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Section A: Overview




Chapter 1: History & Vision
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Our Vision Gogle

We believe that by consistently serving high
quality ads, our users will continue to consider
ads as a great source of information when they

are searching for products and services.

Curtis Lee,
Product Marketing Manager, Ads Quality

I’'m looking for a Citigroup quote here to use, if possible...

Redacted

REDACTED FOR PUBLIC FILING

GOOG-DOJ-16763748



Our Core Beliefs on AQ Gogle

Google beliefs that anything short of us delivering high quality
relevant ads to the user will harm the overall experience and our

brand

We feel responsible for ensuring ads served by Google are
relevant and maintain a high standard for our results pages

We closely monitor the quality of the ads we deliver and design
ways to increase the quality of those ads

Rather than showing ads which provide a low quality experience
for users who click on them, we prefer to show no ads at all

Serving the most relevant and highest quality ads is paramount to
our company’s objective of delivering the most relevant information
and it remains our chief objective

A & O N =
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A brief history of Ads Quality Go gle

Fall 2000: AdWords is born as Google's online advertising solution, allowing
advertisers to buy traffic on Google.com on a CPM basis.

February 22, 2002: The AdWords system receives a major overhaul and re-
launches as a service that is closer to what we know today. All of the ads on the
right hand side are now ranked on a pay-per-click basis. Keywords with a CTR
below 0.5% are disabled and reps are allowed to disapprove keywords that don't
seem relevant.

January 2004: The system changes once again, “sunsetting” the CPM ads that
appeared at the top and integrating them into the pay-per-click auction. At this time,
keywords are evaluated solely based on their CTR and are labeled active, slowed,
or disabled based on their performance.

November of 2004: Smarter Keyword Evaluation launches, removing the slowed
status and creating “in trial” and “on hold".

August 16, 2005: In response to advertiser complaints about keyword disabling
and to make the system more transparent, quality-based minimum bids - the
system we use today - launches

December 2006: To enable quality analysis beyond the ad itself, Landing Page
Quality is being introduced as part of Quality Based Bidding.
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Core areas of constant improvement Google

1 Quality-based ranking improvements
2 Demotion or removal of low-quality ads
3 Higher placement of higher-quality ads
4 Better ad/query matching

5 General Ads Ul improvements.
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Who is Who in AdsQuality Go gle
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Chapter 2: Introduction




Why is the quality of our ads important? Google

Give them what
they want the first
time

Maximize eamings

Drive traffic &
Maximize ROI

with useful ads

« High-quality ads benefit the entire online advertising system:
« Because Google AdWords serves high-quality ads:

« [Entrance 1] Users learn to trust our ads as a relevant source of information.
They click more often, which:

« [Entrance 2] Brings advertisers more targeted leads.

« [Entrance 3] Website publishers also benefit from increased ad traffic, since
they gain revenue each time ads showing on their websites are clicked. More
publishers seeking revenue join the Google Network. As the Google Network
grows larger, ads show on more targeted websites and advertisers can
obtain even more leads.

« Because advertisers see a high return on investment from their advertising,
they increase their spending with AdWords. This, in turn, gives Google a
strong incentive to continue serving high-quality ads.

« |If one party doesn’t do its part, the entire system suffers. Our mission is to
preserve the quality of all parties, and thus the health of the online
advertising ecosystem.

1/
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Redacted

Bad examples

Sell Free

No listing fees. Sell used and
unwanted tems Make money now!
wWwAW unwantid com

Cheap women

Shp into Cheap women/
Top Brands. Low Pnces
BizRate com/WomensShoes

Human Remains at Amazon

Low pnces on popular products
Qualified orders over $25 ship free
Amazon com

Foot Fungus

it's Freel

Get the Info You Need
www mylLot cc

Google
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The Underlying Philosophy
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How do we define quality? Go gle

« A high-quality ad:
« Contains ad text that is extremely relevant to the user’'s search query
« Accurately describes the product or service offered

« Leads to a relevant and well-organized landing page

« Quality Score:

* |s an objective measurement of a keyword's relevance to its ad text
and to a given search query

« There are two types of quality score for Search and one for Content:
« Quality Score 1 (QS,): Determines a keyword’s minimum bid
« Quality Score 2 (QS,): Influences a keyword's ad position

« Quality Score C (QS.): Influences an ads position on a publisher
page

-As shown in the previous slide, serving high-quality ads benefits all members of
the advertising system. But what exactly is a high-quality ad?

-[Entrance 1] A high quality ad is extremely relevant to a user’s search query. It
accurately describes the product or service offered on the website, and it leads
to a relevant and well-organized landing page.

-[Entrance 2] To help ensure that our ads met these standards, we devised a
metric called 'Quality Score.' Quality Score measures the relevance of each of
your keywords to your ad text and to a given search query.

-Quality Score affects your ads in two ways: minimum cost-per-click (CPC) bid
and ad position. If a keyword's Quality Score improves, it will trigger ads at a
higher position and its minimum bid will decrease.

-The formula for Quality Score differs depending on whether it's calculating
minimum bid or ad position. The next two slides will explain how.
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How do we measure quality? Google

Performance data

» Ad Text
» Keywords
« Advertiser performance

Choose your flowers
Flowers, plants, bouguet
Delivery anywhere in the world

www llglardinodiloto. com

f?:%‘
M e Landing page
* Relevant?
= - » Unique content?
ISy « User friendly?
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How do we use quality? Go gle

1. Ranking: Show highest quality ads first
2. Disabling: Prevent low quality ads from showing at all

3. Broadening: Find opportunities to expand advertisers’ targeting to other
highly relevant queries

4. Display (Ul): Show highest quality ads above search results. Show lower
quality ads on right-hand-side

5. Pricing: Use economic incentives (discounts!)to encourage high quality
ads and “Price out” low quality ads with QS / Min Bid.
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Redacted

Chapter 3: Development Process
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General development process

Goy»gle
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Example: LPQ improvements

|

Bad eval Run algorithm against a sample —

resufts

|

— Compare results with human eval

l

Strong Analyse external impact —

pushback l

et Communicate launch appropriately

l

Launch

. Improve core LPQ algorithm .

Go gle

Technical
ISsues

Negative
impact
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Redacted

Section B: Technical Details
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Redacted

Chapter 4a: The Serving System
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Google’'s Ad Serving System Go gle

Query, Geo-location, Language, Other user preferences

Ads to show, order to show them in, price to charge per click




Inside the Box: Many components

“Front Ends”™
LRV Y
1. b wolo from advertiser
(regtar v detl v mage AdN) “Ad Info Storage™
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“Reporting 1. decide which ads to return &
order theen (smages v text)

1. Report hitory 10 Customen &
Caoogheny
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welor et on

Ih-n “Keeping Records™
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1. Rocord events
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Inside the Box: Complex System Design

AdWords
Advertiser

s cogy new

Google

This is a simple diagram of the ad serving system.

The AdWords advertiser on this end. Google users on this end.

And the arrows show the flow of information between all the parts of the system.
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The Life of an Ads Query

Go gle
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First: Capture the user query

GO()gle |hotel dublin city centre Search | W
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2: Pre-process Input

Classify query

« Geographical location
« Language

« Mobile criteria

« |P address

Broaden the keywords for expanded matches
« Check synonyms

» Rewrite query

Forward for main processing

Google
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3: Identify Suitable Ads Go gle

All potential keywords

Budgel
and :
\ Targeting

[ Creative ' fiters
N ‘\Ime[i J k—————’//

Candidate Ads

Primary targeting funnel

Gather adgroups with matching keywords
Check negatives

Drop adgroups that fail other targeting settings
Geo, language, network, ...

Select the best keyword per adgroup

Match type, bid, ...

Enforce business rules

Minimum bid/quality: QBB

Approval: both keyword and creative
Includes family status

Budget restrictions

Special rules (e.g one ad per account)
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Forward result set for ranking

27



4: Determine Ad Ranking

Filter Duplicates
« Best ad per visible URL
« Best ad per CID

Run auction
« Determine ranking based on QS, * MaxCPC
« Apply AdWords Discounter

« Write stats to accounts

Forward final results

Google
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Finally: Show Result

| —a

Go gle

Google mw===
Web
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System Challenges Google

Scale

* Hard o predict advertiser growth

Synchronicity

. Hard 1o keep a system with hundreds of components in synch

Limitations of components

Add more machines. More sharding.
Difficult to maintain.

