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Region-Channel Performance To be updated by Swes Frnance (zcicés)
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Product Adoption Metrics

Explanation of the new metrics

Deep Dive: Programmatic Guaranteed
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Sell-Side Growth & Adoption Metrics
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Sell-Side revenue by inventory type
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Recap: Sell-side Display & Video monetization framework
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Display/Video Product Adoption Metrics
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Need to call out OPG EB numbers. Tier 1 numbers are more in-line with LPS and that's the only
segment eligible for EB
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i Date Text T

f | 08092018233101  +dpeters@googie com +genevievekiBgoogle com Do you guys have any insights on why EB for
ANZ s down 7 points? (Formuda 15 # indirect MQs served in DFP by partners enabled in EB / #

_ _ indirect MQs served in DFP)
1 087112018 01 1437  this is being drven by News who are expenmenting with multiple demand parntners and their
exsting HB setup (this partners growth is shifting to PG} - team 1S inveshigating no systemic
| . problem to call out
1 08112018 01 1447  «abisaryagdgoogie com +dheymanngBgoogie com

Any added color on thes point about LPS AUNZ s 1t as simple as reservabons growng faster
| than PG adoption? il so0, why? is it a problem?

2 | 08/112201801 1447 | +chrisigBgoogle com
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New metrics to track “Access”
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2018 priority OKRs to drive platform access: (70+ flips from Top 1000 pubs; 1000+ SoV

optimizations) - OPG only OKR
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Text
+bkremen{@googie Com

Ben - are Twitter, Linkedin, Pinterest GameloRl considered "‘addresseable’ in the Wed and App
market share calc? Are they in the denominator for either? both?

+carmenghg@googie com
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New metrics to track “Access”
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Deep Dive: Programmatic Guaranteed
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Level Set: Why Programmatic Guaranteed?

Long-term ambition: consolidate programmatic
spend in buy & sell side platforms

$26b+ of direct deals between advertisers and
publishers continues to mainly be on tags’.

High quality inventory via reservations
- Prem Video (incl linear) primanly va deais
- Brand Safety Buver Thoh 10 quakty
- Data & User Privacy: GOPR_ITH

Opportunity to extract incremental fee
revenue reiative to tag based reservations in
buy and sellsides. [~1% — ~10%)

=l T Spume L v suEn S e Emeels W6 wWUmIERSE PR mEE S BERY FRSETES s (N S amie  Tmaery
T e s b AhGtet F3 AL meefames e atwfeg %

Direct Beservation ‘;
Maraut a2
Diruct Rysurvalions %
in DI (Laga) :
tarim . 3

PG opportunity is large, but there are headwinds

to drive adoption.

® Organizational changes in agencies and pudkshers
OpCo/ATD lees & Dudget alocaion ae & mae
€ haﬂrﬁg‘: in APAL

® Custormer sducation 8 training requesd

€ Advertiger and Pubisher pull 15 imted given pricing (value not

yod prosvent ol SCie - only 1 pockets )
® Product gaps & serviceabllity issues must be addrrssed

Cooge

Conhdnntel and Propnetsy
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Current efforts driving growth, with upside potential

. The Revenue growth is on target Current trajectory leads to $1.68° in 2020
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PG delivers more value for buyers relative to price

i r— 11 3 1

3.7% (rade card 4%

Campaign
Vaiue

Operational
Efficiency

Financial Savings
(Cost of capital)

I Treies loaem av et g eign
B i e Al o TR

increase in reach efMiciency as high as 38% in
early tasting (realized 71% on average)’

- Audience Guarantsed: Target desaad mps
(Scotiapflank reduced CHA by 46% Fonancial
Tf‘\g: saw 0% norease i substnpbinons )

~ Global frequency management » ass on
oS oldaxde of T-cap while I"ar-l'?;,r\.; Qe artse |
1% unwantsd  mos)

- Access 10 premium inventory: Buy mentony
(esp Wdeo) ol Fyvailatie @ the 20 on

29°% time savings’

