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Go sle Agenda 

• AWBid Project Overview 

• Exchange Deal Overview 

• 8D Status 

• Product Status 
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G glc AWBid Project Overvie 

I 

AdWords Cross-Exchange Buying (AWBid) enables AdWords 
advertisers to reach a greater share of users on their remarket1ng Its ts by 
extending tt1eir advert1s1ng campaigns beyond GON to multiple partner 
ad exchanges and premium inventory 

Google Demand G~bal . Supply 

0 
• World 's largest demand 

·• rub1con 

~ • ·vpenx -:· .. 
appnexus 

• 1000s of quality advertisers 

• Brand safe Google Ads. 

•• PubMatic 
B · ·.A..• 

a1 ~ 
. . . ·• 

~ ) pulsepoint RIGHT "1EO Ii. ~•.,:--

Extending our technologies to 3rd party exchanges 
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G glc 3P Business Development Efforts 

Google needs to sign deals 1n order to purchase remarket1ng inventory 
from partner ad exchanges on behalf of our AdWords advertisers. 

• Google 1s better able to reta n the largest ano most strategic GDN 
spenders. grow their spend. and compete more effectively In the 
remarkellng space 

• Many advertisers are spending s1gnlficantly below their daily remarket1ng 
campaign budgets due to lack of available inventory. AWB1d w,11 help 
monetize part of that unfulfilled demand 

• MaJor exchanges (e g Pubmatic, Rubicon, OpenX) represent more than 1 
trillron monthly ImpressIons· 

• Greater demand on RTB will allow Google to optIm1ze on programmatic 
buying 

~ 
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Go gl Detailed Deal Terms 

JllCr::fl Coo;!e Will COIM4 "11NOICJ cPC Ol<h VIIOltt t CPU OIS Ollflt 
1(111,olt, :•~ l'lt E,a,IIIQe li<!tl!r':ftCooglt I IIU-1 U CO®dno m&)IUI !Of 

J 

ettac11 w:':130c.i1uoan ll'lt CftlCI an • COcot•can 
t ~ N tMCH Coog,4 Qn ltfmlll~U Ill l)U 11 ,.....~ .. 

ll04loe 

11\tngtmtnl tF lnOt II a p H anacruait1 CICCO~ 

~~,tr,oi,I~~~ 

IOf 01htfl I nltll/\'1'.tlll ll'lf ilmcun!OflHIN iallle Cooc,ftlOl!rOWli;t~lle ,2~1111e11 

B,U5ll1~Proc &Compbnce Goog!eAn 
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G glc AWBid Financial ode 

HIGHLY CONFIDENTIAL 

AWBId ts proJected to generate over $480M of annual incremental 
gross revenue run rate by mid-2015 

~ ...,.,,. , 110 ooo cm 000 

1 

R.doS.. ,..,. 

1z~W1I f ~ 

SMIM As-J PJo=.ict Ind Efl; CIIII CM CU!ttnl 4500GJDOO 
• mal::!led t111Ct11 t,:Mc,ut 

Alnd•MON 

oCPt,! to Ci, ,, 2C 

r.~Coltl1f~ . SJII S52 000 " 

lb! . ..,.h ~ bl.1 .U bt o;t1:nnd 32'1. 

Mor,miyGnm R"9r.ut SC)l2864 

M11UaGIOl1R I 5'13~3630 
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1 

Text 

812014 14 43 51 +awe1nbefg@google com lhls 1s based on go(aWb1d-model 

are you Okay quoc,ng theSe numoors? 

8U5d'leSSPfoc &Compboc_,. Googl Alt Pi1lllleged Conlcxnitll and Plop.IC?.: 
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• gl Revenue Opportunity by Statt. 

AWBld Revenue Opportunity• By Exchange 

CO$ed 
$12000 

/\'hen afgn d 
C1. rr•nt volum• and ,e.,.nu 
Pro ect dvotum 88:U-v•r\ue 

Prosp cuv• 
E•pect.dt o•• 

~ $0000 

~ 

53000 

00 
l._ ___ ___,I \.._ ____ __,I 

f t 
Active Exchanges ProspectJve Panners 

$256M $228M 

ssumes Pr.duct nnd Eng caulmc:,ro~ Projected ARR 
dt .:.tied ~-ons.lnlcloUI $4MM 

HIGHLY CONFIDENTIAL 

■ ~bicon 
■ OpenX 

■ Pc..omat1c 

■ Cu o Medi• 

■ Pu.epolnt 

■ Y1ofdlab 

■ Urt 

• Adac.tM 

■ App u:s 
■ Tan-. ICNI 
■ Mictotd (JP) 

■ Baidu(CN) 
■ Tencent t ) 
■ Yahoo 

■ Platform One (JP) 

■ Platform to (JP) 

■ lrr""1"• <>91.i (NL) 

■ CCI (JP) 

Yandex (RU) 
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Id ,I ... Qate Text 

1 ----..::---· '" ic;.8{1.{8/2014 18.37 06 ~com 
does the color coding retied kkellhood to generate !his rever?Je? do we have protected vs 
actuals fOf existing exehanges ? 

