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REDACTED FOR PUBLIC FILING 

WHAT IS PA ID SEARCH? 

SEARCH AIMS TO DELIVER RELEVANT INFO IN THE "MICRO 
MOMENTS" 

Google -:::, :::, 
.r. 

o. What is paid search? 

Google Searcn rm Feeling Lucky 
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REDACTED FOR PUBLIC FILING 

WHAT IS PAID SEARCH? 

SEARCH IS A SURVEY OF THE WORLD 

• hulu Virginia 
Search term 

Search interest 

• Age 111nge 

AND CAN SUPPLY INFORMATION ON: 

• Consumer interest :::, 

• 25-34 

• Interaction rates 
-:::, 
.r. 

Geographical insights • 35-44 
• 
• Verbiage • 45.54 

• Seasonality • Gendtr 

Demographics • 55-64 
• • Male 

• 

-• 65or more • Feim•t 
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REDACTED FOR PUBLIC FILING 

WHAT IS PAID SEARCH? 

SEARCH BRIDGES THE GAP FROM OTHER MEDIA TO SALES 

¢ ~ * GO"gle 0. s!, 

[g] ii C, -~ 
~ 

II 

□ rl yahoo/ - -:::, 
~ 

:::, 
.r. 

Qi; ~ l'.D 
~ n 
> 

~ bing [ r.."' 

a
((0)) LJ 0.. • • 

Im You(m Search 

~ a 0 □~ t 
0.1 
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REDACTED FOR PUBLIC FILING 

WHAT IS PAID SEARCH? 

SEARCH REACHES CONSUMERS AT THE MOMENT OF INTENT 

~ 
■ OOOQle..com Search captures hand raisers that 

are entering KEYWORDS OR Google 
QUERIES IDENTIFYING EXACTLY 
WHAT THEY ARE LOOKING FOR 

---
:::, 

whether it is a product, answers to -:::, 
..._.,u com I H\llu Ol'flclal Sit• I~, 01 

.r. questions, information, researching 
o....rtt {cp$001N. °'9nalS.., l<m Snows & His 
~ T~30~F....iW.--H8Q,$how""'-,& 

a purchase, or purchase intent, etc. 

MID FUNNEL ~~ WeHl!weSomelNr>g1or£~ 

Alti,,,g lor l111lu.a11n 

consideration 
~ 1 11,191) 

h 
For Hulu this means that paid 

waicn 1V .,_ aM~ ~ -s-- rv 'Pi__, 
CIC Soutl'IP'artt, ~ SNt,. MOClem F.,.ly an:I paoular search is OPERATING IN THE 
mo~onYD.Jff-,orileaC'#IOn.. Sbwtyo.affw R, 

LOWESTPARTOFTHEFUNNEL, 
CAPTURING ANY DEMAND 

LOW FUNNEL DRIVEN from upper funnel activity 
conversion or users searching organically and 

driving them directly to the Hulu site 
to drive subscriptions. 
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REDACTED FOR PUBLIC FILING 

WHAT IS PAID SEARCH? 

SEARCH VOLUME IS CONTINGENT ON CONSUMER DEMAND 

We can create and influence the demand with other mediums, but SEARCH VOLUME IS 
DEPENDENT ON INTEREST AND CONSUMER demand. In other words, it's an entirely 
market dependent, demand driven channel. 

-:::, :::, 
.r. 

with Google alone processing over ... 

2 TRlttlON SCARCHCS ecR Y-EAR 
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REDACTED FOR PUBLIC FILING 

WHAT IS PAID SEARCH? 

THE DIFFERENCE BETWEEN PAID AND ORGANIC SEARCH 

All results for user queries are displayed on the 
Search Engine Results Page (SERP) 

M!"f' • .000. IOO ....,,,°' 109' t«GM 

PAID SEARCH (SEM) displayed above organ ically -----■■ Hulu~OOm l HuluOff,c,alSot•ISti111VoorFrHTnol 

listed results, with Brands bidding on 
(W 

__ 
lN!W hulla.com/

..,...._ 
. 