A

e Mease wer TURANNY Y MRS IA 4 [ LR MDY Senem ) MRS PRl JTSRSN T S Seije SN LSRG PRI LS O LR Tol Eﬁ;—x

8.7% (rate cad 10% w/ 20% pubs (B3% of wev) @ 5%)

Cptimize revenue per impression (opportunity)
ncrease CPUs on he targel symes mportaid to
Duiyers
Croate dfferentisted mvertory wa PG (eg Tripfdhaser)
S&ll olbser engs lost o effewny gans § rect ates
Source *‘new” programersitc deect detnand (T urkesh
Aartires found new pubs outsade ther Jeo ysIng
Naarkelplace )
Sell campaigns targeted to Google audience data
(not broadly available)

§7% time savings’

~0-2.7"% savings from faster clearing and reduced
AR risk?
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Evolve GTM plan w/ focus on influencing decision makers

Adjustrments 10 Plan in Progres

{ncreaned incontives Carmpine
o PG wcluded i CVIP as quadyng spend b 2019 comms plan m devdapment

Better Sogmontation. o
® Buyers: Acsetismiagency setup active DCM spund. PG budget potental
® Paby Oeect cales forre lge dvect gpand wdeo focus [DER pdhveriaery

Thesis Acceleation of PG will moe natarally be
Omed Dy SQENC S Marksters as shor term
sconCMCT e moe fvorabde  YWith PG s nclusion n
UV we haws an opportunty to lunthe: scceinite

Increased Markoting PR Suppon - 4
o 24 10 BuySefl Global Marketing plan 10 Continas industry sommentumn Craale gnth with & coardinsted focus on the top pleyers

pitch deciicase vuds for upiiated navatves. & hold customer mserts O
regIn actstian o soine Of thets aeas ongeng )

Eaternal Training Suppe for Practitionen Discussion Topic: What ae Ihe key leamngs n the
o 1 curmculum manager HC & 3250k n opex fv TVC regources (o Owate Teams on how 1o tansfer rect budgets i
sduc saongl wdeon pliybock | webinws kv DEMOFE usen programmstic guarantesd? How have buy.iell wde
been orgamzea?
Sell Side Pricing L arnpiete

Request Ewstuate ncreased focus on tu

o Rewaiaing s card oppotunty as pant of 2019 planning

Product improvements bome C sewrprrenc
o Buyer User Accens (2010)
o Resermtion Parsty Fastums Rach Lisda § Maiegood Suppent (Mot ¢ommeited
iof 29 18 but 3o not Slock Z015 sales BCtwation |

Conhdnntel and Propnetsy

LCS Engagement:

Mandatory LCS AM PG trainings

Executive buy-in from LCS leadership to support platform sales in accessing large advertiser
opportunities.

OKR: 50 intros to LCS clients based on platform prio list

Concentrationin buyers and sellers-

2015, 2016, 2017, 2018: # of buyers/sellers and the ratio of what % of the revenue is made up of
which segment

GCAS, Agency, LCS teams engage at the client level and time when digital budget allocation
decisions are made. To incent platform usage and accelerate PG, should these teams play a
more structured role?:

