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Plaintiffs’ Remedies Enable Competition
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Google’s Distribution Payments Froze The Ecosystem
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“And so that’s the net effect 

of the - of the payments. They basically 

freeze the ecosystem in place effectively.”

- Sridhar Ramaswamy

Liab. Tr. 3798:20–22 (Ramaswamy (Former Neeva CEO & Founder; Former Google SVP, Ads & Commerce); Plaintiffs’ RPFJ Sec. 4.
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Distribution Partners Don’t Have A Choice Today

Eddy Cue
Senior Vice President of Services

Apple

“The other problem with it is, we don’t 

really have a choice today.”

Rem. Tr. 3825:7–3829:2 (Cue (Apple)).
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Apple Agrees: Payments Are A “Disincentive”

Eddy Cue
Senior Vice President of Services

Apple

“I did read Your Honor’s statement when you 

mentioned that it was a disincentive for us to 

do a search engine based on the payments 

that we were receiving from Google.  And I 

can’t say I would disagree with that 

statement. I understand the statement.  It’s a 

significant amount of money.”

Rem. Tr. 3825:7–3829:2 (Cue (Apple)).
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Google Can Pay More Than Anyone

Eric Muhlheim
Chief Financial Officer

Mozilla

“Even under the contract that we have 

right now, based on the characteristics of 

Bing as a search engine, it would not 

monetize that traffic as effectively as 

Google monetizes that traffic.”

Rem. Tr. 3136:13–3137:1 (Muhlheim (Mozilla)).
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Revenue Share Limits “True Freedom”

Dmitry Shevelenko
Co-Founder

Perplexity

“. . . [T]rue freedom means, you know, not 

fearing lost revenue or threats of loss revenue 

or lower rev-share rates . . . . It’s not just, you 

know, Google’s proposed remedy of saying they 

will not enter exclusive agreements. That does 

not at all satisfy what we think is important to 

unlock user choice.”

Rem. Tr. 7932:24–793:8 (Shevelenko (Perplexity)).
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Distribution Is “Existential”

Nick Turley
Head of Product, ChatGPT

OpenAI

“If we don’t have distribution or if 

other products have distribution and 

not us, they may -- consumers may 

perceive that that is the only product 

available to them. So this is very 

critical, and I think I’ve argued to our 

teams internally on numerous times 

that it is, in fact, existential.”

Rem. Tr. 463:14–464:11 (Turley (OpenAI)).



Potential Share Shift in the Remedial World 
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Rivals’ pre-remedy share

Rivals’ incremental post-remedy share

Google’s share

89%

11%

2020 Actual Shares

38%

51%

11%

Remedial World Estimated Shares

PXRD012 at 16; Opinion, ¶¶ 23, 62‒63; Chipty Rebuttal Report, Table 1; Google Queries by Access Point Data (DOJ RFP 1.12).



Payment Bans Expected to Shift Share to Rivals
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Remedial World Estimated Shares

Rivals’ pre-remedy share

Rivals’ incremental post-remedy share

Google’s post-remedy share

38% potential share shift

➢ 18% Apple

➢ 13% Android

➢ 7% User-downloaded Chrome

➢ 0.6% Third-party browsers 

PXRD012 at 25; Opinion, ¶¶ 23, 62–63; Chipty Rebuttal Report, Table 1; Google Queries by Access Point data (DOJ RFP 1.12).
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Google Can And Will Still Compete

Tasneem Chipty, Ph.D.
Plaintiffs’ Expert

Founder and Managing Principal

Chipty Economics, LLC

“But the point is, in the remedial world, if -- 

well, first of all, Google will still be able to 

compete, so it’s not like Microsoft would be 

undisciplined by competition. Second of all, 

if the Court adopts some version of the data 

and syndication remedies, that will give 

other firms a chance to actually be in the 

game, and so I think it’s a timing issue.”

Rem. Tr. 2146:17–2148:1 (Chipty (Pls. Expert)).
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Prohibiting Defaults Is Not Enough

Gabriel Weinberg
CEO

DuckDuckGo

“[J]ust a ban on default would leave the potential for 

other payments, be it rev share or other preferential 

payments, any such payments just have a strong 

financial incentive to have, you know -- steer users 

towards Google and away from alternatives.  And 

so I think of them as essentially the functional 

equivalent as a default, as an exclusive default. And 

so, no, I don’t think that would be enough.”