... ,._, • ..,_, .,., ___ ,,_ .---. .. a.-~~ Wtkeo• "'' al'wt, HIO.~' hulu 
queries/keywords through live auctions for .... ,.. .. .._.,,..,.. ..,. ... ..,,_, .. ~ ... 

Starling al $5.99/Momh Stream HuJu w11h No Ads Hulu < lacement within the SERP " 
,.,_ 

............. P ,d 
1,,.:90~,._, 140.b 

w., ... ,~•-•-
.. Wlh.,,.4 ..._...,, 

TLDR: can pay for ad placements Try 30 Days Frie Watch Came of Throntt :::, 
I 

l,jV , r ~ .. Stow llll'ld"'"'" • ,-s.-.. , .... ~~ Hl()I _ .. .., 

~ W, ~atW o,t..,VI 1-trO ,...T ~ .....,1saU8GIMd"-OICl,pt,On'lldeo01'\dffllondMMtef\Atf 
«lflllolifd.-dlllil,'Ol~t,W.Obnft'~~ .. 

-:::, 
lr!l~l ....... 

.r. 
"'9'Nfflol~wall0lt!Nj'~.WIIJI 

Hutu~ Stream TV and Mov,es Uve and Online t.~--'byOOfflc..atu•~~-.. 

ORGANIC SEARCH (SEO) results will rtttf)1 ~ww'ff hi.du.com .. 
rank-------1■• ,,_,..,_..,,,_, 

.-.ltrd~,,.,... ar!JU1f~~9''11Qlr 

..,._,,,,_,. __ ..,_..._..,_,. 
depending on relevancy in accordance with Login Hulu free Tnal I St1eam TV . 

--· 
............~ ...... 

Google's internal search algorithm 
lrytv. f«r,..'"511_.....,,,..-­ ~" 

~ IU'ld, ~kl' ~ 2.017•) I~• ttlOll.waMCWlft 
,..,..Oftril_ll!IOft:lht'i,¥1 ~-,"Ootr'li_..,, 

Hulu+ Live TV TV Shows 
~2'11'1r.Qn. 11'11Aon~"M2$~ft.6;1,it ... , 

TLDR: results listed depending on a/go relevancy WIWIIU.~TVdWNtl.lNlWI.. ~_,,i:-._.,~10Ndl,ev 
---sparUcdNWl!'I f;a,,uupco.M fVlh)Mon 

HuluTV ~.t"'lincr. 
~,...."°"'"""-ctn 

Latest rrom hutu.c:om tiil■ , ~l 
KNOWLEDGE GRAPH additional information-------■• Tti. 

,_ 
~ Ga!A "flltA,:,i Futint.tari 

displayed that is still relevant to the user query, but 
Profoles 

- -
is pulled through Google's algorithm crawling sites 

V.a!Cfl .. l-1 !S~t(lft!I 

and metadata to populate P'rtm.....,,St;,Ua.1 
C1 ® I® Im Ii 

e.,c 
People also search for .., • ~ 

TLDR: info disployed is automated by engines ..... - ........ 
... _ .., 

~nn~ 1 s I cm ~ 8 
sling 
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REDACTED FOR PUBLIC FILING 

WHAT IS PAID SEARCH? 

HOW DO PAID AND ORGANIC SEARCH INTERACT? 

....... 

Paid (SEM) and Organic (SEO) Search working 
together are more than the sum of their parts ... 

49% 16% -:::, :::, 
.r. 

PAID SEARCH ONLY ORGANIC SEARCH ONLY COMBINED 
CLICK THROUGH RATE CLICK THROUGH RATE CLICK THROUGH RATE 

......._ -----------...,,,,,. 
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REDACTED FOR PUBLIC FILING 

G o '"'g leieaded a search study in 2012, 
WHAT IS PAID SEARCH? hlch summarized that 50 percent of clicks 

enerated by paid ads are not exchanged 
"'- -.J---

HOW DOES THE MATH WORK OUT? 2+2=5? y organic clicks when the ads are gone 
nd the website has the top position organic 
earch ranking. 

