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What is paid search?
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WHAT IS PAID SEARCH?

SEARCH AIMS TO DELIVER RELEVANT INFO IN THE “MICRO
MOMENTS”

Google
2. What is paid search?

Google Search 'm Feeling Lucky

{=
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WHAT IS PAID SEARCH?

SEARCH IS A SURVEY OF THE WORLD

] Age range
AND CAN SUPPLY INFORMATION ON:

« Consumer interest

» Interaction rates

« Geographical insights
« Verbiage

« Seasonality

« Demographics

Virginia ‘

Search term

® hulu |

Search interest

100

25-34
35-44
45-54
[ ]
55-64 . Mae
65 or more . Female
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WHAT IS PAID SEARCH?

SEARCH BRIDGES THE GAP FROM OTHER MEDIA TO SALES

Google

o
yahoo/ =

-

- . .

L]
“J

You([TT) :

(27

B2 AE.
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WHAT IS PAID SEARCH?

SEARCH REACHES CONSUMERS AT THE MOMENT OF INTENT

TR0 AM Tw

& google.com O Search captures hand raisers that
are entering KEYWORDS OR
QUERIES IDENTIFYING EXACTLY

= Google

o . WHAT THEY ARE LOOKING FOR
e whether it is a product, answers to

Hulucom | ol Ot St | Thovsande questions, information, researching

Com g, S i a purchase, or purchase intent, etc.

Mvas, Try 30 Dargs Freal Wih HBOQ), Showtime, &
Cinesrnan. Acid-Oma, We Mave Something For Everyore

Rating for huku.com

e h

Ml Straarm TV and Movies Live and Orna . For Hulu this means that paid
ii“.é!;'f.-?;'i';T—T_-'.'.'.’J'Z’LT'J;L}LT;:I;ZIL“;“QI?;’: ' search is OPERATING IN THE

LOWEST PART OF THE FUNNEL,
CAPTURING ANY DEMAND
DRIVEN from upper funnel activity
or users searching organically and
driving them directly to the Hulu site
to drive subscriptions.

movies o oo Tavorile devices. Start your free

Log in . T"‘.
h,“_;r‘:;\ \

LOW FUNNEL
conversion
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WHAT IS PAID SEARCH?

SEARCH VOLUME IS CONTINGENT ON CONSUMER DEMAND

We can create and mﬂuence the demand wrth other mediums, but £ VOLUMI

DEPENDENT ON INTEREST AND CONSI ¢ demand. In other werds it's an en’urely

market dependent demand drwen channel
with Google alone processing over... U ‘ “
2 TRILLION SEARCHES PER YEAR
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WHAT IS PAID SEARCH?

THE DIFFERENCE BETWEEN PAID AND ORGANIC SEARCH

All results for user queries are displayed on the
Search Engine Results Page (SERP)

PAID SEARCH .fSEM} di5p|ayed above Drganica”y —.. Hulu.com | Hulu Official Site | Start Your Free Trial

listed results, with Brands bidding on
queries/keywords through live auctions for
placement within the SERP

TLDR: can pay for ad placements

ORGANIC SEARCH (SEQ) results will rank
depending on relevancy in accordance with
Google’s internal search algorithm

TLDR: results listed depending on algo relevancy

KNOWLEDGE GRAPH additional information

displayed that is still relevant to the user query, but
is pulled through Google’s algorithm crawling sites
and metadata to populate

TLDR: info displayed is automated by engines

Fauly !.
D Peire

G www hahicomy =

Curveed Egesodes Dngral Senes, Keda Shows B Hit owsss Ty 30 Daya Fraer Wim HEID,

™ time, & Cinermms Acd-Ong, 'YW Hawe Somethng For Peenyors. HEG Showtene. & Cinesmas

o
AT eSt GhrameTiey Libiany Eacluiies Comam 30 Doy Fres Tasl Erchisha Onginss

Stream Hulu with No Ads

Wislch Woer Favvor fle Shows ano

Starting at 55.99/Month
Siroem the Losgesd Library of

Shaws Try 30 Doy Free 0 Mcreters, (Tt | rtruptic

Try 30 Days Fre Watch Game of Thrones
&l Woir Favpifg Shipan ind Mondipi Pirpe Saaicmy T-0 with SEOE om bk
Arwtima With Adg or Wenoun Stwn Yoo HEOE Fres Tria)

