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Figure 14. Proportion of worldwide impressions transacted through AdX by cost type (2018-2022)

mCPA to CPC CPAtoCPM =mCPC mCPCtoCPM =uCPE
m CPE to CPM aCPM u CPMAV m CPMAYV to CPM m Unbillable

100%
90% - -
80% -
710%
60% - -
50% - » - ,
40% '
30% .
20% -
10% -
0% - . , - : k
Qg- X ) (Q’L rbe ?96" + Y

<& )

M

Source: Google AdX/Open Bidding data (DOJ RFP 7).
Notes: Sample includes indirect open-web display transactions through AdX.
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