb'I .... ...., - --C. .... \. ........... ~. 
.......... ......_.,.. MtO W.1 ........... MOIIC 

... ,.. ..... 0.-. .... __... ..................... _. 

............ ., .............. ,7' ......... .. 

~3 flo..J :.· _,., c,..__ ><.f1n1ty 

Note: Generally 2-
3 ads above the 
fold; shopping ads 
can also appear 
above text ads 

Google 

When we refer to impacting Paid search results you may hear the 
phrase SEM or Search Engine Marketing and in the case of 
Oraganice SEO or Search Engine Optimization. While paid ads can 
appear on multiple pages of Search results the typical goal is to be 
in the top 3 slots on the first page above organic results. 
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A Mobile Search Results Page 

Page 1 

r - - •~ 
a Go gle 

EJ __ ~arch Keyword" II 

.tidda..-4aao.t•n111~ fftlllwlllli,I ~---,_..,,.., 

..,_ 

.._.......,.._ 

<Jl 
C) 
C 

·.:, 
<Jl 

:.:::i 
<Jl 
a. 
10 

~ 
.!:2 
C 
10 
C) ... 
0 

Page2 

• ...... 
0 o Owcavo 

-·- _,,_ --
A nMJ' ~byCOfflent I.. 

• x,,,., 5'f.ft"' Cofflc:Mt -
CSTUMO....., I.. .... • --
.... ,,., ---

-
• 
• 
• 

... 

.!:2 
C 
10 
C) ... 
0 

Page 3 

..................... CCffltalllf'9W!QMIO ,_..,._,. ,,...._,-..,..N.......,.........., _.,._ 

-JtNrr~bcitlrp:U~--~--.. 
.... ...._ P•lw10110ii.,,..,_,..,_ .. ....,. . "" 
S':11 ,._._,acfflOOi .. , .............. 
•-~•~•1-.. u·, ,...,......,. ... .a, 
_..,.llflNlt ..... CO,...- ....... T'( ...... ----·-
~to•~0nean.,..c..,11,c,....._ 
..._...,.,._.,,.. .. .....,,. ....... Of(TV .. .,.., .......... 

Google 

these results do look a bit differently on the mobile side and 
depending on the keyword can also include Organic maps listings 
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Anatomy of an Ad 

Ad Content 
Text 

1 Headline 
2 URL (within marketplace) 
3 1-2 description lines 

Ad Extensions 
4 Structured Snippet 
5 Sitelinks 

Other Extensions include: 
App, Call, Callout, Location, Message, Price, Promotion 

Google 
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Anatomy of a Mobile Ad 

Ad Content 
Text 

1 1-3 Headlines 
2 Display URL 
3 1-2 description lines 

Ad Extensions 
4 Sitelinks 
5 Call 
6 Location 

Other Extensions include: 
App, Callout, Message, Price, 
Promotion, Structured 
Snippet 

, 
2 

• Go <Je 

:r!!wryoom xwySa.~°"""' l,lpTMI 
YOl,rlCffttyeSliN'ct-
___ 

Adda...ll&G,,tr ......... ,_n,.,..,,.,. 
3 ~~,.,YOUTOCl9t 

...,_ 

,....,_ 

0 '••o..w.,,...a 

5 .... , --6 
Google 

On the mobile side the same principals hold true with 3 key 
features: headlines, display URL, and description lines. On mobile 
especially the addition of a location and call extension can be very 
relevant for users on the move or those hoping to place a quick call 
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What terms should I 
be familiar with? 

Here are a few to start off with ... 

11~•~ 

Some of the terms you may already be familiar with and some may 
be less obvious, so here are a few to start. 
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Impressions: An impression is counted each time 
your ad is shown. 

Go gle c- I Q. 

,. .......................... 
........... ..-.) - -

lC6no,ycom I - ~ -. 1-0ffw • S39 99/mo/11" ..,_._.,~-
- ........ ,T'Y .. ._0, ....... 0,,..., ....... .,..,. ....... ,.... .... , ..... 