Hulw: Stream TV and Movies Live and Online

ktps rwerv ol com »

Whaich T ghows and mosies orbre Sveem TV eosodens of South Park, Errgene. S8 WModem
Farrily and popefer movies on pour frssete devices Siait pow

Log iIn Hulu Free Trial | Stream TV
LG i WITH FACERODE. o Try ey for dnes @nd Stream your
Enbiil PRSSWORDN Foegot fasarin TV choms and mcvies

Hislu + Live TV TV Shows

S Live TV chanesis, ifowi Siart a Feee Trisd 05 wadeh e
rerws @nd cports ondee. With farecariter popuias TV sboaws on

Wiore nesnits feom hulu com s

Latest from hulu.com

Waich Family Guy |

Seagon 18 Pramisres bl Prembses Sep 23 at
Sep 29 Al 309820 BT

5.1 ] Py P [T 1]

(2 1 warrk mgm dand TR

Walch %-1-1 | Season 3

hulu

Hulu <

W R ek

B heducom

Hdu i3 @ U S based subsongtion vides o demand serace fully
comirolied and maorty-owned by Wak Disrey Desch-fo-Consumers L
itemational & usiness segment of The VWalt Disney COTEany, Wi

MECUnmersal, cvaned by Comcast, as an sguity sLakshoicer owming
33% Wikipadia

Custorar Barvace: 1 (BIY) 2658450

Founded: Cctober 39, 007

; Haadguarters bezation Lt Stated

B0 Randy Fresr (Oct 2017=4
Parenl organization: The Wt Diymsy Company
Unarsc 29 millan, 1 malion (Live TV] 25 miBion [Mons ten)

Hull.l ™ iy A5+ M
The Furaweys  Cantle The At Fm-n..m
[Hararmas Aok

Tk

Profiles

O e ® @ K

Twamter Pinterest  elagram  Lmkedin F

People also search for View T more
prime e e
TRLIX
NE videy o sling
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WHAT IS PAID SEARCH?

HOW DO PAID AND ORGANIC SEARCH INTERACT?
N i

Paid (SEM) and Organic (SEO) Search working

together are more than the sum of their parts... o
49% + 16% = 80%

PAID SEARCH ONLY ORGANIC SEARCH ONLY COMBINED
CLICK THROUGH RATE CLICK THROUGH RATE CLICK THROUGH RATE

SYNERGY

IPG-00003156.009
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WHAT IS PAID SEARCH?

HOW DOES THE MATH WORK OUT? 2+2=5?

SEM and SEO have synergistic benefits to
performance when both are live on the SERP.

Some additional benefits include...

(1) Brand Visibility; ownership of all available digital real estate

Googlereaded a search study in 2012,
hich summarized that 50 percent of clicks
enerated by paid ads are not exchanged
y organic clicks when the ods are gone
nd the website has the top position organic
earch ranking.

Hulweom | Hulu Official Site | Start Your Free Trial
2 www hilucomy =

ctaatirg o By —_—
Starting at $5.99/Month Stream |
Strean e Laegest Library of i »

doubles website visibility on the SERP
multiple points of entry to drive website traffic

Try 30 Days Free Watch C | Watch Live TV with fuboTV | Start Your 7-Day Free Trial
e Fgreg e Shgrwcd e A frmge S

& www lubo iy =
: Witk ot 100 [ve chanmes with fabaTV. Gt i of cable todyy Get 30 howrs of Cloud DVR

spaca + shility for thron pecple to watch a the same fimo
Hulu: Stream TV and Movies Live and Online

