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Risks and Opportunities

Opportunities

. increased reguiatory impact and engagement has
increasedthe complexity, constraint, and cost of
serving Clrome users globally (e.g, regionatized
choios soreens and data processing requirements in
EL}

. Mizrosoft tactice on Winl 1 increasingly hoatile ta
Chrome consumer & enterprise adoption and
retention on Windows,

*  Chrome's privacy stery impacted by 3rd party coakie
deprecation roliout and launch of anti-coverl
tracking protections [Privacy Sandbox team
execution/timelne).

Chrome

[ Inereasing capaciy 1o bring Googes Al innovatisn
to 48 Chrame users (consumer, enerprise, and web
developers), in particular as the main entrypoint on
AP operaling systems (18 Windows, macOs. 108).

] EL) mandated choice streen requirements on 08
reculting in incremental growth.

. AL 300M MALL Chroma is one of Google's most
suctesaful enterprise products anct can drive Cloud
businass influence and growth.
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Examples of tangible value Chrome is delivering
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Search YouTube Ads
incremental Search revenus

Cloud
Recurring annual costs hew drect revenue stream
savings from decreased from Chrome Enterprise
bandwidth/ storage from

Premium 2024 Launch.
encoding tech

(vs, forecast) in 2623,
AMOUNTING 10 {smnseraa

Recurring revenue for Adsby
converting stafic assetsto videos

And much more value added to Android, ChromeOS, Workspace, Commerce, and more.
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Chrome 5yr Financial History: Search Revenue v. Investment
Since 2020, growth of Search revenue via Chrome outpaced investment in Chrome

Search Revenue flowing through Investment by P&L Category ($B)
Chrome Browser by Platform ($B) (total investment in Browser) Commentary

@ rnnual Revenue via Chrome
grew by $===| over Syrs; absolute

11.8% CAGR

and Android (+{—}; revenue on iOS
{==B CAGR) and MacO$ (+—%

]

,,,__,. 0 Investmentin Chrome grew by
Ylem= over Syrs; % of growth
driven by Marketing (—S{:-_:b spend
for "Futura™ program focused on
Chrome on iDS growth. Payrol

020 2021 2022 2023 2024(0 2020 2021 2022 2023 2024l CAGR) trailed platform's revenue
growth.

® ChromeQS W (05 & MAC @  Android B Payroll # $BC B Markeling ARF W Allocated OpEx
L] Windows TNCoss o COS & DirectMon Payroll Opar

REDACTED FOR PUBLIC FILING
] GOOG-DOJ-34809252




Management Reporting Example - Search Ads via Chrome 2023

K&l PSL

Displ
{—IB Indirect Display Revenue Rq;:gna: A
channeled through Chrome

e P&D P&L
§—B Indirect Search Revenue Search Actlvities
channeled through Chrome** 2l

~$ B Costs to Chrome
. . (Direct and allocated payroll & non-
y pa;zgli)

{ ] P pa B 1) §-9B 1o develop & suppon Chiome;

-1-—-5 TAC* paid £ 2) 8B to promote product adoption (8.,

o cistribution partners . marketing)

i
Aty Dt Privluged ad Cenfidental 16
* VAL (henl s Acuisilon Cost e Lhs DErion Df mevers S 16 partinas 1 s tratiic on Ciociol pb fofms: w s ¢ hsn b diceclional s ockides TAZ ghid 1o Arcle for talfic on KIRARAL whieh i chimd on & NTK

b

Note: NOTE: Display revenue is assumed to be driven by user behavior/site visits and not incrementally impacted by Chrome
browser v. other browser usage; Display revenue includes revenue tagged to Chrome via mobile apps; investigation ongeing as
to appropriateness of attribution
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