















































HB adoption increasing across all regions
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Slide 17
1 rather than bucket all HB together, should we isolate the specific
segments of HB that are most concerning from a strategic standpoint (AMZN,
prebid) from the other HRB?

George Levitte, 6/28/2018
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Notes Summary:

Slide 5: 'Should breakdown the 49% / tag based remnant by region and by
desktop/mobile/video. Factor in NPV'

Slide 8: '"Need more specifics on which policies we would like to relax'
Slide 9: 'How can we incentivize sales based on remnant line item
conversion?'

Slide 10: 'Results [Rasta]'
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