— control over messaging and user experience
@ Keyword Data Sharing and Testing

- INCREMENTALITY

@ Best Performing SEM Ads Informing Organic Content Strategy

@ SEM Maintaining Visibility for Pages Under-Indexing Organically

— both niche & popular titles for Site Content & Originals
— temporary LP and/or website experiences ie Black Friday

@ Increase Click-Through across Paid and Earned Search

Hips /e ke com v Gel Your 7-Day Free Trial Add Family Share
Awich TV & Tiry Tuba TV Today fromm Ay Devics Wiatch on these Sorissns Bl once
Explore Channgls, Recond Saries Shanng i caring
Log in Hulu Fre fubo Latine Package Add Cloud DVR Plus

Bt Top Spanith Channell. §19 9900
Uriinion, FON Dapories & 10+ Mo

Gat 500 hours of DVR Elodage
Aecond yous shows & sports

M PASSWORD Forgol
Hulus + Live TV TV Show
Sraarn Live TV chitrs Trut 5 Frod Hulu: Stream TV and Movies Live and Online

b rpsnite Focrn Buika £om Wil TV Shows @ Tadreie ¢ Stream TV @ fot o4 Sewuth Park, Ergene, SRAL Mo

Latest fram hulu.com

Log In Huilu Free Tnal | Stream TV
Hulu + Live TV TV Shows

watch Family Guy SigR ug for the Disney More tesults from: halucom

Latest from hulu.com

. By,
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WHAT IS PAID SEARCH?

DIFFERENCES IN PAID AND ORGANIC SEARCH

ﬂ) PAID SEARCH - SEM @ ORGANIC SEARCH - SEO ©
N\

_f _ '-\_ Real-time results Long-term results _® —_

e D — Instant, highly targeted messaging Requires ongoing maintenance — ]

107101010

@ —— Biddable inventory Placement not guaranteed — ;' {") ——

—30

System is built to allow competition Optimization latency can make _ "’L
within crowded verticals it difficult to compete

IPG-00003156.011
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How does search
behavior differ?
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WHY DOES SEARCH BEHAVIOR DIFFER?

SEARCH HAS BEEN BECOMING A “MOBILE FIRST” CHANNEL
SEARCH QUERY VOLUME IN THE UNITED STATES FROM 2014 TO 2019

——8 MOBILE
—@ DESKTOP 141.9

PERCENT OF ALL SEARCHES THRU VOICE BY 2020

O] 50% M

IPG-00003156.013
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WHY DOES SEARCH BEHAVIOR DIFFER?

USER EXPERIENCE AND BEHAVIOR DIFFERS BY DEVICE

Desktop users, on the other hand, use broader queries. Desktop users use brand-modified,
longer tailed keyword searches 42% of the time.

[ ° )\ DESKTOP - “leaned in” search behavior
w SEARCH BEHAVIOR BY _
- DEVICE TYPE . Desktop Users Still Earning top Engagement Numbers

. . — 1 Desktop activity peaks during “working hours” 9AM - 5PM

J Content is King for Both Types of Device Users

Jd Users prefer Researching on Mobile, but completing purchases on Desktop

J Higher volume of site visits from mobile devices while time spent on site is
more evenly distributed

- 'Deskiop vs. Mobile Web Visits (US) | [Deskiop vs. Mobile Total Time Desktop vs. Mobile Percentage

N R on Site (US) of Page Views Per Visit (US)

T Rarvnd £on 1.0 Wylices 01T windis | 1 B Deskios Buved om &17 Tiillion shil-sscont n 20 Rased G 0.9 Tribon 704 v

Bl ol 0ot S0 % Tidhies JOT08 iy BEvka o W) T o L onds o JOT . . Maoksie Dathrns Bariend ot 100 Tyt JOHT wesi . . Bty Dwkaog
Buued pn AT Trillion #ne-waconds in 8 Hwnad o 003 Triton 308 vie
LT ] s LB
— > N I I EBE BEjE
55 5%, e 38.8% - 571.7%
43% I 47% bl 41.5%

14

https://www.perficientdigital.com/insights/our-research/mobile-vs-desktop-
usaqge-study
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WHY DOES SEARCH BEHAVIOR DIFFER?