SEM and SEO have synergistic benefits to 
performance when both are live on the SERP. 

Hulu com I Huk.t Offtci-al 
" --

Slit I SUVI You, ftff Tnal 
ail wwwhulu.com( -

Some additional benefits include ... 
O,,,,W,(,-oelitl-Clr4Nl~k.dsst--,.4H11 Mt::Mtt, J,yJll 

a-'!~60--.~~"-"'l~hr(-,.o,,,t I\UIII 
~fl,..., .. ~ £~0oflllnl JO~f\'ffll'III 8 

StanJng at $5.99/Month sueam 1 ':I. "" 

Brand Visibility; ownership of all available digital real estate ~~l,ar1Jft1llnr)'af 
... 

.,_,_ ,,,,o~~ 

-
~ 

doubles website visibility on the SERP Watch G Watch l.Jve TV with fuboTV I Start Your 7-Day Free Tnal TrylODaysFrff 
AIV.O,,,~-o;l!• $h0wl'IJnd~ ..,.,.., (Ja)wwwfubOt'i/ • 

multiple points of entry to drive website traffic __________ _, ..,,.... ......... .,...... $..,_, _,,_,..,,.,. __ ..,,,_TV..,..., ....... ,_ ... """'°'"°""°"" 
cpac-e• atll ·, tor ChroeP«JIN' :owa:ct\• IMumt time 

con trot over messaging and user experience·-----------1-..,.H""u1.:;;."'.;;;Str;.;;•;,;.•m;;.rv'-'-"w= M:.:.oYle;.;;"'• -=LiY;.;;•..;;;•nd.;.;;;..;;o;;;.n1""'=--l 
l!Mpshwww bulu com • Get Your 7-0ay Free Trral Add Family Share 

Keyword Data Sharing and Testing , 
WllldlTV.,_.Mdf!IOO#tOIIINSU--TVt,pfnOdNi,tSoult> 

... , ... __ m_,_,,.....,,....,,... 
'fry l\bolVTocll1 frOrrl Ar,yf>hoc"' ~onn.e>O#llt•t<n:e 
~~ Ft< ~ierl ... ._. ...... 

LJNCREMENTALITY .................. 
Log in Hulu flf fubo Latino Package Add Cloud OVR Plus 
LOG "'"Wltl-l fACQIOCI\. ,.,,.. oe r,y..,...,1,ci, GMfOJ1$:llll "1\Cl'wvwtl $H19hno Gt! SOO !'and CM~ ,ti.. 19' 

""'"""' 
l)o,,,11.,,-,-, FO')! ~""' & ,o♦ f.W- lt11Co111f:, W'Jllt4 tpe-• 

Hulu+U~TV TVShol' 

Best Performing SEM Ads Informing Organic Content Strategy ~LM lVd....-.. ~ 'M"t1F"f<M Huh.I· Stream TV and Movties Live and On fine 
-•Mll'POfl'S_,. Wiil ,_._JIC' tll'IPSJ1wwwt1....., com • 

Mof-eraitt~twu.corn wwarvWM1nmcn ... .-. ._..rv...-o1...,...~(---.~ 
f....,ardp0("'9fntlOl"IISOll)IOll~II ......... $.-t!!'Q'S 

l.:atest from hulu.oom 

SEM Maintaining Visibility for Pages Under-Indexing Organically 
Log in Hulu frtt Trial I Stream TV 
UlO "wml fo\CQOCII: o, fly~ b ........ •.-,t11,o... 

L 
t~tv-fl0,,of;llll'4,.... 

,lu ~f\ a;=.; 

both niche & popular titles for Site Content & Originals . -- Hutu Live 

L 
--- . -· + TV TV Shows 

1-1 "'--U4 rvctww., sllow', a.,.,,kwTtla!IO.,_,.'fl/46 

temporary LP and/or website experiences ie Black Friday 

--­
l'ltWttl'ldspo,t,10,,,w.,,.._ f...cMttoCll,o.Wr\l~OII 

wa,,f'lr~t,Gu- S6Qr',uofortftf0tffley ...,,.,.M.Sr-,~-· 
$t~ ti Ptffl'I..,... Dllncllt 

Increase Click-Through across Paid and Earned Search S(p 29 al 9'"30,t 30t lalest from hutu.com 

!u ~,~ i=ln, 
- ~---- --- . -
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REDACTED FOR PUBLIC FILING 

WHAT IS PAID SEARCH? 