AlsO, this l)(ospectJve partners· reveooe assunes lhal we ftx the Issues on Ille next skde? Lefs 
cal II Ol.l 

1 07'2812014183706 Colot'-c:Odtng Is for adlve vs prOSJ>ectJve Yes 11 Is based on cooedmg Ille mve,.or, thlotlle 

B• Proc &Compboc_ .. Googl Alt Pilllllegedeo.·· ,.~, and PJ~,,CU., l 
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Go gle Improvement to Inventory Throttlir 9 

There 1s key Product and Engineering work to increase the volume 
of inventory that AWB1d can successfully bid on 

,,. .... - -
OpenX 

... - Cumint OJ go,I Produc:tl Eng wort! to Improve 

..... ~ 
Cookie 51'4 

no ifr a_me 

lfntm•• 
no privare au ction 

clean spam history 

noumeoUt .. 
retumbid 

win 

...... tLwuwwu.••• C ... ,"'et••-__,_,....,..., ....... , , ......... .. ll!CtliMI..,_..,,...,. 
-,GM.,....o, 

. n---..-. ... •- ln-• 
lrt!l'Jf,C,, ., Ol;I 

• l\'ac, ---Oft-•.,·-~ 

• I auncll lfl<r,i,I ... Ct l»IH 
:am 

• AMtW lft-Cft • tOUl!!lflllflhlCt• uam 
I.SUH 

• TKJt-.ptO Mt'"1e: ~ ~ 
~ 

• a.s ,,,__ cu•u lOlhat-.oulde,e:a !>iCI 
! r.111 l'lll)f _,51"1 IIIO Ot' l'lMW l!'.t n<,llt 

• • t1 Oen i., o"° 

This is on OpenX, which dominates our current traffic. Other exchanges are worse off, e.g. 
Yieldlab times out 90% on non-GPA queries. 
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Go gl 

Cholleng• 

xCNng• b direct competitor 
oAdX 

oogte can not bid on majority 
available lmpr•••lonsJrom 
rtner excrnina-1 (e.,g. bidding 

meout) 

ch•OQe provkte1 more 
ublaher.favOf'able eucaon 
echanics:tllnn ,AdX 

oogle l1 buying on behalf of 
r advania•ra, convef1ing 

PC to CPM bids 

J1changetnventO<Y may be 
r quality 

HIGHLY CONFIDENTIAL 

Challenges and Mitigation 

M1t1gotJon 

• Pi:ot progr m apprOYed by Ad ckrship team 
(Susan N at Pn pp Joerg etc ) WOUid presented 
updated f nanoa fOI full lai.n:h pprova 

• AWBlddcmand 1s capped t 10'1. of MWords 
pend 

• AW8it1 IS con! dcma program 
• Goog!c noC obkga!cd to bid on ony trMl!l!Ol')' 
• Stratcg c COJ11)(llltors < g Cntco) off r er 

exchange buying making AWB:d delcnstVO 
pr 01,rv to, our remarket111g business 

• Google Eng needs to ll'Cll'CWO following 

N tel lbpr 
CXJ ng 

Status 

glvtn «!55 0 

Ma ch ra J:"md emarke!Jng ad ror an fng wor g on b d 
c gible tlfl)lesslOO mprovcfflt'l n QJ/Q4 
T mo ou 1i me lo Slbr I bid C'XPII t>cfarn 
ut>m on 

0 

0 

• Googla Charging a lblbla rm g non I AWBid E opt ml ngfo ma O • 
pll"Ch.1 I Cf\Sl¥e he ca,system 

• Excha:,oo must be II nspa,em on lloW ltletr 
oUdJon v.'Oft.s 

• ~ but ng oplJnv.zcd b ddcr 
oUdlon mectiani O OCCOUI 

• Exchiu,g..- COM1Vt1tld 10 od ng to oor r>lb sher 
J>O'aes nd h3 maoc gnif1calll Q ty 
llll)fOYCmCl1l IO thcl IM!nlOfY 

Goog!eAn 

0 ybdd goo 
QU llty f\vt,\ ory 

• 
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Id ,I ... Qate Text 

2 ----..::--- · '" ic;.8{I.{8/2014 18 4200 ~ie_com 
"Need to prO)eCI m-.,act lo existing AdX bUsmess· 

do we have EYen e twgh level estimate d the unpad ? at w,J be good to compare 1t wMle &1stmg 
revenueipotentJal reYenUe ? 