Back-up machines, replaceable parts.
Unforeseen problems

Constant demand for resources.

Better and smoother communications about ads system.
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Redacted

Chapter 4b: Core Technologies
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Core Technologies in Ads Quality Google

1. QBB (Quality Based Bidding)
2. SmartAss (Smart Ad Serving System)
3. UBAQ (User-based Ads Quality)

4. LPQ (Landing Page Quality)

1/
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1. Quality Based Bidding Go gle

1/
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2. SmartASS

Go glc
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3. User Based Ads Quality Go gle
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4. Landing Page Quality Go gle
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Quality Based Bidding (QBB)

0] istory) & Actve Great

Mnsmum b €0 03

Poor

O] lehalen) ) Domese sty erastise

: Wnmum bo €0 40
] bedaal] Q' posessgusity or DU €0 1210 '.,,;N,,Mu,z
] berhaaities] Q noesseceaity crog €0 121 ;,:,,.,...,.,nu

€0 .10

€0 10

€0 10

Go gle

w Settings
€0 10 Max CPC
Posttion preference 3.5
[edt]

v Settings
€0 10 Max CPC
Postion preference 3.5
[edtt)

» Setings
€0 10 Max CPC
Position preference 35
(et]

v Settngs

€0 10 Max CPC

Position preference 3.5

[ eg)
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Quality Score 1 (QS;): Impacts Minimum CPC

« Static elements determine QS;
« Keyword performance and relevance
* Ad text performance and relevance
*« Account performance

*» Landing page quality

* QS, determines the minimum bid for a keyword
* active / inactive keyword status

« more granular min CPC

* QS, is updated frequently for each active keyword

Go gle

Redacted

REDACTED FOR PUBLIC FILING

GOOG-DOJ-16763784

1/



Redacted

Main Factors of QS,

Keyword's histoncal
CTR on Google

OS’ - ’\f?‘iWD”] S Nf“:‘va”liff + l dﬂdl.’\(] ;)d()*) ‘JU:“”V +
o 1its ad text

Account's histoncal

performance on Google

0S, » Qualty Score used io determing mnmmum D, as opposed to the Qualty Score used 1o determine ad posion

Go gle

Other relevance

"r"-: 1{ S
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Main QS, Factors Uncovered

« Keyword CTR

CTR of exact matches on Google.com

Mostly from the advertiser, but also from systemwide data
» Most important factor of QS1

« Adtext relevance
+ Adtext performance (key factor: relevance)

« |f multiple ad variations are being used we look at all of them
« Changing an adtext will reset performance data

« Account performance
Historic CTR of all keywords and adtexts in an account

« Otherrelevancy factors
Secret sauce!

Go gle
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Relationship Between Min Bid and QS Go gle

$10

Min Bid

<« WOorse Qs better —»

« We have different graphs for developed, intermediate and emerging markets

« To prevent min bids from fluctuating wildly, we limit the number of possible min bids,
i.e. no keyword has a US$0.19 min bid.
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Quality Score and Keyword Status

Scenario 1:
Min Bid | Max Bid

9

L
Sa
-

Advertiser chooses a
max bidof $2 this
meels or exceeds the
mun bid threshoid
therefore their ad is

active

Go 3IC

Scenario 2:
Min Bid | Max Bid

Sv
nact $075
-

Advertiser chooses a
max bid of $0 75, this
does NOT meet or
exceed the min bid
threshold, therefore

thetr ad 1s inactive

Let's see how minimum bid and maximum bid interact. In Scenario 1, a
keyword’s maximum CPC bid is $2, which is higher than its minimum CPC bid of
$1. The keyword is therefore active for search. In Scenario 2, on the other hand,
the keyword’s maximum CPC bid is $0.75, which is lower than its minimum bid

of $1. The keyword, in this case, is inactive for search.
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Minimum Bids and Cost

- ~

Ad Rank to beat .
Actual CPC =max<l i + 350.01| , minimum bid l

Qs, [

Imagine an auction with four advertisers:

Advertiser l.g'a(;( x QS2 Minbid = AdRank Position Actual CPC
Mary 020 x o $003 = 1 #1 $0. 11
Tom® $100 x 0.5 $0.50 = 0.5 #2 $0.50 (>$0.09)
Frank $010 X - $0 05 = 04 #3 $0 09

Jane™ $005 X 6 $0.01 = 0.3 #4 $0.01

Google
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Frequent Questions Go gle

Why does my registered Trademark has a high Min Bid?

Hstoncal performance of KW s low and )/ or
Low actual performance (low CTR) because user i cicking on organc search resuft nslead of ad (users tend to only want 1o go to the Brand's offical atte
QS /Mn B not inked to competion

Why do l suddenly see a hlgh Min Bid for my existing KW?

xact TR on Google s ow (CTRin U s;cﬂann:ca
AdTex Qe-e ance s bw (Ad Texthas bw CTR
LPQ & bad / very bad/ temibie
Account performance s ow (low average Account CTR
Ad Text changes can cause Win Buds to spke

Why do | see high Mln Bids for my new KW?

C scores for suspended heywords Once these keywonds start Seeng more searches across AdWorda they will be automatically unsuspenNsionca
Dcf*v“ar 2 ofKW s ow and/ or

AdText Reevance s ow of

Why don’t my minimum bids don’t change?

KWs are Suspended

KWs have 8 low s28rch volume and srent showing sny of your ads

If more users star sear J-r; for your keyword. your 8d wil bagin 10 show

Q68 does not updete min ded and the min CPCs will be updated based on keyword performsnce
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Chapter 5b: Landing Page Quality
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Landing Page Quality Go gle

Goal

+ To measure the quality of an ad in ways that go beyond CTR -
which is merely a proxy of quality that can be manipulated.

History

« Search results pages were sometimes filled with ads from a single
advertiser

« The affiliate policy changed this - but advertisers found loopholes
like making bridge pages

« LPQ measures signals about the quality of a website so that we
can impact advertisers whose CTR is good even though they
have a bad site
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Landing Page and QS Go gle

Relevance of a landing page can be measured 2 ways

« How relevant does the visible URL look to users?
* We can measure this through CTR, just like we do for keywords
* This is a factor of QS that impacts both the min bid and the ad rank

« How relevant and useful is the actual page the user lands on?
* This cannot be measured through CTR
* We have a separate algorithm that evaluates this: LPQ
« LPQ only impacts the min bid and NOT the ad rank on search
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LPQ Evaluation Pro‘cessv_ - | | Goy»gle
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Impact of Landing Page Quality

Min Bid

'\lmpenam

1. Landing Page Qualty apphes a mimmum bid penalty for all keywords relating to a URI

2. Different levels of LPQ will carry different penalties

Qs,

Google
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LPQ Business Models Gogle

Ask yourself the following to gauge the value of your business model
* Would you recommend this site to an unsavvy user, like your grandma?

* Would this business exist without PPC ads?

« Would you bookmark this site?

« Could the user have gotten the same information directly from the source?

Business models to avoid
« Data collection sites that offer free items in order to collect private information
« Arbitrage sites that are designed for the purpose of showing ads

+ Malware sites that knowingly or unknowingly install software on a visitor's
computer

Grey area business models
« eBooks that show frequent ads or install malware

'‘Get rich quick’ sites

Comparison shopping sites

Travel aggregators

Affiliates that don't comply with our affiliate quidelines
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Redacted

Chapter 6: Ad Ranking & Promotion
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Quality Score 2 (QS,): Impacts Ad Rank

*The unique properties of a query let us refine Quality Score

Go gle

« Example: If | sell Arctic cruises and | have the keyword ‘cruises’, I'll get a better

score for the query “Arctic cruises” than for “Caribbean cruises”.

