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The Good Old USA (“Good Old USA”) Project

KM Introduction

The current international environment is known for, first and foremost, severe hostility of
the US towards Russia. The USA has been trying to maintain “the global leadership”
by strategically defeating Russia. This desire shapes the financial investment,
weapons supply, and efforts to keep the conflict in Ukraine going.

In the meantime, the key question of the US domestic policy remains the same: how
justified are these efforts? The further we go, the more politicians state that the US
should target their effort towards addressing its domestic issues instead of wasting
money in Ukraine and other "problem" regions.

This sentiment has become the centerpiece for the US 2024 presidential election

campaign. While [SESHIII(e=INEENAS are still in power, they are trying to maintain the

current foreign policy priorities. [V ASRERNUEIMERA. still in opposition, have been
criticizing these priorities.

It makes sense for Russia to put a maximum effort to ensure that the
point of view (first and foremost, the opinion of supporters) wins
over the US public opinion. This includes provisions on peace in Ukraine in exchange
for territories, the need to focus on the problems of the US economy, returning troops
home from all over the world, etc.

Public opinion polling results in the US indicate that the politics which we consider correct
has a real chance to get approval of the majority of the US voters.

It should be noted, though, that currently there is a real chance to steer the US public
opinion in the right direction by using such tools as enhancing awareness among
Internet users.

A Goals and objectives
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To secure victory of a [JESEIellIIEINEIRNcandidate (OEIelEICYYor one of his current

internal party opponents) at the US Presidential elections to be held in November of
2024.
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¥¥] Objectives (by the November 2024 election)

To increase the percentage of Americans who believe that the US "has been doing
way too much to support Ukraine" to 51% (as of 11/02/2023 such index was 41%,
according to Gallup).

To increase the percentage of Americans who believe that the war is to be ended as
soon as possible, even at the cost of territorial concessions on the part of Ukraine, to
53% (as of 11/02/2023 such index was 43%, according to Gallup).

To bring [SElglelsEICH= confidence rating down to the minimal level of 29% (as of
11/19/2023 this rating was 39%, based on CNN's "poll of polls").

PX] Target Audiences

Residents of “swing” states whose voting results impact the outcomes of the elections
more than other states. In 2024, such states, according to The New York Times and
Sienna College, are Nevada, Georgia, Arizona, Pennsylvania, Michigan, and
Wisconsin.

Residents of conservative states where traditional values are strong who more often
vote for candidates of the (S ESHIReIII=INEERA: Alabama, Kansas, Texas, Wyoming,
Louisiana, etc.

US citizens of Hispanic descent.
American Jews.

Community of American gamers, users of Reddit and image boards, such as 4chan
(the "backbone" of the right-wing trends in the US segment of the Internet).



m Channels of Influence

We intend to use Facebook and Instagram, as well as YouTube, X (Twitter) and Reddit
- the resources free from "democratic censorship” — as the main channels to influence
the target audience of the project.

EN Project’s Toolkit
S Go[EIRTEEEY.. Go! YouTube Channel

A YouTube Channel that accumulates pro- video content as well as
news topics of international media, and presents them in compliance with the goals and
objectives of the project. The toolkit will include videotape editing, subtitles, re-dubbing of
the video clips, and, in a limited number of cases, augmented reality. The channel will have
extensive viral content — music, humor, beautiful girls, etc.

As a result of the continuous mentioning of media personas on the channel
RSNSOI ICEICRS), elc.) and the names of known organizations,
as well as the focus on the viral content, in as little as three months, search engine indexing
mechanisms will start generating links to the “US Elections” themed channel on the first
pages of the search results.

S TSR Values Supporters Groups

The objective is to create on Facebook, Reddit, and X (Twitter) and actively promote for at
least five months a network of communities uniting citizens sharing
. values and fans of certain famous people. These could be called, for example,
"Alabama for America the Great": "Go [[IElEEEEE. go!". "What did say",
etc.

Because the groups don't initially position themselves as political communities, they may
act as lending outlets for targeted ad channels for the project narratives distribution without
attracting immediate attention of the social media outlets’ administration, and would be
able to accumulate a critical number of viewers.