X-team 2019 revenue OKR

LCS/Platforms joint PG priority account list with product adoption goals

Mandatory training
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Top Product Asks
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Sell-Side Revenue Metrics: C/T and M spilit -
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Totsd luadl Sicim Reverus
Ape 24 My 22 Mv v mamr M B T mw B wowr Aw By Mo aw B YW
LPS - AMS a2 N " 77 N L B4 MR 0L S50 TR O M L
LPS-EMEA S248 10V L S0 @ 0 5308 TRV L BIRe UM% . MR ™
LPS - APAC f L] A% 0L I3 BN L B M TN e s 4% B & N
OPd - AMS £13 " an $142 . 1 014 N N $205 F ALY "™ an N &
OPG - EMEA $5 " a1 $204 145 s B0 e - 408 14 Y 1E% 904 Feet 0"
OPG - APAC $329 ™ i 5415 a5 N 14 2N 7N 49 an g san7 h 1Y M
0PG4 £ LY - b L 8378 IR 11r 02 O i S2660 $5% RN
Biaie Reteed Cecaie & ah Googhe Hetwork Video
51 .uc-w-u'v;o- A Apps = Apecd + APy | CATKVING < APY « AgK «
’ z . AED « AFG » ADX . Games
, AFY o 385 « Ate Games) o bty Vo) wiee Rormead - AQY Apys + ASTed)
wron romgt { g RO 2 gy veawo ke (arvnat is Vieo
B
!.
e T ety STt 4 Omm LT U] eemtems (VW faet o0l SETRS Sempares T PEwetan s
TELL IEE e mpewy e mgem sty e segoed ey &k, o e 22
A CkEnd PO Arwem  Ade Vapx AL denet AU AR G toea oW CWllmEm o6t BN M RT AahaB 238y
Conhduntel and Progoetsry
HIGHLY CONFIDENTIAL GOOG-DOJ-04587785



T e
. - - - - mum
How is Sell-Side Revenue distributed across inventory el
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HIGHLY CONFIDENTIAL

BFM Product Adoption Metrics Definition
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Display/Video Product Adoption Metrics Definition (I)
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Conhdontial and v opiwetsry

OPPORTUNITY SIZE
EB: 5.8B represents the total dollar value transacting on DFP via line items by Indirect
Competitors that AdX is eligible to compete against. This is where HB competitors
transact but they are nowhere near the $5.8B at this point. Most of the opportunity is
still tied up in traditional line items transactions (avqg price). Both Google and HB are
oing after this same opportunity. There is another pool of Indirect inventory in DFP
that AdX does not get to compete against. This represents $2.5B in publisher revenue
(totaling $8.3B in Indirect line item based revenue in DFP). There are valid reason for
AdX not competing, namely policy. It could also be that pubs have made a mistake or
have deals with other indirect partners to get this access.

Two sources of opp: defend Publishers with HB who unfairly disadvantage AdX by
booking HB Lls at Standard Priorities (instead of Price Priority) and/or using correct

sub-optimal HB LIs pricing granularity in DFP.

5.8B represents the total dollar value transacting on DFP via line items by Indirect
Competitors that AdX is eligible to compete against.. This is where HB competitors
transact but they are nowhere near the $5.8B at this point. Most of the opportunity is
still tied up in traditional line items transactions (avg price). Both Google and HB are
going after this same opportunity. There is another pool of Indirect inventory in DFP

that AdX does not get to compete against. This represents $2.5B in publisher revenue
(totaling $8.3B in Indirect line item based revenue in DFP). There are valid reason for

AdX not competing, namely policy. It could also be that pubs have made a mistake or

have deals with other indirect partners to get this access.
Currently: 206 pubs with 14 exchanges ($86M captured YTD) with an ARR of $260M -
represents about 4% of AdX revenues - source: OPG Q3 QBR
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Native web: No externally-vertified estimates of Native Web market: internal rough
estimates from $500M to $1B in 2018. Critical assumption is degree to which native
replaces banner (so not incremental inventory necessarily). GSL recommends using the
wide range.

Video: Using the Industry metrics projections (minus YouTube projections for 2018
brings the opportunity size to $30B. That includes instream & outstream: there aren't
reliable estimates for instream and oustream broken out (source for US instream:

$4.7B)

Rewarded estimations and Project Contra

Native apps: IHS Technology the future of mobile advertising: 2018 Native 3rd party in

North America $1.5B, EMEA $0.6M. APAC $0.8M: internal estimations placed the native
app opp in $2B in 2016.
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Display/Video Product Adoption Metrics Definition (Il) g |
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Display/Video Product Adoption Metrics - Regional view C
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New metrics to track “Access” - Country view A
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New metrics to track “Access” - Regional view

"Gatn Access’
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New metrics to track “Access”: Metrics Definition
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Opportunities within “Other Unaddressable”, “Addressable, running ads”, and
“Addressable, not running ads”

Web ihh'  Wilhoo page views, Global ax Ching® 0417

@ 2% Unaddressable (Searchand
_ other competitors, Adult/Policy):
8.1 Total Web 38% € tyvia Bmecing
Monetization solutions (Demand
Product, eCommerce, AFS)

Majority of opportunity

remaining in the top 168sites.