QS is refined for every query

« QS,on Search

With maximum CPC, determines ad rank

Determines promotion to top of page

- Factors influencing QS,

Qs;,

Keyword Matching
Query location
Query time

Other factors
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QS, - Example 1 Google

Arctic Cruises
Book your cold water cruise today
Alaska Antarctica. Norway and more

www.ArcticCruises.com

Keyword Query Quakty Score
cruise arctic cruise High

cruise alaska cruise Meduim

cruise hawaiian cruise Low (ad may not show)
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The Simple Magic of Ad Ranking

Go 3IC
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AdRanking: Example

Go gle
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Example: Advertiser Data

Go gle

Advertiser |Max |QS |Min CPC | Ad Rank | Position
CPC |

A $2.00 |6 $0.15

B $0.50 16 $0.02

& $4 .00 4 $0.20

D $1.00 2 $0.30

E $20.00 |05 |$1

Redacted

REDACTED FOR PUBLIC FILING

GOOG-DOJ-16763802
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Example: AdRank

Go gle

Advertiser |Max |QS |Min CPC | Ad Rank | Position
CPC |

A $2.00 |6 $0.15 12

B $0.50 16 $0.02 8

& $4 .00 4 $0.20 16

D $1.00 2 $0.30 2

E $20.00 |05 |$1 10

Redacted

REDACTED FOR PUBLIC FILING

GOOG-DOJ-16763803
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Example: Position

Go gle

Advertiser |Max |QS |MinCPC | Ad Rank | Position
CPC |

A $2.00 |6 $0.15 12 2

B $0.50 16 $0.02 8 4

Cs $4 .00 4 $0.20 16 1

D $1.00 2 $0.30 2 5

E $20.00 |05 |$1 10 |3

Redacted

REDACTED FOR PUBLIC FILING

GOOG-DOJ-16763804
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AdRanking: Results

Go gle
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Ads Above the Search Results Go gle

1. Ads get promoted above the search results when the product of QSg
and maximum CPC exceeds the promotion threshold.

2. The promotion formula weighs the quality component more heavily than
the regular formula for ranking. Ads above the search results should
meet a higher quality standard than ads in general.

3. When more than 3 ads are eligible for promotion, we rotate through
them on the next page of results.

Show example of how 10% increase in QS has more than 10% impact on lower bid
Example of 7 ads that are eligible for promotion

Redacted

REDACTED FOR PUBLIC FILING
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The Simple Magic of Promotion

Query

Threshold

Go 3IC

Redacted

REDACTED FOR PUBLIC FILING
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Ad Promotion: Example

Go gle

Google e sowen | 5 20t
Web

Resuts 110 of about 346,000 for hote! dublio city centre (0.4 seconds)

wow DublinCityCentreMotel com  Luaury Comiort and Style In the heart of Dublin Cley!
hotels com Al you need 15 your camera Laave your intemational stay to us

wown FerwiyrMotel com Boutique 57 unury sccommodation Mdweek rates from $99 50 pps

Dublin City Centre Hotels Book Central Dublin Hotets

Clanon Hotel Dublin ¥ SC Dublin city centre County Dublin f you re ser lusuncus hotels
o Dublin city centre then look no further than then the newly ...

dublin goretand com Sconptylow g sopy

cat Larnatype UVsresed EMO SutyectiD G gulinting hte - 654

ached - Sumia pages - inte tha

13 - I'd .

A LA LARSILS SRS e UL R A dtiill
Lynams Hotel Dublin City Housed = two ksted Georgan Townhouses Lynams Hotel s an
engagng 1 boutigue hotel ofenng 3 superd city contre locaton
dublin goreiand com S<rgty ‘ow g anpr
cat Vareatype Carend 200/SutyectiD &5iga/iating M - 66k
wlihed - i pages - hruly they
{ More reaufta Sam Gudsa goereiand com |

JUDIIn Hotels Mioweek Coporale Hales L atald ANy ...

Lueury Dublin City Centre Motel The Clarence Motel Dublin The Clarence Hotel » Dublin
nea Temple Bar i wieally located for mudweok or weekend 1pecial .

www thecisrence &' - 2% - Cachad - Sondan soges - Hote 1y

HORGay Inn DUBLIN AT JUBLIN CITY CEN TR (VR AN
Motel detads miormation for Holday inn DUBLIN CITY CENTRE » DUBLIN RELAND/
www hotelsgroup comhidin' tenhdighice - 123 - Cached - Sevda pages - Hiate th

Dublin Hotels Bookng Servce Based »m Dublin eland
dublin city centre hotels com 16 a4 tad - Lol pagey - Tkze '

Sponsored Lok

Sponscred Lnks

Dublin City Hotel

Jurys Doyte Dublin Hotels I Geeat
Dublin City Hotels Book Onkne’
wwn urysdayte com Dublin

Conrac Hotel Dublin
Engoy Dusbilin dumury with Conead
Resene onine now for grest rates’
wwrs _orvaiMotels com

75 Hotels in Dublin

Book your hotel » Dublin onkne
Mo esenation costs Great rates!
e bocking <o Dablin beisnd

1

Bockong today 7 Sencus deats

4* fom €58 Limaed Avalabiity!
www LateRoomy com/Dublin Hoteh

Redacted

REDACTED FOR PUBLIC FILING
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Example: Advertiser Data

Go gle

Advertiser | Max QS | Min Promotion | Ad ' Position
CPC | CPC | Threshold | Rank

A $200 (6 |$0.15 10 | *

B $0.50 |16 |$0.02 10 | |

C $400 |12 |$0.20 10 |

D $100 |2 |$0.30 10 | ’L

E $20.00 | 0.5 |$1 10 |

F $5.00 |10 |$0.05 10 |

G $3.00 |8 |$0.06 10

Redacted

REDACTED FOR PUBLIC FILING

GOOG-DOJ-16763809
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Example: AdRank

Go gle

Advertiser | Max QS |Min |Promotion |Ad | Position
CPC | CPC | Threshold | Rank

A $200 |6 |$0.15| 10 T12 ‘

B $0.50 |16 |$0.02 10 8 |

C $400 |12 |$0.20 10 48

D $100 |2 |$0.30 10 {2 ’L

E $20.00 | 0.5 | $1 10 Po

F $5.00 |10 |$0.05 10 [0

G $3.00 |8 |$0.06 10 24

Redacted

REDACTED FOR PUBLIC FILING

GOOG-D0OJ-16763810
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Redacted

Example: Position

Go gle

Advertiser | Max QS | Min Promotion | Ad [ Position
CPC CPC | Threshold | Rank |

A $2.00 |6 |$0.15 10 12 |4 (prom)

B $0.50 ‘16 $0.02 10 8 |e

C $4.00 ’12 $0.20 10 48 |2 (prom)

D $1.00 |2 |$0.30 10 2 [7

E $20.00 | 0.5 | $1 10 10 |5

F $5.00 Po $0.05 10 50 | 1 (prom)

G $3.00 |8 $0.06 10 24 |3 (prom)

REDACTED FOR PUBLIC FILING

GOOG-DOJ-16763811
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Ad Promotion: Results Go gle

Google === o | semines
Web

Rusuts 110 of about 346,000 for hote! dublio city centre (0.4 seconds)

Sponsored Leks Sponsored |nka

Dublin City Centre Hotel
mwmwcf Lisxury Comfort and Style in the heart of Dublin City!

g Jurys Doyle Hotels 3 Geast
hotels com Al you need 15 your a2 your intemational stay 1o us Dubstin Book Onne’
wwm urysdoy e com Dublin

www F e rwii Mol com h-ﬁ’i-ywwmh-a’“p
Emnay with Coread

Dublin City Centre Hotels Bog ‘ e Retere for great rates’

Cianon Hotel Dublin ¥ SC Dublin city centre County Dublin f you 8 se kuxunous hotels wwa Conraciotels com

o Dublin city centre then look no futher than then the newly ..

dublin goretand com Sconptylow g sopy mn

cat Varnatype Varesd B0 SutyectiD G igutnting hte - 65a Boos yoan onkne

Cached - Sumiar pages - liste they tio resenation Groat rates!