DIFFERENCES IN PAID AND ORGANIC SEARCH 

PAID SEARCH - SEM ORGANIC SEARCH - SEO a 
1---n\- Real-time results Long-term results -<9 ----i ' 

-:::, 
1---~ 

:::, 
.r. 

- Instant, highly targeted messaging Requires ongoing maintenance - a ----i 
10101010 

Biddable inventory Placement not guaranteed - ~~:~o 

System is built to allow competition Optimization latency can make - J•J.--" 
within crowded verticals it difficult to compete 
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REDACTED FOR PUBLIC FILING 

WHY DOES SEARCH BEHAVIOR DIFFER? 

SEARCH HAS BEEN BECOMING A "MOBILE FIRST" CHANNEL 

SEARCH QUERY VOLUME IN THE UNITED STATES FROM 2014 TO 2019 

160 

_.MOBILE 
__.DESKTOP 141.9 

! 
.ii 
• 120 -:::, ! :::, 
! .r. 

80 

60 
2014 201s• 2016' 2017• 2018· 2019• 

PERCENT OF ALL SEARCHES THRU VOICE BY 2020 Gong Home 

J ) " 
C 50%1 • 
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REDACTED FOR PUBLIC FILING 

WHY DOES SEARCH BEHAVIOR DIFFER? 

USER EXPERIENCE AND BEHAVIOR DIFFERS BY DEVICE 

Desktop users, on the other hand, use broader queries. Desktop users use brand-modified, 
longer tailed keyword searches 42% of the time. 

0 DESKTOP - "leaned in" search behavior 

D - · J D SEARCH BEHAVIOR BY 
DEVICE TYPE □ Desktop Users Still Earning top Engagement Numbers 

llll1I' 1Wl !WIiia 
□ Desktop activity peaks during "working hours" 9AM - 5PM -:::, :::, 

II\ □ Content is King for Both Types of Device Users .r. 
IIIAl!Pal 

□ Users prefer Researching on Mobile, but completing purchases on Desktop 
I\ rum □ Higher volume of site visits from mobile devices while time spent on site is 

n111, more evenly distributed 
l'I Desktop vs. Mobile Web Vlslls (US) DesklOP vs. Mobile Tolal Time Desklop vs. Mobile Percernage 

on Sile (US) of Page Views Per ViSll (US) 
a.-.-e.•--­
......... ,o,-»v,,w,, ._ .. mn.--.--.,.,• - .. ,,.-,o,._ 
..... o,oot'll~IOll"<lll'I 1-o,otilfllll!IOl••U;•--"'~IJ ■■~ ~ e,,,_..,.,,,, ... 

_ cn,.,,.,._,o
)Olr_, 

• - ■■- -
.. 1111 Ill Ill - ft n n -

■ I 
59.5% SB 8'I, 41.S'I. 57.1'4 

14 

https://www.perficientdigital.com/insights/our-research/mobile-vs-desktop­

usage-study 
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REDACTED FOR PUBLIC FILING 

WHY DOES SEARCH BEHAVIOR DIFFER? 

USER EXPERIENCE AND BEHAVIOR DIFFERS BY DEVICE - cont'd 

Mobile users typically have a more specific goal in mind when searching so they're queries are 
more focused. MediaPost states that mobile users search brand-specific queries 50% of the time 

·- hulu x • MOBILE - "second screen" search behavior 

ALL News v1OEos SHOPPING IMAGES M O Mobile Users are Younger and More Receptive 

.., 0 Mobile Users are More Open to Location Sharing :::, 
:::, Ad • www.hulu.com/ 0 0 Pre-purchase Research is Driving Mobile Conversions up 
-
.r. 