We are engaged with all of these,

Addressable

- 17 ol Io Opportunity remains for both
Ny Core Monetization and Emerging

Monetization solutions

Addressable,
B e o @  © WMostly single brand retsil (eg.
nike.com) and B2C (Steam) -
very difficult to convertto ads
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New Platform Penetration metric (Web) - Scope

“The Wallet™
% of total
¢ Domains 24 imps’
Americas 1,291 75%
EMEA 2821 76%

APAC* 1,082 9%
Global 5,194 76%

s
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get we get a siide kke thes (from Cowrtney or Ben) for apps?

Google
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PG Breadth, Depth and Share Metrics
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S 00—
Top 15% pubs represent 80% of PG revs while using 5% of their reservation imp

o LPS AMS: The top 35 partners represent 7% of the total
number of pubs doing PG globally and 48% of the total PG
revs.

7 ar ey G 1"

o LPSEMEA: The top 21 partners represent 4% of the total
number of pubs doing PG globally and 13% of their revs

o LPS APAC: The top B partners represent 2% of the total
number of pubs doing PG globally and 8% oftheir revs

OPG AMS and OPG EMEA: The top 12and 10 partners in
o each region represent 4% of the total number of pubs doing
PG globally and 12% of their revs

"V e pEdredsgin sags from ITHE D43y TTTA LT I Dated pev pubiniary ANSA R THEINCEED SO0RRR

HIGHLY CONFIDENTIAL GOOG-DOJ-04597802



S 2
IS S 00—
Top 15% of advs represent 80% of PG revs, only 16% of DBM accounts active in
PG

o LCS AMS: The top 71 advertisers represent 10% of the total
number of pubs doing PG globally and 44% of their revs
BAMNTIRers [ e

e LCS EMEA The top 54 advertisers represent 7% of the total
number of pubs doing PG globally and 16% of their revs.

o LCS APAC: The top 14 advertisers represent 2% of the total
number of pubs doing PG globally and 5% oftheir revs.

SMBAMS, EMEA and APAC. The top 3 advertisersin each
o region reprasent 1% of the total number of advertisers doing
PG globally and 5% of their revs
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Advertisers

Error in mapping where adv has DCM and
DBM but we cannot map. Size of the emor
$34 Mo (current PG ARR $100M) generated
by 800 parent accounts, highly concentrated
as 100 parent accounts generale 80%

Error in mapping where DCM adv s ae not
mapped 10 8 GT company name (may of may
not have DBM) - 50K (current 73K pubs in

DCM)
c)

Coogle

(onhdentiad asd Prophetery
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id Date Text =————4 - B |
1 07262018 205307  +pussbaum@googie com Hi Jess, | just sefup some iime for us to chat tomorow 1o discuss this
e

After the lalest BFM review with execs, we've been asked to prowde a data-driven kst of the top
PG prospects We have the data on top PG spenders and Diego is working on also puling
advertisers not yet spending on PG We're hoping you (along with the buyside GTM teams) can
help us vakdate whether thys kst makes sense

(FY1 +carmengh@googie com)
_Assigned to Jessica Nussbaum_
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Cannibalization would be highly unlikely

Any budgets mowng om OA 10 PG would e hghly
unkikaly due tothe loficwsng reasons

o Efons requred 10 make and mantan dwec!

