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« Converging Performics Full Service SEM business with DART Search to
create a comprehensive set of search marketing solutions for clients

One of the "Big Three" Affiliate Marketing Companies
« Focused on large retailers and cataloguers

« Competitive differentiators include: full-service account management,
network quality, integrated search and affiliate platform and service offering




















































































Lower netyield is ignored

* The resultis that the yield
curve achieved is the
maximum of the two previous
yield curves.
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