-- _ ........................ _.,~ ... 1 "' ..... , .... .. 
.... '°" ..___ N..__.-R,-.a1f,__~_.,........,_ 

rv , .,__ - . -... o.. ............. . 

b'Ut'netOft ... ..... ,... ....... .... .. ..,., .... . 

~---· ..... ...._Q -- & 
~ ....... , .. 
Corncut eu.....,. Off.,. ___ ...._.._"""" ..... .................. 

Comc.Ut9 ....._. , VIM The Off'ic.111 Sii. 
YM41 -4flwt:et1111:: • 
._"-"...._-' ............ --..,,._., .. ,... .. ,....._ ............ ..._ 

O,g,tat C.- TV 1nt.1tntt lfld Home Phone i XF'l"«TY 
.... ,..__fiMf.., • 

Jtff>t#T'f ..... C..N...,.'"9C .......... ....,...._..._ .... ,_l:e l 
.., ............ .e,y .. ~ 

Contact Us .....,_ ..... _. .. . .. .......,., ..... .. 
"-Y• ........... c:.-- • .-.. o.-,._,...,~ .. ..... __ ._..-..., ... 

latHt from xfntvcom 

XliMy • Log,n ... .. ,..,, ..... .. .. ... ,.,,, 

Comcast < 

--c-.-...c....-•• .__ ..... ___ _ . .............. ,__,._ ....... 
..,_ ~ CliCl4 ~ .... t0 u 1•1 -. -0-... ............ CD" .... ...., --~-­C.-._.L ......... - •• 
.........._ • ._MK~-., •w~_......,lofOIIII: 
............ c.-c. ......................... _._. 
............. ~ .......... cn.,11 ......... .. -Cl 11 lffl C ® 
r- , ..... ~ •t• ....,_ 

Google 

Sally 

One of the most basic terms is an impression ... 

Impressions in Paid Search are free. 
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Click: When someone clicks your ad, like on the 
blue headline of a text ad. 

Go gle c- I Q. 

,. .......................... 
........... ......, - -

X6no,yco,n 15h00 eomc.---1-0fftl • Sl9 99/mol1yr 
... -...,~-
.. , ....... ,T'Y .. ._0, ....... 0,,...,..,_ ... .,..,. ....... ,.... .... , ..... 

- • _ ........................ _.,~ ... 1 "' ..... , .... .. 
.... '°" ..___ N..__.-R,-.a1f,__~_.,........,_ rv,.,__ -. -... o.. ............. . 

b'Ut'netOft ... . .... ,... ........... ... -
Comc.Ut9 ....._. , VIM The Off'ic.111 Sii. 
YM41 -4flwt:et1111:: • 
._"-"...._-' ............ --..,,._., .. ,... .. ,....._ ............ ..._ 

0-~TV-ONl,_Pllono iXFl'<ITY 
.... ...__fiMf.., • 

Jtff>t#T'f ..... C..N...,_'"9C .......... ....,...._..._.._.,_l:e 
.., ............ .e,y .. ~ 

Cont>etlJs .....,_ ..... _. .. . .. .......,., ..... .. 
"-Y• ........... c:.-- • .-.. o.-,._,...,~ .. ..... __ ._..-..., ... 

latHt from xfntvcom 

XliMy • Log,n ..... ,..,, ..... .. .. ... ,.,,, 

Comcast < 

-- ... ..__..,. __ _ _____ ...........,,_,__,._ ....... 
..,_ ~ CliCl4 ~ .... t0 u 1•1 -. -0-... ............ CD" .... ...., ----C.- .... L ......... - •• 
.........._ • ._MK~-., •w~_......,lofOIIII: 
............ c.-c. ......................... _._. 
............. ~ .......... cn.,11 ......... .. -Cl 11 lffl C ® 
r- , ..... ~ •t• ....,_ 

Google 

~~ 

It's worth noting that in Search, you only get charged when 
someone actually clicks on your ad, not when an impression is 
shown. 
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Clickthrough rate (CTR): Clicks / Impressions. CTR 
can be used to gauge how well your keywords and 
ads are performing. 