Thed
party connections
oy 8 ¢ Deals sowcing PG requires 2
I - saleitarce
3 48() 1 el Deals mg need 10 set up an Order
Gon _— for sach PG va one time sef up for

A
e  Supply snd demand dynamecy
PG CPMS mgher thaa OA and
hence tageting difersnt advetiser
budgets
Google s GTM Strategy
deal state for Duyers 15 CaCrSOmNg

Oh every impiesscn hence tage -
» PG > OA)

o  Google's product Strategy
¢ Salety festures only avplable only
on QA (aa PG allows buywt/sell
freedam) 42

r .
4 PG (10% DBM. £ 7% 3P)

1 oaB

HIGHLY CONFIDENTIAL GOOG-D0OJ-04597806



PG Budgets
Pubiishers Type of Buyers in ADX (= advertisers)
Google AdX
| Third Party buyers ¢y o budgets
] _~"| (non Google)

P a

+— DBM SY PG budgets

v (Google)

\\

$Z PG budgets \ Adwords NO PG budgets
fatgsy FaX=Y (Gm‘.)

Note VWisle Other third party bupsrs Can Suy PO in Google A2x. DEM can anfy tuy PG on Googie ade (Thers 15 3 D 17 othar @changes Sul fevenues i3 negigibie i now)

43
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Advertisers budgets in Google AdX and selling costs

Advertisars saphistication Distribution of Adv Spend n Google | Fow structure
R N . PG On direct saios On PG
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Scotiabank efficiently finds new customers using PG from DoubleClick
Goals
s PeRpr “Thiz i3 o greal exampie of an
ey PR asdverise:/publshers partrershp
_ Be hanspacent up front and
'L v _“Tl y '-.' nioern therm of your goails and
’ \ r :f_' ; ‘ *.H expectations Treat pubkshers as
SiraNegiC paNiners and aigrwig 10
e Sams Perrormance Qoals
pnor o makang the reservahon
Alarbeieng SCoflaDars
=L OfEDSMN uSed Frogranwral
Glsw antesd o striengihened
CAMNSrSD Yl SeCUre FwWerRory wat 46 0/
L-anada £ oD pubishers and 0
BUCRRRON & BaC satn 10 neach exisong reduc hon N overall CFA comparned
ielorme s with dedic ated LDl o 2% Standard prospecing
HTIRNgN FTPAGS
Go g

Scotiabank efficiently finds new customers using Programmatic Guaranteed from

DoubleClick

GOALS
Win new customers
Upsell existing credit card holders

APPROACH

Used Programmatic Guaranteed to secure inventory with Canada’s top publishers

Used audience exclusion to reach existing customers with dedicated upsell

campaign

RESULTS
Strengthened partnership with key publishers

Reduced the overall cost per acquisition (CPA) by 46%

SOURCE:

https://www.doubleclickbygoogle.com/articles/scotiabank-efficiently-finds-new-

customers-using-programmatic-guaranteed-doubleclick/
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TURKIGM ~ "y
AIRLINES Google

Turkish Airlines boosts business
class travel using DoubleClick's
Programmatic Guaranteed

ogrammatlic guaranteeg creates

Ralet Pali! G:gur Agvirtisiang Manager, Tyriceh Alrtines

WY N DuyIng 27088 1 ntdrmat oo

tsing perforiancs

Approach

Lised Doubdel” Bok's il

o atexl 1 ..j.'l_t"hﬁ:, wﬂﬂl

impiarnen ted Programmatic Gurnntsed Duyig
Wi ey sl

Ran « VPRGN 4O Oan 9 countres

Results

Bogelec ¢fTiciancy Dy SO% in tormis of time
Srpestixd CHMPMON averale 1o Do TThanos

i - througi Fole improved by 13% in US and by 3%
n EUrope
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Google

tripadvisor

Leveraging Market leadership to drive PG growth

Goals @
®
Approach @
@
0

Resuits

Capture $150M«+ directbusiness
Grow PG to $25-3$30 ARR over 12 - 24 months

Get leadership buy-in to transact exclusively via
PG
Only made inventory available via PG