wrove bocking ¢ om Dblin beisrs

Lynams Hotel Dublin City Housed n two ksted Georgan Townhouses Lynams Hotel s an 1 in
engagng 1 boutigue hotel ofenng 3 superd city contre locaton Bookong today? deatt
dublin goreiand ¢ om/S<rgts ‘ow g aspr 4" fom £53 A, ek bt
cot Vareatype Carend 200/SutyectiD &S5ign/lating M - 66k www LateRoors ¢ om Dublin Hotelhy
wlChey - e pages - hruly Py

| More reaulta Sam Gulin goereiand com |

Dublin Hotels Mioweek Corporate Rates Clarence Hotel Luary ..
Lueury Dublin City Centre Motel The Clarence Motel Dublin The Clarence Hotel » Dublin
nen Temple Bar s wdeally located for mudweok or weekend special

www thecisrence &' - 2% - Cachad - Sondan 2ages - Hote ths

Motel detads miormation for Holday inn DUBLIN CITY CENTRE » DUBLIN RELAND/
www hotelsgroup comhvidin' ten/hdighice - 123 - Cached - Senda pages - Niste s

Dublin Hote's - Hotess in Dublin keland
Dublin Hotels Bookng Servce Based m Dublin beland
dublin city centre hotels com 16 - s tad - Lol pagey - Tee

Redacted

REDACTED FOR PUBLIC FILING
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Top Ad Rotation

Go gle

When more than 3 ads are eligible for promotion, we rotate through them

on the next page of results

Page 1:

Ads 1-5 meet the

promotion

threshold

Page 2:

Redacted

REDACTED FOR PUBLIC FILING

GOOG-DOJ-16763813
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Redacted

Chapter 7: Pricing

REDACTED FOR PUBLIC FILING

GOOG-DOJ-16763814

1/



How much will | have to pay? Google

« Each advertiser pays the minimum amount required to
maintain his position (AdWords Discounter)

Actual CPC < Max CPC

* Actual CPC determined based on:

«  Your Qualty Score (and the resuling minimum bid)
» Competitors’ Max CPC and Quality Score (their Ad Rank)

o~

Ad Rank - 1
Actual CPC =max{ S P W e + $0.01| , minimum bid

Qs. | J

Redacted

REDACTED FOR PUBLIC FILING
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The Simple Magic of Pricing

AdRank | Actual
to beat QS, &7 o

Go 3IC

Redacted

REDACTED FOR PUBLIC FILING
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Pricing: Example 1

Go gle

Web images Comn lNews Scholw Destice Mome moes
Adr i iaad
Google =
Sesch ® the wet T pages hom beland
Resots 110 of atout 1.340.000 o ramones (024 seconds)
IEIMMIIHXICQ!M m‘l Avalsenger - Sgenacred L mhy
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J B o
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www Blsramones comv N x'e & Dapes

Lﬂt pClures ¢uunm umum
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RS WS 5.4
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Jmnd st sewes
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The Ramones revabrzed ok and 1ol a1 one of 43 'owes! ebbs Ausng & wth punk enesgy
bash atttude and & loud. fast new sound
www rockhall cominduciearamones e - L ached - Jamdar Dages

Vown and rave tams on abe
e Damngarhnes (oM

punk hats
Buy t Cheap On eBay
Low Prces New and Used

wwra oOx,
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Redacted
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Example 1: Review Data

Go gle

Advertiser | Max QS Y Min CPC | Ad Rank | Position Actual
CPC | [ | CPC

A $2.00 |6 $0.15 12 2

B $050 |16 |$0.02 |8 4

C | $4.00 } 4 |$020 16 1

D $1.00 |2 |$0.30 2 2

E 1$20.00 { 05 |81 10 3

Redacted

REDACTED FOR PUBLIC FILING

GOOG-DOJ-16763818
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Example 1: Actual CPC Go gle

. Advertser Vax Qs Mn CPC AdRank Poston Actusl
Rule: B | "
Every advertiser needs to pay exactly enough to A | s200 l § | 3015 2

keep a higher AdRank than his nearest competitor -
plus $0 01 If he occupies the last position, he pays |
$0 01. Alternatively he pays his minimum bid if it ¢ $400 |¢ |02 16 ’
should be higher than the discounted CPC

$100 | 2 $0 30 2 ¢ $0.30

L™

$20 00 0s $1

-
o

Formula:

Actual CPC = AdRank of competitor / own QS

Scenario:
Advertiser D appears on position #5

He has no competitors below him so he is eligible to pay
$0.01. However, hus quality is low and he pays an actual
CPC of $0 30

Redacted REDACTED FOR PUBLIC FILING GOOG-DOJ-16763819



Example 1: Actual CPC Go gle

-

. Advertser Uax Qs Mn CPC AdRank Poston Actusl
Rule: ~p | CPC
Every advertiser needs to pay exactly enough to A | s200 L § | 3015 2

keep a higher AdRank than his nearest competitor
plus $0 01 If he occupies the last position, he pays |
$0 01 Atematively he pays his minimum bidif it : $400 | ¢ 5020 e !
should be higher than the discounted CPC

o
(%)
=3
o
w
“w
[ =]
[~

Formula:

Actual CPC = AdRank of competitor / own QS

Scenario:
Advertiser B appears on position #4

Formula

Actual CPC = AdRank of competitor D/ own QS + $0.01
Actual CPC= 2/ 16 + $0.01

Actual CPC = $0.13 + $0.01

Actual CPC = $0 14

Redacted REDACTED FOR PUBLIC FILING GOOG-DOJ-16763820



Example 1: Actual CPC

Rule:

Every advertiser needs 1o pay exactly enough to
keep a higher AdRank than his nearest competitor -
plus $0 01 If he occupies the last position, he pays
$0 01 Atematively he pays his minimum bidif it
should be higher than the discounted CPC

Formula:

Actual CPC = AdRank of competitor / own QS

Scenario:
Advertiser £ appears on position #3

Formula

Actual CPC = AdRank of competitor B/ own QS + $0.01
Actual CPC=8/05 + $001

Actual CPC = $16 + $0.01

Actual CPC = $16.01

Advertger Uaa Qs Mn CPC Ad Rank Poston Actus!
CPC oPC

A | s20 80 15 12

B S 18 $0 8 < $0 14
$4 00 4 $0.20 8 1

D $1.00 303 $0.30
$20 00 $1 10 $16 01

Redacted

REDACTED FOR PUBLIC FILING

GOOG-DOJ-16763821
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Example 1: Actual CPC Go gle

. Advertser Vax Qs Mn CPC Ad Rank Poston Actusl
Rule: P | CPC
Every advertiser needs to pay exactly enough to A | s200 'L § | 3015 2 2 $1.68

keep a higher AdRank than his nearest competitor -
plus $0 01 If he occupies the last position, he pays |
$0 01. Alternatively he pays his minimum bid if it ¢ $400 |¢ |02 16 ’
should be higher than the discounted CPC

$100 | 2 $0 30 2 ¢ $0.30

L™

o
w
-
o
o
-

$20 00 0s $1

Formula:

Actual CPC = AdRank of competitor / own QS

Scenario:
Advertiser A appears on position #2

Formula

Actual CPC = AdRank of competitor E / own QS + $0.01
Actual CPC= 10/6 + $0.01

Actual CPC = $1.67 + $0.01

Actual CPC = $1 68

Redacted

REDACTED FOR PUBLIC FILING
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Example 1: Actual CPC

Go gle

Rule:
Every advertiser needs 1o pay exactly enough to
plus $0 01 If he occupies the last position, he pays

$0 01 Atematively he pays his minimum bidif it
should be higher than the discounted CPC

Formula:

Actual CPC = AdRank of competitor / own QS

keep a higher AdRank than his nearest competitor -

Advertger [ Vax Qs { Mn CH Ad Rank Poston Actusl
| CPC | CPC

A | s20 | s015 2 $1.62

- $0 50 18 $0 e 4 $0 14

c $4 00 4 $0.20 16 1 $301

0 $1.00 502 $0.30

$20 00 $1 10 S\ 60

Scenario:
Advertiser C appears on position #1

Formula

Actual CPC = AdRank of competitor A/ own QS + S0 01

Actual CPC=12/4 + S001
Actual CPC = $3.00 + $0.01
Actual CPC = $3 01

Redacted

REDACTED FOR PUBLIC FILING
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Example 1: Final Pricing

