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Example 1.1

Ad . Date: 22/31 - 00:54
see tin . Ad Unit: PubNews,Finance -
: RV: “Gender” s “F~ .

..............................................

Remnant
Guaranteed

Example 1.1:

Date:
02/01 - 00:00
Requested Ad Unit:
PubNews/Finance
KV:
“Gender” is “F”
Guaranteed Line ltems situation:
Sponsor: 51.510 imps delivered on 100.593 requests (51.2%)
Standard: 133.043 imps delivered
Eligible Line Items:
Sponsor: Ad Unit and KV targeting matches
Standard: targets a parent Ad Unit of the one
requested, no targeting on KVs
Adx: Ad Unit not targeted
Winning Line Item:
Sponsor
Explanation:
Both the Sponsor and Standard campaign are on target with delivery
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Sponsor has an higher priority (4 vs 8)
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Example 1.2

Ad . Date: 22/31 - 00:54
see tin . Ad Unit: PubNews,Finance -
I RV: “Gender” s “F~ .

..............................................

Remnant
Guaranteed

ik impr.)

Example 1.2:
Date:
02/01 - 00:00
Requested Ad Unit:
PubNews/Finance
KV:
“Gender” is “F”
Guaranteed Line Items situation:
Sponsor: 51.510 imps delivered on 100.593 requests (51.2%)
Standard: 103.702 imps delivered
Eligible Line Items:
Sponsor: Ad Unit and KV targeting matches
Standard: targets a parent Ad Unit of the one
requested, no targeting on KVs
Adx: Ad Unit not targeted
Winning Line Item:
Standard
Explanation:
The expected pacing for the Standard campaign is to deliver 125.000 imps/day
(Frontloading), thus it is under-delivering
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The Sponsor campaign is on target with delivery
The computed Satisfaction Index of the Standard campaign is lower to the one
of the Sponsor Campaign
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The Standard campaign is nearly on target

Dynamic Allocation is activated

The bid of the Adx Line Item is way higher than the tCPM computed for the
Standard campaign

The bid is higher than the floor set
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The Standard campaign is nearly on target
Dynamic Allocation is activated
The Ad Exchange bid is lower than the Open Auction floor price
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Example: Price Priority wins

. <Request> :
Ad 1 Ad Unit: PubNews,Gossip
see tin : ®V: “Gender~ 1s “F" -

..............................................

Guaranteed Dynamic allocation

Standard
Low tCPM ~5€

imyg

e Floor
2€

End thomas part
Example 2.4 (Price priority winning - DA ON):
Date:
02/01 - 00:00
Requested Ad Unit:
PubNews/Gossip
KV:
“Gender” is “F”
Guaranteed Line Items situation:
Sponsor: 15.510 imps on 100.593 eligible requests (15.4%)
Standard: 124.442 imps
Eligible Line Items:
Sponsor: Ad Unit not targeted
Standard: targets a parent Ad Unit of the one
requested, no targeting on KVs
Adx: Ad Unit targeted directly, no targeting on KVs
PricePriority: Ad Unit targeted directly, targeting on
KVs
Bulkr: Ad Unit not targeted
Ad Exchange Open Auction Floor: 2.00 CPM
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Ad Exchange Auction Winning Bid: 5 EUR CPM
Winning Line ltem:
Price Priority
Explanation:
The Standard campaign is nearly on target
Dynamic Allocation is activated, Adx covers the floor
Price priority LI wins over other LI, due to its higher CPM
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Ad Exchange Auction Winning Bid: 12.00 EUR CPM from Criteo
Winning Line Item/YG:
Adx LI - Criteo First Look

Explanation:
The expected pacing for the Standard campaign is to deliver 125.000 imps/day
(Frontloading), thus it is under-delivering
The tCPM for the Standard campaign is high, let’s say 20.00 EUR.
Adx LI CPM is lower than the max of guaranteed LI CPM (20.00 EUR) and
remnant LI CPM (10.00 EUR), but the bid from Criteo clears both the first look
floor (11.00 EUR) and the remnant LI CPM (10.00 EUR).
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Ad Exchange Auction Winning Bid: 11.50 EUR CPM from Criteo
Winning Line Item/YG:
Remnant Line Item - Bulk