] "News of Our State" "Sleeper"” Groups

The objective is to create and for at least five months moderately promote news groups in
‘swing” states through Facebook, Reddit and X (Twitter) — a total of 18 communities, one



community per media outlet in six states: Nevada, Georgia, Arizona, Pennsylvania,
Michigan, and Wisconsin.

While in a “sleeping” state, communities atfract an audience through fargeted advertising,
planting, and organic reaches. At the right moment, “upon gaining momentum”, these
communities become an important instrument of influencing the public opinion in critically
important states and portals used by the Russian side to distribute bogus stories disguised
as newsworthy events.

Commentary Campaign

Mass distribution of text comments and memes in Facebook and X (Twitter) discussion
threads.

Work with comments assumes not only the spread of false reworked project narratives
supported by facts, but also targeted social engineering based on information trends and
users' emotional attitude towards them. To achieve that we need to analyze users'
behavioral patterns.

The behavioral pattern is an unusual reaction of users that allows one to identify narratives
that enjoy the most significant support in Ukrainian society over a measured period of time
and directly impact public opinion. Behavioral patterns form the basis of the comments-
related work, enhancing its flexibility and mobility.

Targeted Advertising

Targeted advertising in Facebook and Instagram is intended for the targeted delivery of
messages to the material's target audience.

The target audience of each material is selected for each individual message. The
parameters depend on which group may be the most psychologically affected by this
material. The target audience can be formed based on the location, gender, age, hobbies
and interests, etc.

Targeted advertising in Facebook allows ftracking reactions of users to the distributed
material in real fime and directing the psychological response group to contribute fo
comments thereof. With the help of a network of bots the psychological response group
moderates top discussions and adjusts further launches depending on which group was
affected the most.

| Work with Influencers




Work with influencers among proponents of traditional values who stand up for ending the
war in Ukraine and peaceful relations between the US and Russia and who are ready to
getinvolved in the promotion of the project narratives. Among them are actors, politicians,

experts in different areas, media representatives, social organizations' activists and
clergymen, etc.

Possible interaction format: rollout of real comments by influencers, participation in shows,
preparation of special materials, etc.
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[NpoekT Good old USA (“Ctapbie gobpbie CLUA”)

EN Beepenue

Cnoxusliascs B HacTosiliee Bpems MexayHapogHas obcTaHoBka xapakrepusyertcst
npexge Bcero peskon BpaxaebHoctbio CLUA no otHowenuio k Poccun. CLUA
CTpeMATCA yaepxaTh "rnobansHoe nuaepcTBo”, HaHecA Poccum cTpaTtermyeckoe
nopaxeHue. ITUM XenaHuem obycrnoBneHbl (UHAHCOBbLIE BMOXEHUSA, MOCTaBKA
BOOPY>KEHWUI U YCUNUs B pa3BuTUM KOHMKTa Ha YkpauHe.

B 10 e Bpems Bonpoc 06 onpaeaaHHocTh atux ycunuin CLUA octaetcs LeHTpanbHbIM
BOMPOCOM WX BHYTPEHHEW MonuMTMKK. Yem panblie, TeM OGonblle MNONMUTUYECKUX
Aesitenen BbickasbiBaeTcsa 0 ToM, 4To CLUA cnegyeT HanpaBUTb YCUITUA Ha pelueHue
CBOMX BHYTPEHHUX npobnem BMeCTO TOro, YTobbl TPaTUTL AeHbIM Ha YKpauHe U B
Apyrux "npobnemHbix" pernoHax.

JTOT Te3UC CTAaHOBUTCS LIeHTparibHbIM B Xo4e KaMnaHum no Bbibopam npeanaeHTa CLUA
B 2024 rony. [l octasasick y Bnactu, crpemsTcs coxpaHuTh HbiHelwHue

npuoputetsi BHewwHeit nonuTvkv. || noxe & onnosuumm, kputukyioT 9TH
NPUOPUTETHI.