Hulu.com I Hulu Official Site I Thousands of i.e. "learn more", "where to buy" clicks 
Shows and Movies 

0 User Preference for Apps vs. Web Sites is Still Debatable 
Current Episodes, Original Series, Kids Shows & Hit 
Movies. Try 30 Days F'µie!1..wi1h.l::!J:ill...Shcillldll:oa....L-_________________________ _, 

Cinemax Add-Ons, W MfN MEN 

Rating for hulu.com 3 HRS-45MINUTES 

-4 HRS 8 MINUTES 4.7 
I U t,

,
. • ,... 

(1 192) 
fl/ 

0 WOMt.'N 

3 HRS -46 MINUTES 

an 111' OF THEIR TIME SPENT MINUTES OF THEIR TIME SPENT ON MEDIA IS THROUGH THE ON MEDIA IS THROUGH MOBILE WEB -- -4 HRS 30 

MOBILEAPPS 

https://www.appticles.com/blog/2016/03/mobile-vs-desktop-13-essential-user­

behaviors/ 
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REDACTED FOR PUBLIC FILING 

WHY DOES SEARCH BEHAVIOR DIFFER? 

MARKET SHARE FOR SEARCH ENGINES IN THE USA ... IT ISN'T EVEN CLOSE 

SEARCH ENGINE MARKET SHARE (USA) NOV 2018 - NOV 2019 

100 

90 ----------,----

80 ----
SEARCH ENGINE MARKET SHARE 
NOV 2018 - 19 

GOOGLE 88.43% 
70 -:::, BING 6.21% :::, 
60 

.r. 

YAHOO! 
50 

3.b ,'¾. 

40 DUCKDUCKGO 1.29% 
30 ECOSIA 0.1:3% 
20 

YANDEX RU 0.07% 
10 ----"''-------=.,......:---== =---__:__--==:::;::,-'~=::::::..,:;:;::-=====-- =-- -::.=.=.=-=-=-=---___: 
0 

2018-11 2018-12 2019-1 2019-2 2019-3 2019-4 2019-5 2019-6 2019-7 2019-8 2019-9 2019-10 2019-11 

- Google - Sing Yahoo! - OuckDuckGo - MSN - Baidu - Ecosia - YANDEX RU Norton Safe Search - Ask Jeeves 
- AOL Other 16 
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REDACTED FOR PUBLIC FILING 

WHY DOES SEARCH BEHAVIOR DIFFER? 

TOP SEARCH ENGINES WITH GOOGLE DOMINATING IT'S COMPETITION 

G 
ENGINES Google takes into account over 1 

With a more than 90% market 200 factors before delivering 
share in 2019, Google claims the best results to its users. I 
the top spot with ease. @ooGLE 76% 

Ill 

IBAIDU 15% 11 
54% of all product searches are 

:::, now occurring on Amazon, IBING 4% 
which now ranks as the number 11 -:::, 

.r. 
three advertising platform, 
behind Google and Facebook. IYAHOO! 2% 

11 

While Bing doesn't compare to IYANDEX 0.6 % 11 
Google, It's an example of an 
engine that managed to ],0.2%7 
accelerate its market share 
through collaborations and 

IDUCKDUCKGO 0 .1% partnerships. 11 
~ 

I -
In 2014, Apple made INAVER 0 .1% 

11 DuckDuckGo a search option 
for its iOS and Safari. Mozilla 

0 .04% also updated its Internet IAOL 11 
browser to include 

-DuckDuckGo JooGPILE 0 .03% 11 17 

https://www.webfx.com/blog/seo/2019-search-market-share/ 
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REDACTED FOR PUBLIC FILING 

HOW DOES IT WORK? 

HOW DOES SEARCH WORK? 

You just type in some keywords into 
the search bar and Google shows you 

.. -:::, 
the ads you needed to see, right .. ? 1111 

:::, 
.r. 

19 
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REDACTED FOR PUBLIC FILING 

HOW DOES IT WORK? 