Explanation:
The expected pacing for the Standard campaign is to deliver 125.000 imps/day
(Frontloading), thus it is under-delivering
The tCPM for the Standard campaign is therefore high, let’s say 20.00 EUR.
Adx LI CPM is lower than the max of guaranteed LI CPM (20.00 EUR) and
remnant LI CPM (12.00 EUR). The bid from Criteo clears the first look floor
(11.00 EUR) but not the remnant LI CPM (12.00 EUR).
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Example: Preferred Deal

| <Re piest> -
Al . Date: 22/21 - 29:54
sele 10 . Ad Unit: PubNews Sport
: RV: “Gender” 1s “F~ E
Guaranteed
Dynamic allocation

Standard
Low tCPM

Preferred deal

Prafarred deal C;(Igatg(
1 >

Example 5.1 Preferred Deal (Dynamic Allocation ON):
Date:
02/01 - 00:00
Requested Ad Unit:
PubNews/Sport
KV:
“Gender” is “F”
Guaranteed Line Items situation:
Sponsor: 15.510 imps on 100.593 eligible requests (15.4%)
Standard: 114.442 imps
Eligible Line Items:
Sponsor: Ad Unit not targeted
Standard: targets a parent Ad Unit of the one
requested, no targeting on KVs
Preferred deal: targeted
Adx: Ad Unit targeted directly, no targeting on KVs
Winning Line Item:
Preferred deal
Explanation:
The Standard campaign is nearly on target and therefore has a low tCPM
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assigned

Colgate covers the floor of its preferred deal with a 13€ bid, over the 10€ deal
floor

Adx auction is not opened as the preferred deal has been opted in by the
advertiser

Preferred deal wins the impression.
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** - Not shown on the graphic, but internally other SSPs make calls to DSPs as well
before returning with their bid. Those can be the same SSPs that will later be queried
by AdX

*** - If a header bidding line item won, its creative will usually be a winning SSP tag
that will in turn call its SSP to get the actual winning creative
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via RTB protocol, but are instead integrated directly with AdX auction. Here only
presented logically for clarity

** - Not shown on the graphic, but internally other SSPs make calls to DSPs as well
before returning with their bid. Those can be the same SSPs that will later be queried
by AdX

*** - If a header bidding line item won, its creative will usually be a winning SSP tag
that will in turn call its SSP to get the actual winning creative

+ - both actions happen concurently
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Ad Exchange Open Auction Floor: 2.00 CPM
Ad Exchange Auction Winning Bid: 12.67 EUR CPM
Exchange Bidding Auction :
YG1:
Index : 10.00 EUR CPM
Rubicon : 5.00 EUR CPM
YG 2:
OpenX: 15.00 EUR CPM
Winning Line Item/YG:
YG 2 - Open X.
Explanation:
The Standard campaign is nearly on target
Dynamic Allocation is activated
Adx LI wins over all remnant LLI. It then competes in a first price auction against
networks from eligible YG.
OpenX for YG 2 wins the auction

HIGHLY CONFIDENTIAL GOOG-DOJ-AT-02199539
















































HIGHLY CONFIDENTIAL GOOG-DOJ-AT-02199555



	PTX1031
	1:23-cv-00108 
	GOOG-DOJ-AT-021994 78 
	Ad Manager Ecosystem 101 
	Ad Server 
	(Ad) Exchange 
	Supply Side Platform 
	Publisher tools 
	Demand Side Platform 
	AdvertiserTools 
	Inventory types 
	Inventory structure 
	Google Publisher Tag 
	Ad Request 
	Useful acronyms 
	Line Items 
	Line Item Types 
	Ad Selection Process 
	Ad Manager sample situation 
	Google Ad Exchange 
	Ad Exchange auction 
	Ad Network waterfall 
	Dynamic Allocation 
	How Dynamic Allocation works 
	Unified Pricing Rules 
	Revenue share 
	First Look 
	Optimized Competition 
	Optimized Pricing (aka Reserve Price Optimization) 
	Transaction Types in Ad Manager 2 
	Transaction Types in Ad Manager 3 
	Yield management 
	Header Bidding 
	Creative Formats: Native 
	Creative Formats: Out-of-page 
	Viewability 
	ads.txt 
	GDPR 
	Invalid traffic 
	THANK YOU 
	Following slides for v2 
	Change auct ion model To 1s t pr ice 
	New Optimized Pricing Aka Managed reserves 
	Target CPM  
	gTech logo 
	gTech logo 