USER EXPERIENCE AND BEHAVIOR DIFFERS BY DEVICE - cont’d

Mobile users typically have a more specific goal in mind when searching so they’re queries are
more focused. MediaPost states that mobile users search brand-specific queries 50% of the time

é A\

hulu

Ad - www.hulu.com/

Shows and Movies

Movies. Try 30 Days F
Cinemax Add-Ons, Wi

Rating for hulu.com
4.7 (1,192)

» B MOBILE - “second screen” search behavior

ALL  NEWS  VIDEOS  SHOPPING  iMAGEs v [ Mobile Users are Younger and More Receptive

1 Mobile Users are More Open to Location Sharing 2

J Pre-purchase Research is Driving Mobile Conversions up =

Hulu.com | Hulu Official Site | Thousands of i.e. “learn more”, “where to buy” clicks
; o o e _ J User Preference for Apps vs. Web Sites is Still Debatable
Current Episodes, Original Series, Kids Shows & Hit
L Wi ime. &
Bl :tiRs 4s miNUTES
RS 27 | 4 HRS B MINUTES
M c0HRSSSMINUTES | N R
el NS TG T
A -~ F .
MOBILE APPS ® Qiz03 @ Q430 MOBILE WEB

https://www.appticles.com/blog/2016/03/mobile-vs-desktop-13-essential-user-

behaviors/
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WHY DOES SEARCH BEHAVIOR DIFFER?

MARKET SHARE FOR SEARCH ENGINES IN THE USA... IT ISN'T EVEN CLOSE

SEARCH ENGINE MARKET SHARE (USA) NOV 2018 - NOV 2019

100

SEARCH ENGINE MARKET SHARE

16

o — — e | NOV 2018 - 19
g GOOGLE m—m—— 88.43%
70
BING 6.21%
60
YAHOOQO!
50
i DUCKDUCKGO —— 1. 299%
30 ECOSIA
20 P
YANDEX RU .U/
20'313-1 1 2018-12 20191 2019-2 20198-3 20194 2019-5 2019-6 2019-7 2019-8 2019-9 2019-10 2018-11
== Google == Bing Yahoo! == DuckDuckGo == MSN == Baidu == Ecosia == YANDEX RU Norton Safe Search == Ask Jeeves
« AOL Other
IPG-00003156.016
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WHY DOES SEARCH BEHAVIOR DIFFER?

TOP SEARCH ENGINES WITH GOOGLE DOMINATING IT’'S COMPETITION

Google takes into account over TOP 10 GLOBAL SEARCH ENGINES
With a more than 90% market 200 factors before delivering _ -
G ; SEARCH ENGINE SHARE
share in 2019, Google claims the best results to its users.

the top spot with ease. GOOGLE |[ 76% |

BAIDU | 15% |

54% of all product searches are
now occurring on Amazon, BING 4%
which now ranks as the number
three advertising platform,

Today, more than 50% of product searches
start on Amazon, not on Google.

behind Google and Facebook. YAHOO! 2% |

. While Bing doesn't compare to YANDEX . 0.6% |

In 2013, Apple decided to Google, it's an example of an , ,

make Bing, rather than engine that managed to ASK 02% |

G.;;gug;:u_:][.gr the default search accelerate its market share ;
engine on its devices. through collaborations and DUCKDUCKGO 0.1%

partnerships.