[ns Poccuu LenecoobpasHo NpUnoXuTs MakCUMyM YCUIUIA K TOMY, 4TOGLI o6ecneyunTs
nobegy B amMepuKaHCKOM  OOLWECTBEHHOM  MHEHWM TOYKM  3peHus
B : coqyvo ouepens — croponnukos [
BKMOYasA MonoxeHus O Mupe Ha YkpauHe B oBMeH Ha 3emnio, HeobxoaumocTtu
COCpefloTOUUTLCA Ha npobrnemMax amMepukaHCKOW 3KOHOMMKM, BO3BpALLEHWM BOWMCK CO
BCEro Mupa JoMOM U T.4.

Wmelowmecss pesynbtaTbl OnpocoB o6LIECTBEHHOrO MHeHus Ha Tepputopumn CLUA
YKa3biBaloT, YTO Y NPaBMbHOM, C HaLLEN TOYKWU 3PEHUS, NONIMTUKW €CTb pearbHbIii LaHC
nonyunTs ofobpeHne GonbluMHCTBa ronocylowmx usbuparenen CLUA.

B TO Xe Bpems criegyer OTMeTUTb, YTO B HacTosilLiee BpeMs UMEKTCs pearbHble
BO3MOXHOCTU ANA TOro, 4robbl NOATONKHYTL obuwecTtBeHHoe MHeHue CLUA B
HY)XHOM HanpaBneHuMW, WCMonb3ys WHCTPYMEHTbl WHGOpPMaUMOHHOW paboTbl C
UHTEepPHeT-NoNb30BaTeNsAMU.

FA Uenu v 3agaun



Ha Bbibopax npesupeHta CLUA, koTopble coctositcs B Hosiope 2024 ropa, AoBMTLCS

HbIHELLHWUX BHYTPUNAPTUIHBIX ONMOHEHTOB).

e YBenuyeHwe Oonu amepukaHues, cyuTaiowmx, yto CLIA “genaloT cnvwkom MHoro”
ans nopaepxku YkpauHel, o 51% (Ha 02.11.2023 nokasarens coctaensn 41% no
AaHHbIM Gallup).

® YBenu4yeHue O0NM aMepuKaHLEeB, CYMTAKLWMX, YTO HEOBXOAMMO Kak MOXHO cCKopee
MOMOXWTb KOHEL, BOWHE, faxe LEHOW TeppuTopuarnbHbIX YCTYMOK CO CTOPOHbI
YKpauHbl 40 53% (Ha 02.11.2023 nokasartens coctaensn 43% no gaHHbiM Gallup).

» Cwinere peirnra posepns « N ~o

MUHUManbLHoro ypoeBHs — 29% (Ha 19.11.2023 nokasartens cocrasnsan 39% no
AaHHbIM “onpoca onpocos” CNN).

e JXutenu “COMHeBalOMXCH” LWITATOB, pe3ynbTaThl rONOCOBAHUSA B KOTOPbIX CUMbHEe,
YEM B MPOYUX, BNUSIOT Ha UTOrM BbIGOPOB. o MHeHuto raseTsl “The New York Times”
n CueHckoro konnemxka, B 2024 rogy a1o wratehl: HeBaga, [xopmkusi, ApusoHa,
MNeHcunbBaHus, MuuuraH u BUCKOHCHH.

e JKutenu KoHcepBaTUBHO-HAcTpoeHHbix wrtatoB CLUA, B KOTOPbIX CUIbHbI

TpaauumonHble uenHocTy, 1 yaue ronocyiot 3a kavavaaros ot [ GG
I Ana6ama, Kansac, Texac, BaitomuHr, JlyvavaHa v T.4.

e Hacenenue CLUA c natTmHoamepukaHCKMMM KOPHAMU.
e AMepuKaHCKue eBpeu.

e CoobuiecTBo aMepuKaHCKMX reiMepoB, nonb3osatenu counansHoi cetn “Reddit” u
umnakbopaos, Takux kak 4chan (“onnoTel” nNpaBblX HACTPOEHUW B aMepPUKaAHCKOM
CeKTope UHTepHeTe).