Rem. Tr. 816:3–13 (Weinberg (DuckDuckGo)).
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Unconditional Revenue Share Preserves The Status Quo

Prof. Kevin Murphy
Google’s Expert

Professor of Economics

University of Chicago

Q. And am I right that in liability you argued that if 

Google were permitted to pay distributors revenue 

share with . . . no promotional requirements, the 

distributors would make Google the default, which 

replicates the outcome we have today; is that right?

A. I don't remember saying that’s for sure what would 

happen. I think that’s a likely outcome.

Rem. Tr. 4368:8–4369:17 (Murphy (Def. Expert)).



Generative AI

16



Search and GenAI Overlap

17PXR0176 at -126.
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GenAI Will Not Replace Search

Elizabeth Reid

Vice President of Search

Google

Q. And you also believe that the advent of AI 

and LLMs has not eliminated the need for 

Search. Right?

A. Correct.

. . . .

Q. . . . . You do not believe that the use of LLMs 

in Search can replace the functionality of 

Search itself. Correct?

A. I do not think LLMs by themselves will 

replace all of Search functionality.

Rem. Tr. 3601:13–23 (Reid (Google)) (emphasis added).
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GenAI Expands Use of Search

Sundar Pichai
Chief Executive Officer

Google

“To be very clear, I think the Gemini app will 

overall expand our ability to serve users’ 

information needs. There will be some overlap 

with Search, there will be some things which 

won’t have anything to do with what we call as -- 

or think of as Search today; but overall, 

I think it will expand in a user’s information 

needs.”

Rem. Tr. 2493:2–10 (Pichai (Google)) (emphasis added).



“Supercharge Search” Combined with LLMs

20PXR0034 at -516.



AI Overviews Integrate Google Search Ranking And Quality

21PXR0038 at -303 (emphasis added).



Gemini App Is A New Search Access Point

Gemini Response

Query: 

“Will the Cubs win 

the World Series?” 

Search Results

Search Link

22



Google “Exploring” Gemini In Search

23PXR0109  at -819. 



Google Concerned About “Ceding” GenAI Ecosystem

24PXR0113 at -845–46 (emphasis added).



Google Paying Enormous Sums For Gemini Default

25PXR0571 at -363, -364, -384 (emphasis added).



Google Plans To Spend Billions To “Secure Gemini On Android”

26PXR0150 at -406 (emphasis added).



Google Dominates All Searches

27PXR0182 at -762. 



Choice Screens
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Choice Screens Alone Are Not Enough

Eddy Cue
Senior Vice President of Services

Apple

“You know, we do a choice screen, but it’s 

not going to matter. It’s not going to matter 

until one of the choices is actually really 

valuable that provides new capabilities.”

Rem. Tr. 3848:5–3849:17 (Cue (Apple)) (emphasis added).



Google Uses Choice Screens In Chrome

30PXRD004 at 10; Rem. Tr. 539:1–541:23 (Rangel (Pls. Expert)); see also UPX0172 at -731.



Chrome Divestiture
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Divestiture Is An Important Antitrust Remedy 

“And divestiture is a common form of relief in successful 

antitrust prosecutions: it is indeed ‘the most important of 

antitrust remedies.’” 

Microsoft III, 253 F.3d at 105 (quoting United States v. E.I. du Pont de Nemours & Co., 366 U.S. 316, 331 (1961))

(emphasis added).

32



Plaintiffs’ Remedies Enable Competition
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The “Main Use Case” For Browsers Is Search

Eric Muhlheim
Chief Financial Officer

Mozilla

“[T]he principal use of a browser is for people to 

travel or surf the Internet. And one of the main 

use cases of that is to search for things on 

the Internet, so we need Firefox to be able to 

enable that search behavior in the most efficient 

and effective way possible.”

Rem. Tr. 3130:5–18 (Muhlheim (Mozilla)) (emphasis added).



Chrome Is Most Widely Used Browser In The United States

35PXRD012 at 22.



