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Product Overview
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Sell Side Product Suite
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Note that one of the Remnant players could be Performics
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Buy Side Product Suite
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How does it tie to the revenue generation theme
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DoubleClick Marketplace

(Ad Exchange)
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Any questions?
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Strategic Opportunities
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Revenue Opportunity — Buy Side

In a world where DoubleCiick and Publisher Network came together...

. @Nd therefore Publisher Metwork could
then offer tha ability to retarget desirable
users to 2ll DFA advertisers

The technology barrier between DFA and the
publisher network would disappear...

Resulting in a significant increase in the value of the publisher inventory...

ROM inventory has low value Advertisers will pay significantly ~ Since DFA has many advertisers
without the ability to sell acoass moare for the ability to retarget a _m“hlﬂlﬁ d “ﬂﬁfx theirlists
to desirable users for retargeting desirable user. Since DFA has of desired users are all different.
purposes many adwvertisers in the same Therefore millions of users could be
industry, they would compete for  retargeted across the publisher
the sama user thus driving up retwork nesilting in highar CPMs
PR e Lol across the entire podl of otharwise

e ddentaal
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