Ensure sales Is trained on PG, and incentivized to
be agnostic of deal type (direct vs. PG)

Proactively identify most lucrative opportunities

+13M +142%  8.3% +33%

ART Yof Growth PO Snure of nereany in

™ - i " -
Direct 8tz agvurtisors

Top 2018 PG Buyers

Chook, [HG

» W

ACCORHOTELS VIKING

f -

RIVER CRUISES

Cooge Googl

Confhdantal and Propoetsry

Want to talk about TripAdvisor, which is our largest partner today in terms of PG
spend (followed closely by CBS)
Leadership bought in early into the value proposition of PG

Two factors leading TA to be able to influence transaction type (PG) compared to

other publishers

Do not transact via any other deal type for US inventory
One of three major players in the digital travel space
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Sell-Side Pricing - Option 3 Selected

@ Ratecard: 10%, LPS discounts most pubs to 5%, OPO maintains 10%. Effective rev share Is 6.6%

® The product delivers 4.6-7.6% value to publishers

@ Publisher feedback suggests that pricing is not an issue today, but longer term as adoption grows it may be an
issue.

Option T Status Quo Option Z2: Upgate Rate Card

[
'

’ |

' '

’ |

Continue to discount LPS to 5% and Move all publishers to 5% rate card : Establish global criteria for OPG to :
limit OPG discounts price 1 offor discounts to strategic pubs '
’ '

' '

v Collect higher fees from pubs ¥ Price aligns better with value '/ Price aligns better with value i
willing to pay them (driven by buyers doliverod : delivered :
pushing PG adoption) ¥ Long term may be necessary : J/ Allows sales 1o use discounts asa |
v Keeps PEL steady £ Based on 2017 data, this would ' negotiation lever :
¢ Long term may be a blocker for reduce Google feos by $2.9M : < Wil reduce some Gooogle lee '
adoption £ No evidence to suggest this will ' revenue :
lead to short term revenue gains : :

¥ No optionality to move back to a : '

higher price point i :
bercoonovcasrccanasnenee "
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PG Deep Dive: Top Product Asks
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Video is 37% of PG spend YTD - Large Untapped Opportunities

Opportunity Solution
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Winning Video Inventory

53
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i Date Text E==.— |

| 080172018 17 4915 | Given the previous shde mentions discoverabikty as a key challenge, | think that address this
Issue, no?

1 toammwwtm:zaf&smmm:s-mmmmnmm | think thes skde would be more or
less our DRX wvideo strategy 1o win more broadcasters

2 | 0810272018025115 | am not sure what this side is meant 1o add on 1op of whats in skde 47 Opportunity #1 being
Grow premium wdeo inventory, with 4 soktions outlined

=

Side note, 'm also a iftle womed we're going in arcles. The BFM metnc 15 a depth metnic % of
impressions from PG / total DFP impressions So wha! we're saying is 1o grow the depth metnc
we need 1o grow the denominator? | think the problem statement we all started with was that
that metnc should be growing lastes

2 | 080272018 151510 skheinz@google com +chisiggoogie com
Hi Kristin,

Chris and | were just chatting and wo want 10 be prepared 10 addross the concem that the
buyside will kkely rase around how we dont have all the premium wdeo inventory in Google Ad
Manager | created the previous side 1o show some of the PG-refated effonts to win fus
inventory  Can you create a siide that shows owr overall efforts across Ad Manager 10 win more
e

inventory?
+biteta@googhe com (FYI)
_Reassigned to Krstin Wiechmann _

3 08022018 151510  I's not the focus of the BFM convesrsation, but in the last review the buyside flagoed that we
have a gap in coverage for premium video We want 1o have this skde in the appendx so we are
prepared with the answer on our ongoing strategy to win more pubs on the fll Google Ad
Manager stack for wdeo.
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GRAVEYARD
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Customer
Segmentation
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Publisher Segmentation List (AMER) WP
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WIP Hare
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Publisher Segmentation List (APAC) WIP
Country Pudlisher name Country Publisher name