Clicks / Impressions 

Google 

For instance, if your CTR is low, you may want to adjust your ad 
copy or messaging, or you may want to refine your targeting. 
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Brand Keyword: Keywords that contain your brand 
name or branded product terms 

''Xfinity internet'' 

''X1 bundle deals'' 

''Comcast Business'' 

Google 
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Non-Brand, Generic, or Category Keyword: 
Keywords in your category that do not contain your 
brand or branded product names 

''Internet service 

providers'' 

''Cable internet 

bundles'' 

''VoIP'' 

Google 
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How do I pay? 

Pay Per Click (PPC) model. Only pay 
when someone clicks on your ad. 

Cost Per Click (CPC) is used to 
describe how you're being charged. 
These terms are often used 
interchangeably. 
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How do I get my ad 
to the top of the 
page? 

We use an auction! While "what 
you're willing to pay" is one key 
element. .. you can't just pay to win 
top spot, as we consider other 
factors too. 

11~•~ 

Sally 
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$ 

AD RANK = MAX BID X QUALITY 
SCORE 

A value that's used to 
determine your ad 

position (where ads are 
shown on a page) and 
whether your ads will 

show at all 

-- Maximum you are willing to 
pay for a click on your ad Relevance 

Google 

One thing to note is that your actual Cost Per Click will often be 
lower than your Max Bid, especially if your Quality Score is high. 
Google will often reward your relevancy by charging less per click 
than if your ad wasn't very relevant to the user. You can also think 
of it as an eBay auction--you only pay what's required to "win" the 
auction against the next competitor, and not necessarily the 
maximum amount. 
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101 Google Adwords 

GooQle 
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The Search Network 

Ad Distribution: Google ads also appear on searches done on 
hundreds of partner sites (referred to as search syndicates) 

a, Aol. car insurance l 
Search query: 

Comp.are car 1nsurance quocu from muh1plt compan ts 
much •• S400 a ytar. Qr Insurance Aatu i• your ult,ma 
pro-,,tdt comp.any rtVltw'S, wh,dt purthu1ng Advt<t, d1;1ms. ..._ 

Car 
__________ 

insurance 
., 

p0l1CJts, •nd morel 

Netscape Netcenter. www ur1nJur•ncer11te <"""' 

Esurance&, omcIaI s11e 
Compue &nd ww on your e&r ln.sur-•n« . st..ttd Exu.llent by A.M. lut. 
WWW thll "'Ir cori-

Altlanz ear insurance Five AdWords ads 
A tnz om u Car lns.uraince Illy Onhne & Save l 

Saw Up to 1011 Onl,ne· S.f• o, ... , 0..count· under sponsored links 
F•.st 2 M nute Quote Online Comp,ire Car lnsur&nee 

Low Cost Car Insurance 
hy Mn & ww more on vour car lnsur11nce Get • 60 MC quote ~ 
WWW ti~ ZZlftJUfill'tCt CO"" 11 

Budget Pircg insurance 
1011 Onl,ne O,scount + 0.Kk Out Our Pay less O< Get SS0 Offer 
WWW l, td r~ c " 

Virgin Car insurance 
Olten 3011 Chta~r Than The ll<g Cuv< llut You Could Saw Even More 
\t1r Me;,i,cy :o~ u Car lnsur•nct 

GooQle 
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Results w ithin the AdWords Account 

M.,..__."' 
Campa,gn: Google Store: English • Americas ~ 7, 20CM - Sop16, 2009 

Faw ...... 
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-
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CK 

--
T- • .. ad-

-
w.- l.1to-121 UK I0.40 I.Ml 

-
117.2S ~ 1,741 11t.t1 2.o1% S,M,377.32 

-
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0 • 

-
$ 100 MO 16 1.217 2.12019 5111ft S021 1111 $6 70 .. 11'Jlt uo• $7 64 >60% "4.31940 ,. 

0 • _so,.,,. $ 100 11AO 100,462 1.201121 un so•2 11053,5 040% 353 111131 0»% $42.16'M 2 

You can start seeing results within hours 

GooQle 
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