"Google can llOl bed on mapltY ot ava,lable tfll)(essions from pannc, exchanges (e g bidding 
tJJneot.C)" • rt wil be good to Ina.de anolher coklm cl anl)ad and LID.Id@ the ~ or ri'.!YellJe that 
can be u-r4>acted 1r we oon, have these ,mprOYement m place 

4 07128/2014 18 42 00 Sance we·re only u, pilot mode we've any opened~ I to 10•- ol demand to AWBtd We need 
to coleCI a lot mo<e data to make aconte Pfoiect1ons on broader •~<1 

3 08/06f2014 23 32 13 •lmall'et@oOOOJe com • can advertlsef comol opt-in to buying on specific exchanges? 

2 0&00t.2014 23.32 34 •tmaurer@google com • Do we haw way to audd auctton rnechar.cs? 

B• Proc &Compboc_ .. Googl Alt Pilllllegedeo.·· ,.~, and PJ~,,CU., l 
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Go gle r s AR£ co emw. 
BO Statu., 

Google has signed 8 exchanges representing 19 billion monthly 
impressions and is projecting4 to 6 more exchanges In 2014 There Is 
enouoh 3rd party inventory for Gooole to solve throtthno issues 

Active Exchanges 

&att • 

· vpenX 
M E DI A 

Oe 

rub1con 
• Yieldlab 

edscale ~ 

PubMatic 

Prospective Partners 

• • 1cr Ad 
Tanx 

- IMPROVE DIGITAL 

•• Bai~ Eifii 

Ii 

. 
• • ... . .. 

Yandex 
Tencent&11. 

~- .~:·. pulsepoint ....... -.. •. . . . 
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• gl Post-deal Performanc.e 

Deal success Metr1cs(Profilobl Ity, ROI, uomc. etc.1. 
Thia doal WI be succes&ful 1f 

• Goocl'Pcon buy adwlrt sor-~fo remarket no 1nu,nte>ry from 1S+ f}xchanoos1lobally by mld-2015 
• PeMerships rermim con! denuolwh e In plot stcge 
• Payment end refund processes meet fuft launch cntena• 

t.1cthod for tracking suc~smetnes: 
• O~oing r poru. ot, oxchang• ,nvontory quaftty end lncromontal 1nventor1 as well as uphrt to 

partc1pabng advertiser!. 

Peopl responsible for success: 
• Tobias Maurer (PM) • O'l•re' AW81d suate91c dtrecucmand pl'Oduct success 
• Matlhow Young-La, O1ma Kuzm n (Eng) - Succe tful .ntogrotion ond ongo,ng techn,cal 

o ptirruza tJon 
• Ma,ome Ttron (gTech)· Part11er technical account management end integration support 
• Barney P,en:e ( So es}• Advertiser adoption 

Post,d&al Follow Up: 
• R~ular AWB,d commeraalt:ation meelngs to review performance and strategy 

-.. _, ... 
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Id ,, .., Qate Text 
... .... . 

s - - iq,r1L8/2014 14.53 06 +tmal.l'er@googJe com - Pis review and cortirm or COf'IITl8f1 

2 07128/2014 14.53 06 From a BO perspedlVe, I agree w,th YOU' metncs But would add payment and ,e11m PfC>CeSses 

B•IJ5d1oessProc &Compboc_,. 