Go gle

Web mages Cemgn lNews Scholwr Oestioe Moo moms
Google = B o=
Poateeycam
Sesch F e web T pages hom belsnd
Web Resots 110 of atout 1.340.000 o ramones (024 seconds)
3 Ergebmesse auf heem Compuger gespeicher -~ it - Sgenscred L may
@m-mmmnww
Ramones Merchandise
VWide Selecton of Ramones T-5hts $3.01
RAMONE S (01! Qe Shparairgus dub
Ofic\al ste Mnnwmmmm s manng Lt S Skieasiey Su
wew tamones com’ TN (g - vl page mYmEm
Specia offer on Ramones shaty 31.68

The Ramones faded to achure Much COMMertsl Suc caas dunng thes years of recordng and
perormung Thew only sltwm to reach cetded gold status m the .
o wiopeda wg'wio The Ramones  '07% KNl - i a3t

An offcal ste created by longteme Ramones mute Atwo Vega News FAQ revwens
maraews aciey hd‘m photo galleres audo .

www B sliamones com N i & pages

Lﬂt pClures ¢uunm umum
warw kauhapsh: A -platsoramonas demid YR | ted

YouT
Mmdnm Nm.nmm

Jmnd st sewes
e yOoutube Comiwgsch Nl WGSROeO

YouTube - The Ramones - | wanna be sedated
-Ml The best Dew Dee solc 5 on u tube punch wp DEE DEE .

dmn S e anens

wow youtube ¢emowach NowldD TE 25 3gWWe

The Ramones revabrzed ok and 1ol a1 one of 43 'owes! ebbs Ausng & wth punk enesgy
bash atttude and & loud. fast new sound
www rockhall cominduciearamones e - L ached - Jamdar Dages

Vown and rave tams on abe
e Damngarhnes (oM

punk hats
Buy t Cheap On eBay
Low Prces New and Used

wwra oOx,

$16.01

Fnd the Dest desly 3t 'Owwst prce
Choose tom 10005 of products
vk shogpeng com

The Ramones T St

"re Ramones
m::&md.y so'so
Shon Com e 1amones | shets

$0.14

Redacted
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Redacted

Chapter 8: Keyword Matching

REDACTED FOR PUBLIC FILING
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Goal: Relevant Keyword Targeting Gogle

Advertisers can specify how a keyword should be used in targeting an ad.
1. Exact Match: Only the exact search query will trigger the ad

2. Phrase Match: The keyword has to be within the search query, but can
have additional words before or after

3. Broad Match: We show an ad for the keyword and related variations of it

1 We have lists of similar words with scores for how close those words
are related

2. We measure effectiveness of each expansion for each advertiser

High quality advertisers will show more often and on wider matches

4. Broad and expanded match impressions are not being used for quality
evaluation

4. Negative Match: Queries containing this word will not trigger the ad

1/



Exact Match

Go 3Ic

Redacted

REDACTED FOR PUBLIC FILING
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Phrase Match Go gle

1/



Broad Match

Go 3Ic

Redacted

REDACTED FOR PUBLIC FILING
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Matching Priority and Stats

Priority (within an account)
« The keyword that matches the query exactly always wins

« Otherwise the broad or phrase match with the highest ad rank wins

Google

Move slide higher — closer to the query slides

Redacted

REDACTED FOR PUBLIC FILING

GOOG-DOJ-16763830
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Special Cases Go gle

Non-English latin letters:

« The AdWords system treats KWs with and without diacriticals as 2 different KWs
« Example: Belgie # Belgié / meteo # météo

« They are closely related and will regularly expand on broad match

Special characters:

« All punctuation characters except “&" and “_" are stripped out of the search terms and
treated as spaces:

« Example: '@ %**()=0:~"<>,?2\|-#8+[]:"./
 Apostrophes are treated differently:
« Example: Tom's -> Tom's, To'ms -> Toms, Tom's -> Tom s

Case-sensitivity:
« KW matching is case in-sensitive
« Example: “Toyota" and “toyota” is the same Keyword

Redacted

REDACTED FOR PUBLIC FILING

GOOG-DOJ-16763831

1/



Keyword Match Types and QS; Go gle

« QS,is based on the performance data for ad impressions on Google.com
only.

« Akeyword's minimum CPC bid is the same for each match type of the
keyword in an account.

« QS; for broad- and phrase-matched keywords is not affected when a
keyword variation triggers an ad.

Example for the keyword Electric Guitar:

ExactMatch

[Electnc Guitar]

: Same QS, - Match type does NOT affect |
‘Electric Guitar Quality Score or minimum bid

Broad Match

‘Electnc Guitar J

Redacted

REDACTED FOR PUBLIC FILING GOOG-DOJ-16763832
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Keyword Match Types and Pricing Google

Account statistics for broad match keywords reflect a mix of different CPCs paid
across a variety of query matches.

Keyword - Electric Guitar

Broad

The broad and phrase match
- actual CPCs for Electric Guitar
depends on many queres each
with their own actual CPC

[ The exact match actual
CPC ($1) for Electric

Guitar depends only on 1
query (Electnic Guitar)

Match Types

Phrase

Exact

*Match types do however determine the actual CPC, i.e. the actual amount an
advertiser pays.

*Why? Since broad and phrase match captures and encompasses many more
queries than exact, any one of those queries could be more competitive (and
hence expensive) than others and this is what drives the difference in average

CPC.

*With exact, there’s only one CPC. It could theoretically be higher or lower in
CPC than the queries that are derived from phrase or broad.

*Go over example to demonstrate.

1/



id Date Text

G2 10/18/2007 210446 Any way you can add some sample CPCs in here to clanfy the point even it's the
number of quenes that defines the actual CPC but more the fact that certain (hore

competitive (and hence expensive) than others and this 1s what dnives the difference ¥average
CPC

89



Chapter 9: User Based Ads Quality
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User Based Ads Quality (UBAQ) Go gle

Our system uses a variety of user-based information, like Previous
Query, to ensure that we're showing users the most relevant ads. This
means that in some cases, the same ad may sometimes show in a
different position for different users.

Tip: Use the Ad Preview Tool

« this shows the ad position without user based signals and ensures thel
advertiser 1s not hurting their own ad's performance

Unfortunately, advertisers have become accustomed to searching for their ads
on Google.com as a way to monitor their performance and may think something
Is “wrong” if they see their ad in a lower or higher position than expected. Due to
the many factors we take into consideration when determining which ads to
show a user, searching for ads on Google.com should not be used to
troubleshoot or monitor ads. Instead, advertisers and CSRs should use the ad
preview page — this page will show ads the way most users see them. To use

the ad preview page:

1/
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UBAQ - Previous Query

Google

Previous Query

« When a user does back-to-back searches on Google, the second
result set may include supplemental ads related to the first query

1
2

Spain vacations Spain vacations

weather forecast | Spain vacations weather forecast
AND
| weather forecast
3 book flights weather forecast book flights
AND

book flights
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Section C: What the users see
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Chapter 10: The Ads Ul
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AdsUIl: Promoting High Quality Ads

GOOglc Protel dubkn cay contre

o

Go gle

ww DublinCityCentreMotel com  Luury Comdont and Style in the heant of Dublin City!

City Centre Dublin Hotel

hotels com Al you need 5 your Camera Laave your infemational stay to wa

wow Firaamtotel com Boutgue §° hawry accommodation Midweek rates fom $99 50 pps

MMMF&MQ“MM&I)&NA.WM
o Dublin city centre then look no futher than then the newty ..

Gublin goreiand ¢ormy Scnptslow n g 39

cat Varsatypm Usreand 8240 SutyectiD £ qulenting rerm - G

L2Lhes - Sumeal Dages - Lite tha

me Mmm-mwwrm Lynams Hotel 5 an
ngagng 1 boutique hotel ofenng 3 supert city Centre locaton

dudlin goversnd Com Sorgty fow vg ey

(l'.olmruadmw& S3/gn iting btem - b

a--;:a.rr iy 1wy

{ Mors cesufta ®o0 ..'p'.r-:ﬂ-‘-l

Dublin Hotels Mioweek Corporate Rates_Clarence Hotel Lunry ...