Chrome Is Search Access Point For 35% Of Queries 

Google Queries
Through Chrome

36

% of Total Google Queries 2024

35%

• 78% of Google’s US queries came from 

a browser

• 35% from Chrome

• 20% of Google’s US queries came from 

the default on user-downloaded Chrome

PXRD012 at 21.



Chrome Drives Significant Search Revenue

37PXR0206 at -476, -500.



Many Likely Bidders For Chrome
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Nick Turley

OpenAI

Q. Mr. Turley, if the Court were to order Chrome to be divested, would OpenAI 

be interested in purchasing Chrome?

A. Yes, we would as would many other parties, I’m sure.

Dmitry 

Shevelenko

Perplexity

Q. Mr. Shevelenko, do I understand your testimony today to say that Perplexity 

would be interested in acquiring Chrome?

A. Yes.

Gabriel 

Weinberg

DuckDuckGo

A. . . . It’s essentially the gateway to the Internet for most people. I would 

think that pretty much all the big tech companies would be interested, 

and there would be some kind of bidding war for it.

Brian Provost
Yahoo

Q. If the Court ordered Google to divest the Chrome browser, would Yahoo be 

interested in bidding for it?

A. Yes. . . . It’s arguably the most important strategic player on the web search. It’s 

something we’ve considered, not only just for search but its ability to represent -- 

render and distribute all of the Yahoo products.

Rem. Tr. 479:5–7 (Turley (OpenAI)) (emphasis added); Rem. Tr. 808:14–17 (Shevelenko (Perplexity)) (emphasis added); Rem. Tr. 825:7–15 (Weinberg (DuckDuckGo)) (emphasis added); 

Rem. Tr. 1252:20–1253:2 (Provost (Yahoo)) (emphasis added).



Chrome Divestiture Is Technically Feasible

39

Server
API

Web 
Server

Hardware

Operating System

API

• Chrome is a piece of client 

software

• Chrome connects to 

Google through APIs

• A new owner of Chrome 

could connect to Google

PXRD010 at 27.



Chromium Ecosystem Supported By Many

40

Chromium

Chrome Edge Vivaldi Brave

PXRD010 at 26.
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Other U.S. Companies Can Provide Data Security

Sundar Pichai
Chief Executive Officer

Google

Q. Now, you would agree, Mr. Pichai, that 

Google is not the only U.S. company capable 

of providing data security to its users, 

correct?

A. That’s correct.

Q. You similarly are not taking the position that 

Google is the only U.S. company capable of 

preventing data breaches, correct?

A. That’s correct.

Rem. Tr. 2484:9–16 (Pichai (Google)) (emphasis added). 



National Security Is Purview Of The United States

42

“It is . . . well-established that the judiciary owes 

some measure of deference to the executive in 

cases implicating national security, a uniquely 

executive purview.”

Ctr. for Nat. Sec. Stud. v. U.S. Dep’t of Just., 331 F.3d 918, 926–27 (D.C. Cir. 2003). 



Conditional Divestitures

43



Conditional Android Divestiture

• Contingent structural relief

• If monopolized markets have not 

experienced substantial increase 

in competition in 5 years

• Incentivizes Google to adhere to 

Court’s final remedy

44



Duration

45
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“Longer Than We Would All Like”

Eddy Cue
Senior Vice President of Services

Apple

“Time is the question and how long does 

it take them, and that’s the only variable that 

I don’t know the answer to. . . . If the 

question is, how long is it going to take them 

to have an equal-size index, the answer is 

probably longer than we would all like.”

Rem. Tr. 3870:22–3872:1 (Cue (Apple)) (emphasis added).
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Will Take Time For Rivals To Gain Brand Recognition

Antonio Rangel, Ph.D.

Plaintiffs’ Expert

Professor of Neuroscience, Behavioral 

Biology, and Economics

Caltech

Q.  Does it matter how long a default has been 

in place? 

A.  I think it will affect -- yes, the behavior. . . .  

Google has been there for a long time, there 

will be . . . a much higher likelihood that 

individuals are familiar with that search engine, 

brand familiarity. . . . [D]efault effects are higher 

for -- more familiar, and options with a higher 

brand, and that the history of exposure to the 

other default will affect also that likelihood of 

switch.