HIGHLY CONFIDENTIAL 

are operauonal Or something aloog I/lose •nes 

Here 1s what I have defined es a launch cn1e11a IOf us 

3 15"1to maemeflal CorM!fSIOOS at equal CPA 
b Spam rate of pu,-chased 1mprt?SS1oos <15._ onlme «.5% ~rie (~a red to ,~. 1 % AdX) 
c Pokcy rating at leaSl 6110 (c~red to 7110 lor AdX). ~ contenl quaity a1 leas1 l 10 
(~res to AdXIAd5ense lonQ-t81I) 
d Sutf1oent lellel ct tncremertal 1nYen1ory CM!ftap Pl,lehased •~ress,ons with AdX/As5ense 
<=30% (ths ,s based on the tl'lrklng lttat 11 we don I have a maJOOI)' of 1mpresS1ons by a margin 
lhal are net-new, Ille cost ot c:ambaumg and resulrng increased cost to adYertJsers (due 10 
oddl1.1ooat margins) rs~ than U'IC beneli1 or prOY1d1ng addlt,onal ,rwertory access) 

Googl Alt 
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Go sle Next Step-, 

• Agree on clear success criteria 
• Revisit BO and Product status in 6 months 
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Go 3le 

Appendix 

8U5d'leSSPfoc &Compboc_,. Googl Alt Pi1lllleged Conldetitltll and Plop.IC?.: 
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. gl Connecting buyers and selle 

Go le AdWords 

1B 
f9% designs 

Roma~oting Supply 

admob 
---------- YouB 

doubleclick 
ad exchange t,yCoogk Top S-tes 

[:] Buil Direct----------- M 11111\"lWIJl IIEW 

@z,,zzle 

But not all demand is being fulfilled ... 

HIGHLY CONFIDENTIAL 

' 
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Go gle Differences across Google Platforrr s 

GDN l osM 

RMKT only, CPO equalized ~ I campaign types 

supplemental inventory focused I unfettered access 
on performance results I 
32% margin 

spam protections built-in 

simple opt-out for all exchanges 

no exchange-level reporting or 
optimization levers 

lower marg in 

no spam protection today 

per-exchange management 

full reporting and optimization per 
exchange 

PRIVILEGED ANO CONFIDENTIAL 

HIGHLY CONFIDENTIAL GOOG-DOJ-12768559 



Go sle AWBid full launch criter 

1 15% incremental conversions at equal CPA 
2 Spam rate of purchased 1mpress1ons <15% onllne, <5% off11ne (compared 

to 10°/4, 1% AdX} 
3 Polley rating at least 6/1 0 (compared to 7/10 for AdX), subjective content 

quality at least 3/ 10 (compares lo AdX/AdSense long-tall) 
4 Sufficient level of ncren,ental inventory overlap purchased impressions 

with AdX/AdSense <=30% 

HIGHLY CONFIDENTIAL 

a. Google needs maJonty of ImprcssIons that are net-new Otherwise, 
the cost of cann bahzing and resu lting increased cost to advertisers 
(due to additional margins) Is higher than the benefit of provIdIng 
add1t1onal inventory access 

GOOG-DOJ-12768560 



Go gl Deal Risks and Mitigation 

• Exchange la a direct competitor to AdX, and providing them access to Google demand Is emPowering our 
compebtof. 

AWBicJ has 00011 approved by the Ads losderS/1 p totim (Susan lVojclck/ Nos/ Mohan PfJil pp SChm,.J10t Joo,g 
Ho l,g O'C J on OctObor tOth 
Str&!OQJC OOf1ll)(U tOts (0 Q C, too) off, C,0$$-l.bchsfl® b1Nlfl{1 m:.tk1fl{1 A WBJd A doJ 11S/W) 1'fl0flly for OU, 
romork t111(1 busmoss 
Thts ,s a com ucnrial progrtJm Exchange ,s prevonrod tram malilng 8/ly announce,non: about AWB,a, ,thou1 
Goog ~ perm/SSJOl'I /\Yllh unl1mi:od 1,abif~• fo, brrueh) Goog e ,s mso not obllg818d to bid on any ,nven:DtY 
Goog cont mm ,1to p81tn(J1Shtp mA r tstlOllshtps th t!J{J nmtners (ll u 88 uu Al n ba Tonc(I~ may be 
1m,,aClDd 

• Exchange prov11:fe1 more pubh1her•favor1bl1 euclion mechanlt-1 than AdX, which could puah publl1her1 to 
them 

Googlo 1s chorg ng a fl,; , bJ marr,rn on a 1 AWBlu purcheros onsunng IJ b8lonooa and /leatmy oxchongo 
OCO$YSl m 

• Google i. buying on behalf or our advertise,., converting l'rom CPC 1dvert11er bids to CPM bids on the p■nner 
exchange Incorrect bidding 1tr1tegy and/or CPC to CPM con11er1IOfl could re1ult In Google tostng money 