Luwury Dublin City Centre Hotel The Clavence Hotel Dublin The Clarence Hotel o Dublin
m?“&n“b&u‘h“umm

ws theciarence » - 2%k - Cachad - Sevdlr saaes - Nate I

5 . I VES
M““hw&”.(ﬂ?(ﬁlﬂ!nm m
www chotelsgroup comWdhw'Tienhadbice - 128  Cached - Sunde_pages :

Dublin Hoters  Hotels i Dublin keland
MMMW Based in Dublin OM
dublin city centre hotels comv - T8 vy e Dagey

about 346,000 bx hote) dublin city centre (049 seconds)

Sponsored Ly

Sponsared ks

Dublin City Hote!

Jurys Doyle Dublin Hotels 3 Geeat
Dublin City Hotels Book Onbew!
wwrn ary3doy ‘e com Dublin

(orrac Hotel Dublin

Emry Dublin vy with Conead
Reserve onkne now for great rates’
ware _oreasotely com

75 Hotets in Dublin

Book your hotel m Dublin onkee
tio resenation costs Geeat rstes!
wora Doowng ¢ om Dubilin bw and

120 Hotets i Dublin
Bookung today? Sencus dJeals

4° om (53 Limted Avadabeley’
worw LateRooma ¢ om Dublin Hotels

Dublin City Center Hotel
Ovscounts on redand Hotels
Unbeatabie Rates Book & Today'
worw T AMotets o Dublin

Hokday inn Express Hotel
reteis o Dublin

Froe memet A treaifast b
u-'ucwnu(aﬂ-

30 Charrmng Motels selected
Up 1o S0 dscount- No prepuaymment
ware Hotels Dvect Dublin o
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AdsUl: Indicating Secure Shopping Go gle

Web images Maps News Shappog Google Mad mom v Sign n

Search Atsaried dleat
Suxh ‘ the web T pages hom the UK
Sponsored Linky Spancored Lk

Flowers London
ware Surerat b lawers o Gorgeous flowers Free deivery 100% Satistaction Guaranteed - o (LD

Results 110 of about 435,000 for flowers london .36 seconds)

Groat vatue Mlowers snce 1989

oo Acwrak lowenrs. comvlondon  Order by Jpm for Free Same Day Flowes Deivery in London Today! o (REERIERD 71" SPocoiates & Free UK delmry

London Fionsts Eresh Flowers ot MES

wwiw itorfors co sk Qualty flowers delversd by hand Fresh from your local flonst o:wmm.us
with our 7 day freshness guarantee
f whrr rarh 3 andspenc e comTlowers
wwin et oflowerns om

Mamento Flowers
'?l Techbrook Strest, Londen - 020 7821 9700

Flowers London Som £9 %
Free chocolates wah each order
Flowes Time - maps google co uk worw Rowvers for #fh occ swont o ik
MMQNW 020 792876598
www hybrflowers co v Oud'yﬂwnnl:*
813&0&0&09 London - (000 74049589 wew Flonst co B lowenslLenden
Con g
Flowers avarlatie here
Wm-nmb,smhcmql*unnmwmmn wwlscle Budi London
Flowers 24 Hours WM&MM woorwe flower (o ok
wrw Bowers dhours co ks - 1% ached - agen
Elonst Delvery £9 99
oNdC S We delvac any where within the Lk
c«mmwmmu-qum Olulmnl.‘.bybnh Flonst Flowers £9 99 Frae Delvery
Fee waekday Mower delwery n Londen 100% Satinfaction guarsnteed ... ww Binominlebghttul com
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Redacted

Chapter 11: Issues & Myths
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Some Quality Score Misconceptions Uncovered

Using different match types can improve your Quality Score
High position = high Quality Score

High CTR = high Quality Score

Quality Score is reset when you optimize your account
Quality Score suffers when your ad is not running

Low volume keywords always have a high min CPC

There should be ads on all results pages

Go gle
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Keyword Match Types Go gle

Misconception: Changing keyword match types can alter my Quality Score

Fact: Quality Score is calculated using only data from queries that exactly
match your keyword

* [red flowers), “red flowers”, ‘red flowers' may all have different CTRs but they all have the
same Quality Score

« Because Quality Score doesn'tdepend on the match type, you won't get lower costs by using
all 3 match types

Tip: Negative keywords help you eliminate irrelevant queries

* This helps improve your account’s performance
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Impact of Position on Quality Score

Go gle

Misconception: Showing up in a higher position will benefit my QS

Fact: Quality Score is normalized to compensate for differences in performance

for ads in different positions

* An ad in a higher position is predisposedto get a better CTR
* An ad above the search results is predisposedtoget a better CTR

’

www Teleflora com  Same Day Delvery by Local Flonsts Surpnse Someone
with Fresh Flowers

P F fts & ift T -

Flowers umique gifts gourmet foods gt baskets teddy bears sweets and
plants presented by 1-800-FLOWERS COM a leading online prowder of fresh-cut

www. 1800flowers conV - 72k - Nov 12, 2006 - Cached - Similar pages - Note this

Web Results 1 - 10 of about 23,700,000 for flowers [definition] (0.21 seconds)
Flowers Sponsored Links Sponsored Links
www FTD com  Flonst delvered flowers $17 99 Same Day Delvery Available 1

Send Flowers from $19 99 e Y Pt S e
www proflowers com  Send Roses. Likies & other Flowers "Best Value™ - Starting at Just $29 99 Shop Now
Wall Street Jounal 1800flowers com

FTD Fast Flower Delivery
Express 4 Hour Delvery AM or PM !
Same Day "Hand Flower Delvery”
voww NationwideFlonst com

Elowers Delivered Today
Order Online and Get $10 off

Same Day Hand Delnvery Guaranteed
JustFlowers com/Flowers_Special
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The Relationship between CTR and QS Gogle

Misconception: | see a high CTR in my account statistics, that means that |
should have a high Quality Score

Fact: Quality Score (for min CPC and for AdRank on search) is based on your
ad's performance on Google.com

« |tis possible that your ad has a low Quality Score despite having a stellar CTR shown
in the account stats because it does not perform well on Google properties

« There is a level playing field when all ads are judged on the same criteria

Fact: The CTR shown in the account stats can include the following:
« Performance of Exact KW on Google (used for determing QS)
« Performance of Exact KW on Search Partners
« Performance of KW expansions and variations on Google
« Performance of KW expansions and variations on Search Partners

Redacted
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Optimizations and Quality Score Go gle

Misconception: I'll lose my history if | optimize my account

Fact: History of keywords, ad texts and landing pages is preserved when the
account is restructured

« Visible history is reset

» History to calculate Quality Score is preserved

Tip: Experiment with improved account structure, you can always go back if it
wasn't a success
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Paused Ads Go gle

Misconception: My Quality Score suffers when my ad/keyword is paused

Fact: Quality Score is partially based on the performance of that keyword and
ad text within your account and pausing an ad does not impact this aspect of
the Quality Score because no performance data is accrued

* Use ad scheduling to only show your ads when they perform at their best

* Pause keywords and creatives that are out of season and resume them next time they come
In season

Fact: Quality Score is partially based on system-wide data so a paused ad’s
Quality Score could change when it is resumed.
* E.g.the keyword “Christmas Tree" will have a better Quality Score around the holidays. If you

unpause it in March, it may have a worse Quality Score, however this is an external factor
and not a penalty because your keyword was paused.

Redacted
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Low Volume Keywords Gogle

Misconception: Low volume keywords always have a high min CPC because
Google finds them irrelevant

Fact: The relevance factor used to calculate QS is a measure of how users
react to the ad when we show it, hence CTR is a large component of QS. We
do not consider the frequency that users search for a keyword to be a
relevance factor.