HOW DOES SEARCH WORK? - cont'd 

Like most things with Search while the question is simple, the answer is not. Because Search is 
a completely MARKET DEPENDENT CHANNEL driven by demand (ie searches); real-time 
auctions along with campaign architecture & structure will dictate when an ad is delivered 

Real-time auction mechanics determine which ads will be shown on the SERP 

■ I buy cool pants IB Ill :::, 
:::, 

Enters Real-Time Auction 111 SERP Shows Most Relevant Ad 
-

I .r. 

The algorithm will determine which Multiple factors taken into 
Every time a user enters a search all 

brands are bidding on variations of consideration before awarding a paid 
of the keywords within their query will 

"buy cool pants"; allowing the auction placement; algorithms ultimately look 
enter a real-time auction 

to determine which result is best to reward relevancy (with cool pants) 

20 
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REDACTED FOR PUBLIC FILING 

HOW DOES IT WORK? 

HOW ARE ADS DELIVERED AGAINST SEARCHES? 

Ensuring ad relevance for queries often boils down to campaign structure and organization of 
keywords, which in turn helps to ensure ad delivery on the SERP 

II User Enters Query 1--~ -=b=e=s=t=s=t=r=e=a=m=i=n=g=s=e=rv==ic=e=::;. ___________________ _J 

II 
:::, 

Enters Real-Time -
Auction - hulu atv+ NETFLIX m

1 ... 1 
ax ,eacock i 

:::, 

PLUTO~ .r. 
• 

Cam~aign ~ #1 Campaign #2 Cam_paign #3 

Ad Group (A) Ad Group (C) Ad Group (D) Ad Group (E) 

Keywords Ads Keywords Ads Keywords Ads Keywords Ads Keywords Ads 
related to (A) related to (A) related to (BJ related to {BJ related to (CJ related to {CJ related to (DJ related to (DJ related to (El related to {E) 

As long as Ad Group (BJ contains only "streaming service" related keywords and ads, when a user's 
query matches against an active keyword, a corresponding ad within that Ad Group will be served 

21 
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REDACTED FOR PUBLIC FILING 

HOW DOES IT WORK? 

HOW ARE ADS DELIVERED AGAINST SEARCHES? - CONT'D 

Before looking at actual ads, we must first look at keywords and match types since search ads 
are only delivered if the user's search query triggers keywords being actively bid on 

match type description keyword query examples 

~_B _M_M_~H contains the modified terms .. + H +Free + TV +Shows H wheretofind fr&etvshows towatch I 
;~~~~ .. (or closer variants) but not I 

i goog1o-.com 

howcan l watch freeshows? I Ell 
synonyms in any order :::, 

+modified r:-.-:-:: ] .:.• I area» shows on tv free to watch? . ---...ii ,. ___ _ 
WlfOS ~ 1wic.u -:::, 

.r. 

I 
,.._._,C0/1\IKAl~S..!~ol 

• 
ShcNis.ildMo.­

PHRASE H are a phrase and close variants H "Free TV shows" H howtowatch f reetvshows I ~~~s.,..,IOll)-Sl-lf,wj6ttc 
~-1tyll0~!'-'Wlhteo.S,_....,6 
cr.n.~ .. .._~ Fotf'HI\O°• 

"phrase of that phrase r 7 .:. cmi RIII.IIQ,C,,~-

match" ,, 11 I U 

I~ 
watch free tv shows 

. .... 

s_1re_a_m_1,e_e _1v_sh_ow_ • ___ 

_ ~I Ell 1-tAI.L ~ TV and~ u .. aflod()rti'I• 

WtldlTVIIIO,dlfldfl'IOMIO!IM.~lV~ 
01$clut~,..-.~ ~,...,..,,,,,.,,.,..,cow­
_e,\,_~.---SIM',Ou ... 

, 
EXACT an exact term and close [Free TV shows] free tv shows 

... 
[exact variants of that exact term 
match} ~I f_r•_••_ho_w_• _____ ~I E.111 < Q. €) 

22 
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REDACTED FOR PUBLIC FILING 

HOW DOES IT WORK? 