In 2014, Apple made NAVER  01%
DuckDuckGo a search option '
for its iOS and Safari. Mozilla

DuckDuckGo had more than 16 million
searches a day. By 2019, that number slso updeted S ktemet AOL 0.04%

was up to more than 36 million. browser to include .
e | DuckDuckGo DOGPILE 0.03%

17

https://www.webfx.com/blog/seo/2019-search-market-share/
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PAID SEARCH 101

How does it work?
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HOW DOES IT WORK?

HOW DOES SEARCH WORK?

You just type in some keywords info

the search bar and Google shows you -
the ads you needed to see, right..? i
-~ — e =il @

IPG-00003156.019
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HOW DOES IT WORK?

— HOW DOES SEARCH WORK? - cont’d

Like most things with Search while the question is simple, the answer is not. Because Search is
a completely MARKET DEPENDENT CHANNEL driven by demand (ie searches); real-time

auctions along with campaign architecture & structure will dictate when an ad is delivered

Real-time auction mechanics determine which ads will be shown on the SERP

n buy cool pants

‘a H Enters Real-Time Auction B SERP Shows Most Relevant Ad

Every time a user enters a search all ;he 31gorltr;)r?";gﬂ| determllni whlct; MultthIe fatf.:tnr; t?ken into . y
of the keywords within their query will ; rands are bi ing on variations of consideration before awarding a pai
. . buy cool pants”; allowing the auction placement; algorithms ultimately look
enter a real-time auction : ; , ; ;
to determine which result is best ‘to reward relevancy (with cool pants)
IPG-00003156.020
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HOW DOES IT WORK?

HOW ARE ADS DELIVERED AGAINST SEARCHES?

Ensuring ad relevance for queries often boils down to campaign structure and organization of
keywords, which in turn helps to ensure ad delivery on the SERP

n User Enters Query —— best streaming service n

Bl ™ — hulu @tv+ NETFLIX Bee) Mo peccock PLUTO®

' SERP Shows Most
'Relevant Ad

|

Keywords Ads Keywords Ads
reloted to (4) refoted to (4) reloted to (B) reloted to (B)

Keywords Ads
related to (C) || related to (C)

Keywords Ads
related to (D) || related to (D)

Keywords Ads
refated to (E) || related to (E)

As long as Ad Group (B) contains only “streaming service” related keywords and ads, when a user’s
query matches against an active keyword, a corresponding ad within that Ad Group will be served

21
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HOW DOES IT WORK?

HOW ARE ADS DELIVERED AGAINST SEARCHES? - CONT’D

Before looking at actual ads, we must first look at keywords and match types since search ads
are only delivered if the user’s search query triggers keywords being actively bid on

scale

Y match type description keyword query examples

skl eriron W 10010 Akl 70 -

[ ] T
| BMM = contains the modified terms “ + — +Free +TV +Shows —— where to find free tv shows to watch

+broad “ (or closer variants) but not
+match

i how can i watch free shows?
+modified synonyms in any order _

are all shows on tv free to watch?

PHRASE l— are a phrase and close variants —| “Free TV shows” —— howto watch free tv shows et sy
i h ase . . Farting Yor P com
ria:ch" of that phrase watch free tv shows -

stream free tv shows

Waieh TV shows and mosies onling. Stream TV episodes
of Songth Park, Ermpre. SML, Micdern Familly and popular

gid g
g f S
2
-
"-'.!7«3
Frd
= § §
"‘?f
-§’F
o 9
&
i

| EXACT _E exact term and close —' [Free TV shows] —— freetvshows
[exact variants of that exact term
E match] free shows ¢ Q @)

T T e T
effici

IPG-00003156.022
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HOW DOES IT WORK?