* Delete keywords with extremely low search volume to keep your account more
manageable

* |In 2006, 85% of all searches were for keywords of 5 words or less (Jupiter)

Fact: QS is based on all the data Google has, so when the keyword is very
specific and doesn’t get searched for very often, we have less data to
determine the initial minimum bid. In some cases, we may set a pretty high
minimum bid but if your ad proves its relevance, its QS can rise quickly and
your minimum bid will drop.
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Pages with Few Ads Gogle

Misconception: There should be ads on all results pages

Fact: Google wants to show users the most relevant results on search pages
and sometimes the organic results are so relevant that few ads meet the
relevance threshold required to be shown.
* There are few keywords left that are so unique that nobody has thou%l"lt of buying them.
e

When you don't see ads, chances are these are bad keywords that others have
unsuccessfully tried already.

Fact: Some queries are commercial in nature and others aren’t. Organic results
tend to be more useful for non-commercial ?ueries SO any advertisers buying
the keywords will have a hard time getting clicks and proving they are providing

more value than the organic resulits.

» Some advertisers appear both in organic and paid resuits. When this is the case, enjoy the
free traffic you're getting and make sure you're tracking it in your overall resuilts.
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Commercial vs. Non Commercial Queries

Go gle

Compare the number and positioning of ads on the following 3 queries

which go from non commercial to very commercial

[ Saners | Stutcod Joa

Iulu._

Google svomr (e g

Sponsared Links

Champagne at Wine com
E%"ﬁ e Vime corm Champagne Sparking Wines & More Find Something to Fit Every Budget
ot Champagne

o0 | www WineChatesu com  Buy Champagne at Wine Chateau On Sale Now! Plus 30% Discounts

Buy Champagne On ine

g Simply enter the Champagne and witage you are looking for @ g "Bolinger™ & “1990°, and a
thed YW st of paces and mvadabity fashes up ...

C sc| Wi www champagnemage comuy htm - Sk - Cached - Simdar pagey - Note the

Buychampagne com
Umique personalized corporate giting celebrating a buthday or any occasion where you would
consider sending flowers there 13 nothing more IMPrassne ...
www buychampagne conv - Bk - Cached - Sondar pages - Note this
-

- . -1 e J | - » I TMONE
Wine com - Buy wines, wine clubs. git baskets and more 1 cent shipping on $99 or more
Get promo code and detads ...
www wing cony - Jun 12 2007 - Sardlar pages - Note this

Results 1 - 10 of about 2,920,000 for buy champagne (0.27 seconds)

Sponsored Links

Find Great Pnces On
Compare & Buy Onkne Secure Sde
www WineAccess com

Discount pnces. wade vanety
Git Baskets Dwect shipping

wow buy 3 wine com

and other sparkhng wnes
Nationwade shipping
www bro26 com
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Section D: Beyond Search
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Chapter 12: Contextual Ad Quality
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Chapter 13: Ads Quality and Revenue

Red
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The 4 big knobs and levers Go gle

1. QBB curves

Defining the price advertisers need to pay for a certain level of quality
Controlling number of active keywords in the system

Defining the minimum bids paid for bottom ads

2. Threshold tuning

Defining how many ads are disabled due to quality concerns
Defining how many ads are being shown above the results

3. Reserve prices

Defining the minimum price fora click of a promoted ad

4. Landing Page Quality

Shaping the mix of advertisers able to profitably run ads on Google
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The QBB Curve Go gle

Min Bid

$10
S0 5

S0 3

! Qs,

1 Each Qualty Score represents a certain minimum bid on a given curve
2. We have different curves for different markets to take market specifics into account
3. The more lenient the curve, the less keywords become _inactive for Search

4  Basic pnnciple low quality ads should pay at least a CPC equal to the average CPC in a market
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Thresholds Tuning - Normal Go gle

Google === S | s
Web

Resuts 110 of sbout 346,000 o hotel dublin CBy centre (041 seconds)

Spormmed (rey poartaed | My
wown Dublind tyCentmettotel (o Luxury Comirt ang Style in the haat of Dublin Clty'

Dublin City Hotel

2y Doyle ODublin Haters 3 Great
Dublin Clty Motets Book Onbee’
won pryvdoe o Dubdn

a3 Hotel Dublin

Ergoy Dublin wsury wes Conead
Dublin Cty Centre Hotes. Book Central Dublin Hotes Resare cndee oo o grust ey
Claron Hotel Dublin § SC Dublin ity contre Courty Dublin ¥ ou e aer honncus hotels www Corvaciotels com
w Dublin city conre e ook no Aather than then the newd,
Bublin goreand (om Scrgt) lom Xy B 75 Hotets in Dublin
ot Vmsatype Veead 540 Sty tD FEogaiating M $6a Aoca 0w hotel « Dublin ortne
iDeg - Levdi sages - Urde ®a Mo resenation costs Great iatey

Tea m :“M".‘

Lymamas Hotel Dubkin City Houted = tas ksted Georpan Toanhouses | ram: Hotel 5 an 120 Hotels » Dublin
gagng 1° boutigue hotel offenng 3 supe® clity contre locaton Boosng 10de) ? Senous deehs
dublin gorwand com Scrgts w13 s 4" bom (58 Linvtad Acadabadey
ca Varestype Carend 200 Syt 65 guimtng mm - 46 warw el sormy ¢ o Dublin Mote by
2N - SroAR pagE - Mot v
{ Mem 3y m Slee gorsiand s |

Orcourty on reand Hoten

PUDEN Hotess Muawees Corporate Rates Carence Motel IV § Urbeatstie Rates Book t Today
Luwury Dubilin City Contre Hotel The Clarence Hotel Dublin The Clarsnce Hotel » Dublin wwn (T AMoteds ¢ om Dubilin
near Temple Bar 0 deally located i mudwesh or weskand specisl ..

e hecimence o' - Ik - Cached - Do 2 - taite

Hobday in DUBLIN Hotets | DUBLIN CITY CENTRE | Wekome

Hotel Setads wioemation for Mokday W DUBLIN CITY CENTRE » DUBLIN RELAND

wuw Chotelsgog comhithe Venhidics - 1000 - Cached - Senda Soges - Nate Doy

Dublin Hotes;  Hotels 0 Dublin Fetand

Dublin roters Bockng Serace Based o Dublin neiand

dublin city cantre hotels com YR vl - Doy Lages - latn
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Thresholds Tuning - Strict

Web

Go

Resuts 110 of st 346,000 & hote! dublin Cfy centre 941 seconds;

Dublin City Centre Hotess Book Certral Dublin Hotels

Claron Hote! Dublin ¥ SC Dublin city contre Courty Dublin ¥ you te ser Lanous hotels
m Dublin city contre e look 50 Arther than then the newty

Sublin porwand com SCrgy iom 1 Mgy

cat Vmestype U pead LA0 SlpectC G5 guiating Mm - 38

ahed - Lendy cages - twle Do

n
Lymams Hotel Dublin Clty Housed n tas isted Georgan Towrtouses [ mamt Hotel 5 an
ngageng 1° bouthgue hotel cfenng 3 suped city centre locaton
dublin gorwand com SOrgts Yow vy o
et L peatype Clarend JO0SuyectD 65 guissting Mem &6
i - o=y - licke 1ha
{ M S Sde gorsiand com |
Dublin Hoteis Maweek Coporate Rates Clarence Motel Luary
Lunury Dublin City Contre Motel The Clarence Hotel Dublin The Clarsnce Motel » Dublin

e Temgre Bar n Gealy ocated by madawes o weekend 1pecd
wen ecirence @ - 2% - Lached - Sl e - Tate T

n

Hotel detads wfoomaton for Mabday e DUBLIN CITY CENTRE » DUBLIN RELAND
wwn Chetehpoup comvdhe Veshddises - 1200 - Cached - Sonde soges - linte D

Dublin Hoters  Hotess 1 Dublin keianc
Dubiin Hoten Booking Serace Based m Dublin rwiand
dublin clly contre hotelds com "8R4 v Sotuy sages - luta U

artmed | sy

2rys Doyle Dublin Moters 3 Goeat
Dublin City Motets. Bock Onles!
w1y R30y % 2o Dubrlen
Emyey Dublin kixury weh Convad
Retera orderw row 4 grest sty
www Corvacioteds (o™