BUILDING BLOCKS OF A SEARCH CAMPAIGN 

The Landing Page will often provide direction in what types of keywords to bid on as well as 
verbiage for proposed ad copy 

Campaign Building Blocks 

Keywords are lifted from language on the brand's website 

IURGIIS 
and landing page and will also help to inform: -IOl'S 

:::, 
:::, 
.r. • Synonyms 

• Alternatives 
• • Misspellings 

• , Tail terms 
, - , Questions 

Start Watching **** o-• a,- ,, ,_ 

I 
Bob'aBu199ra 801:)fl.mBctl·s~wstnllefle\'OlnlSW!tlMd.,,.Wff)(ICl'l BI.ISIMU 

t ti tr::• r ... • 11111
•• 

~El'dlll 

• WWl,-ourHIA!11111&Cnp'JlWl'fOlltlW\W_.ll'fllt..,,._,.tl.Wffft..._,1'1t-.,.,ft..-: 

23 
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REDACTED FOR PUBLIC FILING 

HOW DOES IT WORK? 

WHAT DO SEARCH ADS LOOK LIKE? 

Search Text Ads must adhere to strict character limitations and specs 

GO'"'gle 0. 

Headline 1 30 Characters 
0. All II News (:) Vidtos (J ShoJIPlo9 r;) lmq-\ ! More S.liif'i91 Tools 

Abnut 113000.QOQrn~, l'O?I ~~ondsl 
Headline 2 30 Characters 

Hulu.com I Bulu Official Site I Watch with Ads or Without Headline 3• 30 Characters 
@ID www hulu.com/ • 

t u F".) t ~ ......... ~,~.,,,, ,.,,;., Description 1 90 Characters :::, 
T ~O!!,._PI ~. tt 3QD~$ r 60+UveTVCllaOMls :::, 
HBO. Sllowume. & Ctnemax Tons of TV Shows & Movi•s Exclusw• Contont Description 2• 90 Characters 

-
.r. 

Try 30 Days Free Stream Hulu with No Ads 
All YOU/ FaVOflte Shows and MOV1H watch Your favorrte Shows and URL Path 1 15 Characters 
Anytl~. w,th Ads or Without Hit MOV16 Without lnltrTupUon 

URL Path 2 15 Characters 
Starting at $5.99/Month Watch The Handmaid's Tale ·not guaranteed to be displayed 
sueam tile 1.¥ges1 Ullt&ry of 8mgt S0111ons 1•3 Today 

Shows Try 30 Days Free' ai!Y F'r'i~~Ti;jfllow,' 

WHAT IS A SITEUNK 
WHAT ARE AD EXTENSIONS? 

EXTENSION? 
AD EXTENSIONS are a feature t11at shows SITELINK EXTENSIONS take 
extra business Information with your ad, like people to specific pages on your Site Link Text 25 Characters 
an address, phone number, store rating, or site and the benefits Include: 
more webpage links, the Description 1 35 Characters 

Higher expected CTR 
Location Extensions S1telink Extensions Helps improve Quality Score 
Callout Extensions Message Extensions Description 2 35 Characters 

Increased SERP Real-Estate 
Call Extensions Price Extensions Mulliple Conversion Paths 24 Structured Snippet Extensions App Extensions Can Deep Link to Multiple LP's 

IPG-00003156.024 



REDACTED FOR PUBLIC FILING 

HOW DOES IT WORK? 

WHAT DO SEARCH ADS LOOK LIKE? - cont'd. 

Search Ads have evolved beyond just text with mobile specific Video and Gallery Ads 

Video & Gallery Ads 

Application: Leverage visually engaging ads to grab users' attention 
Go gle Google 

while searching relevant terms. With Video Ads allowing the ability 
G eatch22 G catc1122 to leverage TVC spots or trai lers posted on YouTube while Gallery 

WES IMAGES VIDEOS SNOPP!NG NE:\' WEQ IMAGES VIDEOS SHOPP ING HCW Ads allow for a dynamic scrollable carousel of images for visual :::, 
tch-22 - A Hulu Original I Walcll the Trailer - A H\Jlu Orig nal I Watch the Tral~r storytelling on the SERP :::, 

Oday I hulu.com u.com 
-
.r. 

