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III. MICROSOFT’S POWER IN THE RELEVANT MARKET

33. Microsoft enjoys so much power in the market for Intel-compatible PC operating

systems that if it wished to exercise this power solely in terms of price, it could charge a price for

Windows substantially above that which could be charged in a competitive market.  Moreover, it

could do so for a significant period of time without losing an unacceptable amount of business to

competitors.  In other words, Microsoft enjoys monopoly power in the relevant market.

34. Viewed together, three main facts indicate that Microsoft enjoys monopoly power. 

First, Microsoft’s share of the market for Intel-compatible PC operating systems is extremely

large and stable.  Second, Microsoft’s dominant market share is protected by a high barrier to

entry.  Third, and largely as a result of that barrier, Microsoft’s customers lack a commercially

viable alternative to Windows.

A. Market Share

35. Microsoft possesses a dominant, persistent, and increasing share of the world-

wide market for Intel-compatible PC operating systems.  Every year for the last decade,

Microsoft’s share of the market for Intel-compatible PC operating systems has stood above

ninety percent.  For the last couple of years the figure has been at least ninety-five percent, and

analysts project that the share will climb even higher over the next few years.  Even if Apple’s

Mac OS were included in the relevant market, Microsoft’s share would still stand well above

eighty percent.