E,chsngo has boon uansporon: on fl<» :nc r auwon l'JOIU end has oomn11ttooro updllto us ,n advonoo OI any 
mat Bl ch ngos 
A WBid Ol1f1 IS bwld ng a btdlklt thsl lllk6-S &.ch ngo sudlon mochamcs ,mo occounl ensunng Ihm iro don t 
crrorbtd lVo w, 1 IJO{Jm rr.th sm.,11 purchases 10 10S1 our b ddmg stnr.ogy one/ then eJ(fUlnd 

• Exchange could overcharge Google 
Goog :. numoo•s oro lho control/mg moasummom kN IJolh cJ wopancy rosotooon tmcJ s m 

• Exchange lnventOf)' has had• reputation for poor quality In the pasL 
Exchango nos committed to oohonng to our pub/tsher pol CIOS end h s mooosign f,cant Qua tr 11nprovemonts tn 

tooJr ,nvonto,y Oua ty ,ssoos 0)1:pocied to 00 /0-.,s sevoro Ill APAC g ven h,gh shBIO of 0V/00d and 0/JfJ{nted 
(Chtno) ond prarn,um 118l uro-OI aggrogulOd 1nvontorr (Japnn) 

B,U5ll1~ Proc Compbnce Google An Cberi ~ Con!lderc!31 Bild~ 
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Go gle AWBid Auction Process 

Cros:. Lxchaoie 
Rcnwrkctins 

Po1rtntr 

Google bidder understands auction model to optimize conversion of CPC 
bids to CPM bids on exchanges 

Google is converting advertiser CPC bids to CPM bids on the exchanges, and 
charging a margin. To do so, we need to understand how the exchanges' auction 
models work so that we can bid appropriately. 
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Go 3le AWBid Deal Requirements 

BO Plpellne and Negotiation overvfe\v: With the top tier exchanges (Right Media, Rubicon 
Pubmat,c AppNexus Exchange, and Uj1t) we are negotiating key terms that are the !Ulme conceptually 
Most of the egreements are on 3rd party paper based on the partner's standard buyer agreement 

For subsequent deals we'd ask to go straight to SIMBA ,f negotiated deal terms fa I within the following 
structure 

essentl s: 
Al CJe~1!S v. !lTI 01.lSlde of th,-'!;;; p '""''""' £hould go 10 PX'"""''""·" 

• Tr nsparcncy on auction mccna11cs (and coom1mcn1 to oouly us ol nnv c:hanQ(?S) 
• Goog!c s rumcrs as sys.cm ot rccorci lor rusacpanc.,cs <gcatef than 5% or S10Kpcr mon!h) OJ spanvtmuo m 

anv dsputes 
• AIJ!'ler•:OCC 10 GO()\llc 6 pt.t)II~ pObd 
• I l o marketlng l)l4llloty or olltlOUrlCCfOOft WlthOul Google s consent Unkmtcu lfabi ty ror breaches c,t 

con! dclll R IV Of IP lnlllflOOmCnt 

Nice to Have: 
• Commimem to ma1nt11m ctcon· 2nd pn c auctJon (la.Iba 1s tr !\Spar ncy oo auctJon) 

• Shaied plbllstirn lltllng dctn Is tor use m spam dc!ewon (ol\en 1n Ylobllon of p11rtner con! dent11111y coomtmeots) 
• H1ghls lor Google to trenlo tar(Jdrnu proflcs bL'lsedon pubiShe1 sire d,lla (talll3ck ,s to ,aa n the nghl With er.Piat 

pub•l11er conseni) 

BU5d1oessProc & Compboc.,. Googl Alt Pi1lllleged Conlcxnitll and Plop.IC?.: 
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Go gle 

cm u m, ,11111ru•n B H 
, ... , ® 

211zzle 

llOIO ,_. PIO,._ 

Strong Advertiser Interest in AWBid 

Rosetta 
Stone Ill le, :::::=.::JGi} 

FHH A ~ HOMEOWNERSHIP 

.. . 
HQitwire· 

NEISHIJES 

@ blue nile >~OOM 
• .,,.s.. 11-, 

fOUCA00NAl ModClot 

t 
~r,ourou, 

thee"""'"""' 

\99~designs 

~ tnc. GEICO~OREAL.: 
£i]J f/tr#SJ 

SincJll'S 
• • • • dPJ"I .... ~ 
•• • • • •• ••••• • • • 
Experian· 

Beta peuod limited to minimum# of die nu needed to measurt r~ults until AWBIO reaches stage of driving upl,h 