Ad \Pf·NW.,..,._ooml 

avy channel, the ability to serve 
don visual engagement allows for 

liiillllialU o maintain a stronger share-of-mind 
1 ea I-estate for mobile Google 

ches 

25 

IPG-00003156.025 



REDACTED FOR PUBLIC FILING 

HOW DOES IT WORK? 

WHEN DO WE GET CHARGED? 

Search Ads are charged per click and the amount per click is determined by a SECOND PRICE 
AUCTION that occurs in real time 

Go gle Govgle 

&r.t-""'J'l TOGII 

!oOOUI 11 t.000.000 IU~ tC 61 lotCGIIIGII 

!!J) .... ~ .. ccrnJ .. :::, Hulu com I Hutu Official Site I Thousands of Shows and Movies 
W'flll fpitONt,,P.asti ~till. U<:wJN .,...()nONII. ~ n .a.41 ffff lo, 30 Dlf'rl,fH&O. :::, 
~ &St#? ..sd-Ons'Mll:11Youhltt~ t+:,cWt,enV«JClotit lon,sottv'...,,,.& 

-
~ "!l0..$1111,., rr11.1tCl,cnlo1. fli~Ong,"'llll (a(......,.toldo'lt 

.r. 
Try 30 Days Free 
.\IVO..,fr,,Ofll~ ..... ,t11c1J/l""I 

4n\1n!P W,t'l Mi&Clf W ~l 

Starting at $S.99/Moolh Slan,ng ai SS.99/Month 

--:•
Watcll The Handma 

Slrtlffl~~\Jllf'tl'Yql Sl'teffl. - Uttfflllllr.,,OI 
s,,r,n tty 30 oe,1 F-!ffl S,.O.,,. fl)"30011nflff! 5t.-i 'fGU' fltt:, 

:i. 
II' 

---

■ wwwllducom • 
Hulu: sue.am TV and Movies Live and Online 

CLICKS 
L()O:WWrntf.4.CEi,ootlor st,•-1.ivt lVctwnc:I\. $l'ICM'$ 

l'\Nt and sporu onlne Wllb E~Plt.SSWCROF0f90' _..WICISQOrUOIIIMWllb 

HUIU Free Trtal I Stream TV . TV Shows Hulu Free Trial I stream TV ... TV Shows 
rl)' Hulu 1« lrtt-,wtnfOI' StarUfrtt ITJIIIOw1ildlYQUr lryHu111fotbt-effl0'1trlffl~ Sbttlfrtt lrlllllotQCffi)'OUI' 
,~fVtihomi!ldmo'flff ,.,..oi,te~.«TV$ll0o/ft~ t-,i,vTV~atld~ f...O:•l!t~TVahowJOf\ 

WO,e,eUJCtflomlWUt- • MO'i'~tfrom l'Ult OIII • 
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REDACTED FOR PUBLIC FILING 

HOW DOES IT WORK? 

HOW IS THE CPC DETERMINED IN AUCTION? 

The Second Price Auction weighs and gives preference to the Brand being promoted through 
the use of AD RANK - THE NUMERICAL SCORE OF YOUR BID x QUALITY SCORE within 
auctions 

ADVERTISER MAX BIO 

-:::, :::, 
.r. 

BOB 

JANE 

SUE 

TOM 27 
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REDACTED FOR PUBLIC FILING 

HOW DOES IT WORK? 

WHAT IS A BID AND QUALITY SCORE? 

BIDS the maximum amount you're wi lling to spend per click for a given keyword 

measures a campaign's effectiveness with higher OS resulting in greater 
QUALITY SCORE 

cost efficiency and higher positions -:::, :::, 
.r. 

R 

0 
RELEVANCY MAX SEARCH BID CLICK THROUGH RATE LANDING PAGE 

Are your keywords and Are you bidding competitively in Are you providing a good user Does your landing page content 
ad copy aligned? comparison to other competitors in experience that results in ad reflect the keyword and ad 

market? engagement? copy? 
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hulu 

THANK YOU 
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