75 Hotets 0 Dublin

Boce o hotel @ Dublin orire
Mo resenvation costs Geest 1atey)
owa bockng com Dublio relane

gle
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Thresholds Tuning - Lenient

| —

Go gle

Google m===
Web

s DublinCityContrettotel com  Lunury Comitnt ang Style in the haat of Dublin City'
City Centre Dublin Hotel

hotals com Al you need @ your Camena Lesve your intermational stay 19 us

Fizwiam Hotel Dublin
wwn Ferwhantotel com  Boutique §° hury accommodation Mdweek rstes fom 539 50 ppr

Dublin City Centre Hoters Book Certra Dublin Hotets

Claron Hotel Dublin  SC Dublin city contre Courty, Dublin ¥ you re afer honcus hotedy
w Dublin city conre e ook no Aather than then the newd,

Gublin goreard com Scngt s \om xy pep

e Vasatype Veread B0 Syt O Sogaiating e $8a

“iDeg - Levdl sages - trde o

Lymams Motel Dublin City Houted = tac wited Georgan Toanhouses L nams MHotel .5 an
ngagng 1° boutigue hotel ofenng 3 wupe city centre locston

dublin gorwand com Scrgts w13 s

ca Varestype Carend 200 Syt 65 guimtng mm - 46

WY - SroAR agE) - Note i

{ M= 2y b See gorsiang oo |

PUORN MOl MhOdwees L Ooporaie at 1L arence Hotel Y

Lunry Dubilin City Contre The Clwrence Hotel Dublin The Clarsnce Hotel » Dublin
near Temple Bar 0 deally located i mudwesh or weskand specisl ..

ween hacimence o' - ITh - Cached - e 2 - taite

Hotel Setads wioemation for Mokday W DUBLIN CITY CENTRE » DUBLIN RELAND
waw Chotehagoug comhith Venhdidics - 120 - Cached - Senda Soges - Nate Doy

Dublin Hotes,  Hotets 0 Dublin Feigne
Dublin roters Bockng Serace Based » Dublin weiand
dublin city cantre hotels com  "Rh  _p v - Do Lages ot v

Spomeed (rey

Resuts 110 of sbout 346,000 o hote! dublin ciy centre (041 seconds)

RYesrtwrad  mus

Dubkin City Hotel

Jurys Doyle Oublin Hatets 3 Great
Dublin City Motets Book Onles’
mm:mm

Conad Hotel Dublin

Emoy Dublin uxury wen Convad
Reterve ordrw now b gest ey’
wwn Corvacioteds Co

Boce 0w hotel « Dublin ortre
Mo resenation costs Great iatey
wen bocnog o Dublin reane

120 Hotets » Dublin
Bookng todey  Senous desh

4" bom (58 Linvtad Acadabadey
warw el sormy ¢ o Dublin Mote by

Ovicourty on reand Hoten
Urbeatstie Rates Book & Today
wwn U7 AMoteds com Dublin

Hokaay in Express Hotel
roters o Dubiin

Free riemet & breaxtast bar
wew Nt agres Co

X Onarmeeg Motets selectnd
Up 10 50% ot o pregar,ment
wwn Motele e Dubben o
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Reserve Prices Go gle

Google === S | s
Web

Resuts 110 of sbout 346,000 o hotel dublin CBy centre (041 seconds)

Oubdin City Centre Hotel E:ﬂ‘*m Seamsmed L mbs
v DublinCityConmetiotel com  Lusury Comitrt and Style in the heat of Oublin Ciy €0.34 [< €2.34]
Dubkin City Hotel
Chy Contre Dublin Hotel Ays Coyle Oubln Htes 3 Gret
hotals com AR you need i your Cameca Leve your Intemationsl Stay 19 ws ﬂ“kﬁ.ﬁﬁ] Dublin City Motets Book Onbes’
mm:mm
b igwham Hotel Dublin €1.12 > €0.98)
www ftrwlantotel <o Botique §° haury accommodation Mdweek rmes Som $39 50 ppr Corrad Hotel Dublin
Emoy Dublin uxury wes Conead
Dublin City Centre Hotess fiook Certral Dubin Hotets Reserse cmiew now & grest ates
Claron Hotel Dublin & SC Dublin city contre Court, Dublin T 0w e ser houncus hoteds wwn Corvasiotels o
w Dublin city conre e ook no Aather than then the newd,
Bublin gorecand (om S gt \om Xy B 75 Hotets in Dublin
e Vasatype Vernad 5230 Sutyect0 Sogaiating M - §6a Aoca 0w hotel « Dublin ortne
ideg - Levdi zages - e ®a Vo esenaation costs Great 1ate
wen bocnog o Dublin reane
Lymamas Hotel Dubkin City Houted = tas ksted Georpan Toanhouses | ram: Hotel 5 an 120 Hotels » Dublin
gagng 1° boutigue hotel offenng 3 supe® clity contre locaton Boosng 10de) ? Senous deehs
bl gorwand o Serges w1 e 4" vom €55 Limtad Acadabar,
ca Varestype Carend 200 Syt 65 guimtng mm - 46 warw el sormy ¢ o Dublin Mote by
WY - SroAR agE) - Note i
{ M= 2y b See gorsiang oo |

Oscounty on retand Hotels
PUDEN Hotess Muawees Corporate Rates Carence Motel NI Urbeatstie Rates Book t Today
Luniry Dubilin City Contre The Clrence Hotel Dublin  The Clarence Hotel » Dublin wwn (T AMotebs < om Dublin
near Temple Bar 0 deally located i mudwesh or weskand specisl ..
wenn thecimence o' - I1h - Cached - e sages - tate Hokday nn Express Hotel

Hotets o Dublin
Hobday inn DUBLIN Hotets | DUBLIN CITY CENTRE | Wekome Froe rtemet & breastast bar
Hotel Setads wioemation for Mokday W DUBLIN CITY CENTRE » DUBLIN RELAND wwre hee egeesy o
—(w:ﬁ\‘ﬁ|ﬂ"~c % - Cached Senvky Sogry - Mt By

Dublin Hotel
Dublin Hotes,  Hotels n Dublin Feiang X Ohnarmung Maten selected
Dublin roters Bockng Serace Based o Dublin neiand Up 10 50% S ount o pregar,ment
dublin city cantre hotels com YR vl - Doy Lages - latn worn Motels vect Dbl (o
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Landing Page Quality

Min Bid

- -

'\ll»’u penalty

1 Landing Page Qualty apphes a mimmum bid penalty for all keywords relating to a URL

2. Different levels of LPQ will canry different penalies

3. We don't have benefils at the current stage

Qs,

Google
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Potential results of AQ launches Go gle

« What

« Change in # of impressions
» Change in avg CTR

» Change in avg ROI

« Change in avg RPM

« Through
» Change in depth (more/less ads per query)
« Change in coverage (more/less queries with ads)
« Shift of ad mix (e.g. less ebay)
« More/less promoted ads

« Higher/lower average CPCs
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Chapter 14: Tools & Troubleshooting
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When things go wrong Go gle

Examples of things that may seem weird
« Min CPC seems out of whack
» Broad match is out of control

« Good landing pages have been impacted

Steps to consider

« Check the ads quality blog for launches around the time the issue
started

« Research the details using reports

« Check in with CS Tech about possible bugs and with Product
Specialist if you need confirmation about intended system behavior
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Chapter 15: Resources

Y ellow
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When you have questions about ads quality Go gle

Prodcomm (http://go/osoprodcomm)

* The place to find official messaging for all ads
quality questions

Ads quality blog (http:/go/adsquality)

« Great for checking launch dates to see if some
unusual behavior in account may be related to
ads quality change

ICSKB (http://icskb)

» Great for getting common but hard questions
answered
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Chapter 16: Q&A

Y ellow
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Still to come... Go gle
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Epilogue: The Future of Ads Quality

Red
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Roadmap Google

Known issues that we are working on

* Prediction confidence

« Trademark owners often pay high min CPCs initially

» More regular LPQ updates

* More transparency and actionable advice
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