PRIVILEGED ANO CONFIDENTIAL 

Advertiser report for April 2014: 
https://docs.google.com/a/google.com/spreadsheets/d/1 JpiNTL2P2MY7 J 1 Nw 
G_NO1JwDfWDJxbDdsGa84Mc5LcM/edit#gid=1564235217 
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Go gle Product Status - Query VolulT ~ 

Exchanges are providing lSbn daily 
queries, 33% growth to GDN top 
funnel, 6% bottom of funnel 
(pre/post throttles and spam filtering) 

• 

DFP 

'l'OOIUB 
E 

---- AY/90 

--, .. ,.,,..cu .. ..,,....,,.., ..... 
t.TdC: f • 

Deity Queries 

-
Rub coo• r. nhn 

OpenX S.Obn -
casale Media 3.0bn 

-
PulsePolnt 1.Sbn 

Pubmatlc 4.Sbn . 
Vleldlab OSbn 

AdScal • <l Obn -
TOTAL 15.0bn 

... • : currently ramping up, tult,1 INe by end ofwei!k 

https://docs.google.com/a/google.com/presentation/d/1 mxQMZ­
L2XYCy5K8N5oj6upEFOCZdf--­
KbRD9dWsZvo/edit#slide=id.g275351530_1250 
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Go 3le Inventory Quality Meeds AdX Policy Ratings 

Inventory Quality compares to Adsense Longtail 
O.sc:rfptlon Milon 

5 .... ..-9t : , p!JQ n VNt RIO I !ft Webmal l 6-7 WL'Offllil rxolliders blk~ based olt 

Polley rating: 
lev ~c:ollll) ~beta~ -6110 (\Is 7 /1 0 AdX) Copyright some~e eg ~biacklrsl 
dfa,tt-.f, •' £2!1!, 

Subjective Content Quality: anmoftov~g 

3/10, compares to long-te ,1 AdX/AdSense 
CrKJun~c: 

,._ llddt.._ble w,th bJadtiflJ klt,g 
Wtbmai! CopyngJlt C..C:~lting 
J&C c~• !w, low ~4V llltl 

T&C I.IP3NICleo dowrioads, 
Held to mOf\110, but noc blocking complla~ s:ubYerulll r,grts use 
Ad Wl]t<l<OII Se,JCU:11 Conttf\l 0.1)1op Google Product abuse .,.., riio,;y S""'1c•.,,. bl.'lc:klst 

._ 
Recommendatlon: Ad lnlecdon SU$pec:tr,g ad 111!C(bOOS 1101 blocking con create a 
No bloclong 1 ;u,.~ espeaalt( 1f aod1ence bw (eg lrSI of 109 100 O&O 

~k bl com) propcrtltS n bloc 1c 1nem 

Se•ual llelY lmle evidet'lce, eg not blocking keep 
Contem n,our,com momonng 

0 esktop app no( blocking keep 
moMonng 

._ 
Muhl➔evel can c, eate a list ol top " not blocking keep 
Syndication 100 O&Opr~,es'nnd monl(onng 

....,,..,,.__ 

https://docs.google.com/a/google.com/document/d/1 Oe2MMiLAo2RF43vVm462s Dxe 
9i2jS 1 HJkMylN07nSP8/edit 
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Go 3le 

Incremental Inventory 
AW.Id .. Mainly via 

$It• AW.Id [Jl&Jbl• Imp COIICl'ibutlon .. 0 ... nl( Ceul• ._,ut~, olr'lt ._,ub~clc ,tYl•ldlab 
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Go gle Exchange Value Proposition 

Extend your remarketing reach beyond the Google 
Display Network 
Adwords cross exchanie buvini for Remarketln~ 1s a pl/ot orovam that auton,aut:allvexte,,d,; 
the reach of tL1stornersAdwords, en1a,1<eung canipalgns across n,ultrpleexchanges to source 
add1t1onal impressions 

,o gl..: Display Net Nork 

Ad exchanges are technology pl.itforms 1.hat ta<t ,tate the blddeo buytngc1nd se ng of on ne med:.i 
advertising nventory from mu t: pie ad nerworks 
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Go gle 

~ • --1 .. •Ml♦<emp•t• 
1plnft myitlf In othtr ,tt,ai,go,• 
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What un I ull c,ist.,.,•n altollt 
thvoadlanpa w• h••• 
p.artklpal•I\I In lht p,01raml 

Exchange Objection Handli g 

Top Objections & FAQs 
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(Please see comm doc for more) 
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