B kayecTBe OCHOBHbIX KaHarmoB BO3OEWCTBUA Ha ayauToOpuW NpoekTa npeanaraeTcs
ucnonb3oBaTh coumansHble ceTh Facebook u Instagram, a Taike pecypchl, Ansi KOTOPbIX
XapaKTepHO OTCYTCTBME “AemMoKpaTuyeckoi LieH3ypbl™: YouTube, X (Twitter), Reddit.

EN WncTpymeHTapumii npoekra

# Yo 1ha-=k:

YouTube-kanan, akkymynupytowuii npcl 3l evneoxontent, a Takke
HOBOCTHbI€ ClOXeTbl MUpoBbiXx CMW, M nogalwowmin Mx B COOTBETCTBMM C LENAMU U

3ajayamu npoekta. Mcrnonb3ylTcs NpuUeMbl BUOEOMOHTaXa, CyOTUTpupoBaHue,
nepeo3By4MBaH1e POSIMKOB, B OrpaHUYEHHbIX Crly4asx — QOMOSIHEHHas peanbHoCTb. Ha
KaHane npegnonaraeTca MHOrO BMPaNbHONO KOHTEHTa — My3blka, lOMOp, KpacuBble
OEBYLUKU U T.4.

3a c4ém nocmoskHozo ynomuranus Ha kanane medutineix ¢puzyp (GGG

I . .0.). HaseaHull u38eCMHbIX Op2aHU3auull U yropa Ha

euparibHbIl KOHMeHM, MexaHu3Mbl UHOeKcauyuu rOUCKO8kIX cuCmeM yxXxe 4Yepes mpu
mecsya HayHym ebifasamb CChIIIKU Ha KaHarn rno memamuke cnekmpa "ebibopbi 6 CLUA"
Ha nepebix cmpaHuyax rnoucka.

, " '"'., . S - p—— nESREEA . 2 —-—a e

CoapaHue B couymanbHbix ceTsix Facebook, Reddit u X (Twitter) u aktueHas (He meHee 5
MecsLEeB) packpyTka ceTu coobliects, OObeauHSAIOWMX rpaxaaH, pasgensaolmx

uenocTv [ raptviv CLIA, a taike daHaToB KOHKpETHBIX M3BECTHBIX
nmogen. MNpumepobl HassaHui: “Anabama 3a senukyo Amepuky”, - xru!”, “4To ckasan

3a cyem mozo, Ymo epynnel U3HayanbHO He No3uyuoHuUpyrom cebs Kak nonumuyeckue
coobwecmea, oHU MO2ym ebicmynamb neHOuH2amu 05151 mapaemupoeaHHoU peknamsl U
KaHanamu pacnpocmpaHeHusi Happamueoe NnpoeKkma, Komopeie He cpasy npuenekym
86HUMaHue adMuHuUcmpayuu couuansHelXx cemel u cmo2ym Habpamb “kKpumu4veckyro”
maccy aydumopuu.



Cospganue B coumanbHbix ceTsix Facebook, Reddit u X (Twitter) n ymeperHast (He meHee
5 MecsiLeB) packpyTka CeTu HOBOCTHbIX Tpynn B “COMHeBalolmxcs” wraTtax. Beero 18
coobuiecTB U3 pacyeTa No OAHOMY COOBLLECTBY B KaXK4OW M3 TPEX coLiManbHbIX ceTei B 6
wrartax: Heeapa, [xopopxkusi, ApusoHa, MNeHcunsBannsi, Muinrad u BUCKOHCUH

B “cnawem” cocmosiHuu coobwecmsa Habuparom ayoumopuro C  [TOMOWbIO
mapzemuposaHHoU pekriaMbl, 10cesos U opeaHUYecKux oxeamos. B HyXHbil MOMeHm,
‘Habpase sec”, coobwecmea cMaHOBAMCA 8aXHbIM UHCMPYMEHMOM 8030elicmeusi Ha
obuwjecmeeHHoe MHEHUE 8 KpUmUYECKU 8aXHbiX lumamax, a makxe mouykol ebpoca
8b1200HbIX pocculickoll cmopoHe UHGhopMayUOHHbIX N080J08s.

| KomMeHTapuiHan MawmHa

MaccoBoe pacnpocTpaHeHue TEKCTOBLIX KOMMEHTapUEB U MEMOB B BeTKaxX 06CyXaeHUi
B couuanbHbix ceTsix Facebook u X (Twitter).