BUILDING BLOCKS OF A SEARCH CAMPAIGN

The Landing Page will often provide direction in what types of keywords to bid on as well as
verbiage for proposed ad copy

Campaign Building Blocks

Keywords are lifted from language on the brand’s website
' and landing page and will also help to inform:

- Synonyms
« Alternatives
« Misspellings
, * Tail terms
=. . Questions

Start Watching kkkds @uwacrisi [)tscobock W hwest

Bobs Bungars Bob runs Bol™s Bungers with e help of his wile and thait hes kids Business

. P hope. more
™ Ao and Cancern Compdy CC Englsh

w R our ks £ o iU £ AN WRCh The onfine CLrment Seanon T day AReT A

23
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HOW DOES IT WORK?

WHAT DO SEARCH ADS LOOK LIKE?

Search Text Ads must adhere to strict character limitations and specs

Google a . Text Ad Component  Max Character Limit
Headline 1 30 Characters
T an Hews [l wvideos P Shopping [E)images I More Seftings  Tooks
about 113000000 results (0. 71 saconds) Hﬁaﬁlm&g Bﬂ Gharamm
N e Headline 3* 30 Characters
) www hulu.com/ =
Enjoy Exclusive Past Seasons, Hit Mavies & Current Episodes. Anytime, Anywhere. Bl Your TV ioti
TR ST SEATMAT <+ Lve TV Channels Description 1 90 Characters
HBO, Showtime, & Cinemax. Tons of TV Shows & Movies. Exclusive Content. DNec l'll‘i. _ zp aﬁ MME
I' Try 30 Days Free | Stream Hulu with No Ads
All Your Favorite Shows and Movies Watch Your Favorie Shows and URL Pﬂth 1 15 Cha rar.:ters
Arytime, With Ad Without Hit M Without Interruption
AN RO o URL Path 2 15 Characters

| Starting at $5.99/Month | Watch The Handmaid's Tale

“not guaranteed to be displayed

Stream the Largest Library of Binge Seazons 1-3 Today
Shows. Try 30 Days Free! Start Your Free Trial Now!
WHAT IS A SITELINK
WHAT ARE AD EXTENSIONS? _ . - vy PR
EXTENSION? Sitelink Component = Max Character Limit
AD EXTENSIONS are a feature that shows SITELINK EXTENSIONS take
extra business information with your ad, like people to specific pages on your Site Link Text 25 Characters
an address, phone number, store rating, or site and the benefits include:
more webpage links, the _ Descri ptiﬂrn 1 35 Characters
7 g Gk Higher expected CTR
ocation Extensions itelink Extensions Helps improve Quality Score .
Callout Extensions Message Extensions Increased SERP Real-Estate Descri ption 2 35 Characters
Call Extensions Price Extensions Multiple Conversion Paths
Structured Snippet Extensions App Extensions Can Deep Link to Multiple LP's 24
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HOW DOES IT WORK?

WHAT DO SEARCH ADS LOOK LIKE? - cont’d.

Search Ads have evolved beyond just text with mobile specific Video and Gallery Ads

Video & Gallery Ads

O W TYeE G Wl TR s

Application: Leverage visually engaging ads to grab users’ attention
while searching relevant terms. With Video Ads allowing the ability
to leverage TVC spots or trailers posted on YouTube while Gallery
Ads allow for a dynamic scrollable carousel of images for visual
storytelling on the SERP

Google Google

(o) (5 cawchzz (o) &

-

S catch 22

WEB IMAGES VIDEDS SHOPPING HEW

WEB

IMAGES VIDBEDS SHOPFING

Catch-22 - A Hulu Original | Watch the Trailer
Today | hulu.com
A | e hulu. comy

2atch-22 - A Hulu Original | Watch the Trailer
roday | hulu.com

hulu

B el — —

: T Yhulu nmm.

As a traditionally text-heavy channel, the ability to serve
\ relevant ad types focused on visual engagement allows for
S HERe TR R e to maintain a stronger share-of-mind
Jy owning more digital real-estate for mobile Google
earches

20
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HOW DOES IT WORK?

WHEN DO WE GET CHARGED?