AUNZ ¥ it ™ Pramium Publishers Network (PPN)
AUNZ Optus ™ Tencen! Thallandg
AUNZ Nine TIDPG Haspers
ALNZ Ten VN VNG
AUNZ NewsCorp VN 24m
AUNZ Cricke! Austraia VN FPY
AUNZ Seven West Media G SPH
AN 58S 50 Maegiacorp
IN Times Internet (14] Kompas
IN TrueC aller {14 Dotk
N Sony Liv [T1] K apaniag
N Viacomi8 D K
" Poatworn 18 CH Moty Technology
IN NOTVY CH ZnangTV
N Dadynunt CN Qo TV com
™~ Dainik Brasioe CN Mg Tenrx Sanca b
N P JP Asahi Shumbun
iN Cricturz JP Sk
N Befiance o Jp Makkas BP

P Mmrnch
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Publisher Name
SendtoMews Video Inc

Publisher Segmentation List (OPG)

{

LATAM
LATAM
LATAM
LATAM
LATAM

SEBEEEE BRGE00 6

wip

Publisher Name
Copesa

GFR Media
trdohtoney
Edtora O DIA SA
Webmaotors
Geupo leta

E stetik Ymyinciik A S
Adcorvon Spen
ToAar

Postimees

YWetrsaba Limeed

Sgdll Games Produchon

GOLDBACH Audence AG
Onsdic

Concept

E s Meda {independent UK
Mond Net St
Sam-Network Kt

ABC Startmden AS

Coogle
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Client Segmentation & Opportunity size (Buyer, AMER)
WIP
Focus on top three priorities High PG Readiness
1. Second Priority - Greenbeans I. First Priority - Strawberries /!
S26-JIMM  Oppintanatly S120- 150MM Opporiursiy - !
Low Ravenue ; ' oF ’ High Revenue
Oppaortunity Opportunity
IV. Fourth Priority - Honey i1l Third Priority - Peaches
54 6NN Dppoa Tuadty §47- 53 Oppos sty
Low PG Readiness Rl Acsaurt Ssorertanon s
Cooge
Conhdaatsl sod Propnetsy

Indicate where focus will be: 111,111
$134MM is display + DFP Video
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Buyer Segmentation List (EMEA) WiP
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https://www.google.com/url?hi=en&q=https://docs.google.com/spreadsheets/d/1EzpMSrd-

8tE71vQ4YCyk8IETGeCrgNhwylgh-

mQOZW Q/edit%23gid%3D623425285&source=gmail&ust=1531229910735000&usg=AFQjCNFLNyiLGs

W9qAyUcthvVUouB0OBswA
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1 08/152018 122840 «Kielcher@@googie com +carmenghi@googie com here 1s the EMEA buy side lead iist for PG

hitps fidocs google convspreadsheets/d’ 1 EzpMSid-81E 7 1vQ4 YC ykBIE T GeCrgNhwyigh-
mQOZWQledit ts=5b2a0bBavud=623425285
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Buyer Segmentation
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https://docs.google.com/spreadsheets/d/1igPPw53yGDO7S17d6S6qYEsfrF3EC01SsgJQ2V40R3c/edit?t

s=5b331eed&pli=1#gid=186860766
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New Platform Penetration metric (Web)
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Display and Video ad spend bores WiP-

o _

PG ($0 3158)

i

sty

Video Direct tags

($68)
Programmatc (~$38) PG (S0 1358)

[}35013\' f 1 l
Y - — .
[P, PG t038)

Video PG (80 18)

Drect tags (51 48)
* Programmatic (-30 48)

Sowrce & cacoayt W3 L rel SNt MraniipEe end Fraool poetng
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%Video over total PG Resewog nombers | Lokimansde |
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