Rem. Tr. 586:23–587:11 (Rangel (Pls. Expert)) (emphasis added).
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10-Year Remedy Is Appropriate 

Gabriel Weinberg
Founder & CEO

DuckDuckGo

“You have to build out these indexes we’ve been 

talking about at scale and have them work as 

effectively as -- relative to Google. I think just 

building them is going to take years and then 

tuning them some years after that. . . . So I think a 

ten-year time horizon is appropriate.”

Rem. Tr. 871:8–872:21 (Weinberg (DuckDuckGo)) (emphasis added).
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“Consistently Underestimated How Hard This Problem Is”

Nick Turley
Head of Product, ChatGPT

OpenAI

“I’ve consistently underestimated how hard 

this problem is. . . . But I think, you know, five 

years from now, we would have extreme clarity 

on whether or not that goal is achievable or not.”

Rem. Tr. 426:1–25 (Turley (OpenAI)) (emphasis added).



Google Considered New Exclusive Contract (ACIA)

50PXR0280 at -935, -942.



Ads Transparency Remedies
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Advertising Remedies Will Improve Competition

Paul Vallez

Paul Vallez

EVP Strategic Business Development

& Product Partnerships

Skai

“It would allow us to make more informed 

decisions and ultimately drive better 

performance.”

* * *

 “It would give us the ability to make more 

informed recommendations, and some of those 

could lead to budget shifting, but it’s not 

necessarily geared just for that.”

Rem. Tr. 1378:3–15, 1385:7–11 (Vallez (Skai)) (emphasis added).
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Advertising Remedies Give Advertisers More Control

Prof. Jerath
Plaintiffs’ Expert

Arthur F. Burns Professor of Free and 

Competitive Enterprise; 

Chair of the Marketing Division

Columbia Business School

“And basically they will help advertisers get 

more control – more information and control 

about the auctions; and on the auctions, get 

more and better information about what’s 

happening with their own ad spend.  And all of 

this will help them make better decisions, 

including decisions about where to take that 

ad spend.”

Rem. Tr. 4555:9–22 (Jerath (Pls. Expert)) (emphasis added).



Advertising Remedies Will Help Advertisers

54PXR0230 at -929, -932. 



Publisher Remedies
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Google’s Existing Opt-Out Options Are Inadequate

56PXR0026 at -290.



Publishers Want Control Over Their Content

57PXR0026 at -303–304.



Self-Preferencing

58



Self-Preferencing: Section V.B.

59

“Google must not use its ownership and control of Android, 

or any other Google product or service to:”

Play Store

Circle to Search 

Search Access Points

On Device AI

Grounding

Pls. RPFJ § V.B.



Investment Notification
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Anticircumvention

61
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Remedies Must Prevent Circumvention

Tasneem Chipty, Ph.D.
Plaintiffs’ Expert

Founder & Managing Principal

Chipty Economics, LLC

“And I would expect that in the future when the 

remedies are adopted, whatever they might be, 

I would expect that Google look for alternative 

ways to protect its lucrative general search 

monopoly.”

Rem. Tr. 2171:18–2172:3 (Chipty (Pls. Expert)) (emphasis added).
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Google Has Incentive To “Work Around The Remedy”

Gabriel Weinberg
Founder & CEO

DuckDuckGo

“Because as soon as you have the remedies, 

now Google has so much incentive and, for all 

practical purposes, infinite resources to try to 

work around the remedy and that’s what we 

have been seeing in Europe.”

Rem. Tr. 867:11–868:2 (Weinberg (DuckDuckGo)) (emphasis added).



Conclusion
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Doing Too Little Preserves The Status Quo

Tasneem Chipty, Ph.D.
Plaintiffs’ Expert

Founder & Managing Principal

Chipty Economics, LLC

Q. You were asked about the risks of doing 

too much in a remedy.  Can you opine for a 

moment about what the risks of doing too 

little might be?

A. I think that’s obvious.  Risks of doing too little 

would preserve the status quo and allow a 

dominant firm to continue to benefit from its 

past conduct and potentially further that into 

the future.

Rem. Tr. 2315:20–2316:1 (Chipty (Pls. Expert)) (emphasis added).



66

“Google is a monopolist, 

and it has acted as one to 

maintain its monopoly.”

August 5, 2024 Memorandum Opinion at 4.
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