Search Ads are charged per click and the amount per click is determined by a SECOND PRICE
AUCTION that occurs in real time

Google L g Google L q

B Shoppeg i ber EOTivL T oo & B Mews  [F] Videos [0 images (P Shopping HE LT e Tovoi

5 1130
o 1

:._L]!:. weare il coemy v LH) wrvew hula comd *

Hulu.com | Hulu Official Site | Thousands of Shows and Movies
Currerrl Eplgodes, Parl Seasons, B Movies, and Omginads. Gt 1 AR Fred or 30 Days! HBOQ,
Shimiene, & Slary &dd-Ons When You Want Themn, Mot When You Dot Tons of TV Shows &
Moviea HBO, Showbme, B Cinemor Exclusive Onginais. Exclusve Content

Hulu.com | Hulu Official Site | Thousands of Shows and Movies

Current Eprsodes. Pask Seagondg, Ha Movies, snd Originals. Ged § Al Free for 30 fht=I.
11

Showtame, & S1arz. Add-Ona When You Want Them, Not When You Don'l. Tons of TV 3
Migwies. HBO, Showtime, & Cineman. Excieshe Drginala. Exclosee C
Try 30 Days Free Stream Hulu wi 0 Ads

AR v Faviriite Showes and Mowies
Anyume, With Ads or Wishout

Stream Hulu with
Walch Yoo Favirg

Try 30 Days Free
Al Yo Favoine Shaws and Moves
AnytEme, With Ads or Without

Starting at $5.99/Month
Saream e Larges! Library of
Sharms. Try 340 Days Fres!

walzh wour Faeorge Showd gogd
o
Watch The Handma

e S2az0ns 1-3 1
Shart Vo Free Ty L

Starting at 55.99/Month
Sream e LAngest Library of
Shows Try 30 Days Free!

B werw ruducom =
Hulu: Stream TV and Movies Live and Online

CLICKS INCUR A CHARGE

L0 I WITH FACEBDOE. or
EMAIL. PASSWORD. Fosgol

B s bl com =
Hulu: Stream TV and Movies Live and Online

IMPRESSIONS ARE FREE

LDG W WATH FACEBDOK or
EMLAIL PASEWDRD: Foigot

Stream Live TV chanmeis, shows, Steeam Live TV channels, shows

news mnd Spois ondine. With news and sports onlfing. Wimh

TV Shows
Ctast & Free Trial 1o walcs pour
Tavsmite pocodar TV shows on

Hulu Free Trial | Stream TV ...
Try Hutu {or frée and stresm your

Tevarite T shirers. and movies

TV Shows

Start s Fres Tresl 10 wale® your

Hulu Free Trial | Stream TV
Try Hulu for fres snd sineam your

farvorme TV shows and movies Tavorite pogeatar TV shows an

M sesufis from huba com More resulic from fabka com
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HOW DOES IT WORK?

HOW IS THE CPC DETERMINED IN AUCTION?

The Second Price Auction weighs and gives preference to the Brand being promoted through

the use of AD RANK - THE NUMERICAL SCORE OF YOUR BID x QUALITY SCORE within
auctions

ADVERTISER MAX BID QUALITY SCORE FORMAT IMPACT |  ADRANK COMPONENTS

r ' 1 ' I'. ¥ I| or ' "
"'._"-.ir"_. :- *-'. ' ,.'. Jiah

e Y
-.V._l"..

¢ -MML-

E"‘*l
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HOW DOES IT WORK?

WHAT IS A BID AND QUALITY SCORE?

QUALITY SCORE

[ |

RELEVANCY

the maximum amount you're willing to spend per click for a given keyword

measures a campaign’s effectiveness with higher QS resulting in greater
cost efficiency and higher positions

oy | £

MAX SEARCH BID CLICK THROUGH RATE LANDING PAGE

Are your keywords and Are you bidding competitively in Are you providing a good user Does your landing page content

ad copy aligned? comparison to other competitors in experience that results in ad reflect the keyword and ad
market? engagement? copy?
IPG-00003156.028
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