PaboTta c KOMMeHTapusiMu npeanonaraeT He Tonbko BOpoc nepepaboTaHHbiX HAppPaTMBOB
npoekKTa, nogkpeneHHbIX hakramu, HO 1 BbINOSNTHEHWE TOYEYHLIX NCUXOSTOrMYEeCcKMX aTak
Ha OCHOBE MH(OPMALIMOHHLIX TPEHAOB U 3MOLMOHASBLHOIO OTHOLLEHUS MONb3oBaTenen K
HuM. [nsi 8Toro npoeoautcst pabota no aHanuay roBefeHYeckux Mopenew
nornb3oBaTene.

lNosedeHuyeckass Modenb — amo HecmaHOapmHasi peakyusi rnonb3oeamernel, Komopas
rnossonsiem ebiss8UMb Happamuebl, Komopbkle uMelom 8 yKpauHCcKoM obuwecmee
Haubornbwyro noddepxKy 3a usmepseMbil Mepuod epemMeHU U HarpsMyro erusiom Ha
ghopmuposaHue obujecmseHHo20 MHeHus. ToeedeHyeckue mModesiu 10XKamcsi 8 OCHO8Y
KoMmMeHmapuliHol pabomei, ygernudueasi ee 2ubkocmb U MOBUNIBHOCMb.

TapreTipot

aHHaA PeKnama

TapreTupoBaHHasn peknaMma B coumarnbHbiX ceTax Facebook u Instagram HanpasneHa Ha
afpecHylo [0CTaBKy cOobLEeHMI K LieneBor ayautopun matepuana.

Lleresan aygutopusa Kaxkgoro martepuana noabupaetca nog Kaxgoe oTAernbHoe
cooblleHue. MNapameTpbl 3aBUCAT OT TOrO, Ha KaKylo U3 rpynn AaHHbIA MaTepuan MoxeT
okasaTb Haubonbluee ncuxorornveckoe BosgeicTeue. Llenesas ayautopust MoOXeT
dopmupoBaTLCs NO KaTeropusiM MeCTOMNONOXEHNS, MOMNOBO3PACTHLIM XapaKTepucTukam,
x066u 1 uHTepecam u T.4.

TapzemupoeaHHas peknama 6 couyuarnbHol cemu Facebook rossorisiem omceriexusams
peakyuu none3cgamersnell Ha pacrpocmpaHsaeMblli Mamepuan 8 pexume pearibHo20



8peMeHU, Harpaesnsame 8 KOMMeHmapuu K pacripocmpaHsieMsiM Mamepuanam apyniy
rcuxonoau4yecko2o peasuposaHus. C nomowlbio cemu 6omoe oOHa Modepupyem
monoseble AucKyccuu, Koppekmupyem OanbHeliwue 3anycku ucxodsi U3 mozo, Ha Kakyio
epynny 6blr1o oka3zaHo Hauborblwee 8o3delicmeaue.

Pa6oTa ¢ JIOM u3 cpefisl CTOPOHHWKOB TPaaWUMOHHBIX LIEHHOCTENW, BbICTynalLmx 3a
npekpaLieHue BOiHbI Ha YkpauHe v MypHble oTHoweHust CLUA u Poccumn, KOTopble rotoBbl
BKIIOYNTBCA B MpOABMXEHWEe HappaTuBoB npoekta. Cpegu HUX: akTepbl, MOSMUATUKM,
3KCriepTb! B pasHbiX 06nacTsax, MpepcraBUTENnu Megua, akTMBMCTbl OBLLECTBEHHbIX
opraHu3aLuii, penurmosHble AeaTeny u T.4.

BeposaTHble copmaTtbl B3auMOAENCTBUA: TUPaXKMpoBaHUE pearnbHbIX KOMMEHTapues
JNNOM, y4acTue B IOy, NOAFOTOBKA CrieyMaTepmarnos U T.4.



