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Premium Card Product
Mission

The new Premium MasterCard seeks to
provide affluent consumers with unique access
to financial flexibility, individual attention, and
convenience delivered through a high degree
of personalized service. The Premium
MasterCard benefits will drive dlear preference
for its selection as the primary card.
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Product Detinition

With results of consumer research and member
feedback, the product definition can now be
finalized and set for pilot implementation

- CONFIDENTIAL / PROPRIETARY - 3
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The Product

~ I

« No pre-set spending with option to revolve
« Global mileage rewards program
_ Every domestic and international airline
- No blackout dates

e Global access
— Acceptance and cash access

« Gold Card insurance and protection services

- CONFIDENTIAL / PROPRIETARY -



JIPIQ 241304 0 19[QNG JEHUIPYUOD (uchy

EYIS§ uel,

8650690

The Product

o Exemplary service (live 24x7)

— Preferred Treatment (concierge services,
upgrades, airline club admission)

— Expedited billing dispute resolution

— Security and Privacy features
e Activity monitoring
« No liability for unauthorized charges

— Global Assistance
— Year End Account Summary

- CONFIDENTIAL / PROPRIETARY -
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Product Positioning

~

e Combines the best features of an American
Express card, a mileage card and a goid
bankcard all in one.

« Emotional benefits: simplify my life, flexibility,
no limits, control

L

- CONFIDENTIAL / PROPRIETARY -
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Naming and Card Design

e

Product name must adhere to selection criteria
— Supports product positioning
- Supports MasterCard brand positioning
— Consumer appeal
— Member appeal
— Global fit :
~ Trademark capability
— Communications

- CONFIDENTIAL / PROPRIETARY -
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‘ Target Market
]

o Income> $75M single, $100M household

e >35-60 years old
e Spend at least $1000/month on cards

« Revolve 2-3 times/year, carry balances of at
least $1000 when revolving

o Travel domestically and internationally

- CONFIDENTIAL / PROPRIETARY -



—

‘van Schall | 0690602
Highly Confidential, Subject to Protective Order



HeYos uet,

JApPIQO) 2AYIA30a] 0} I2[gng ‘jeyuapijuo)) Ay

£090690

MasterCard
International

|

Premium Card
Consumer Research

Presented to Premium Card
Strategy Council

September 12, 1996
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Premium Card Product
Mission

The new Premium MasterCard seeks to
provide affluent consumers with unique access
to financial flexibility, individual attention, and
convenience delivered through a high degree
of personalized service. The Premium
MasterCard benefits will drive clear preference
for its selection as the primary card.

- CONFIDENT!AL / PROPRIETARY - 2
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Premium Card Research

A three-pronged research program was
implemented, which included:

— Qualitative Focus Groups
— Optimization Research
~ Conjoint Analysis

- CONFIDENTIAL / PROPRIETARY -
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Research Goal

~ 1

The purpose of this research program was to
determine whether there was an opportunity
for an “upscale” premium card product and

develop the parameters for such a product.

- CONFIDENTIAL / PROPRIETARY -
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Research: Qualitative

e Fourteen focus groups were held in March-
June in New York, Los Angeles and Atlanta

e Product concept, concept refinement,
individual features and benefits as well as
positioning were tested

o |deal target market was refined

- CONFIDENTIAL / PROPRIETARY -
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Qualitative Research:
Target Market Refinement

il

e Income> $75M single, $100M household
e >35-60 years old
e Spend at least $1000/month on cards

e Revolve 2-3 times/year, carry balances of at
least $1000 when revolving

o Travel domestically and internationally

- CONFIDENTIAL / PROPRIETARY -
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Qualitative Research: Key
Feature Areas Explored

1

e High line size vs....... no pre-set spending
« Depth of travel/concierge concept

« Rewards: Travel, merchandise, rebates

o Importance of Customer Service

e Product Concept

- CONFIDENTIAL / PROPRIETARY -



[1eYdS urd,

29paQ) 2411321044 01 132[qNG RHUIPYUO) 45,

0190690

~ |

Quualitative: Market Interest

 What do target consumers expect?

— Expect just "another” card that doesn’t
offer anything meaningful

— |deally, they talk about their desire for
“one card that does it all”

« What do they need to consider switching?
— Superior product...superior offerings

- CONFIDENTIAL / PROPRIETARY -
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Qualitative: Market Interest

|

« What do these target consumers want?
— To be treated "special”
— Value...more, for less

« Target consumers felt their business was
important; no one card made them feel “special”
and “smart”

— Bankcards not meeting need for “specialness’

— American Express not meeting need for
“good value” and "“smartness”

I

- CONFIDENTIAL 7/ PROPRIETARY - S
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' Qualitative: Feedback
]

e The Premium Card features discussed in depth
met their need for superiority

- No pre-set spending with option to revolve
was clearly preferred among target
audience to either high line or no pre-set
spending

— Travel rewards seen as superior

~ No one feature totally sold the product,
importance was in package of features

- CONFIDENTIAL / PROPRIETARY - 10
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Quualitative: Product Concept

|

MasterCard has developed a new credit card that’s
specially designed to meet the needs of customers
like yourself. Here's what the new MasterCard

offers you:

— The financial flexibility of no pre-set spending
with option to revolve

— Competitive rates and fees
— Special care and handling
— Exceptional travel rewards
— Superior level of security

- CONFHDENTIAL / PROPRIETARY - 11
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Qualitative: Feedback

i

e Consumers in focus groups expressed clear
desire for next generation product

— Concept was top rated (4 or 5) by
strong majority of target audience

- CONFIDENTIAL / PROPRIETARY - 12
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Qualitative:
Concept Feedback Verbatims

all

o Concept was described by target consumérs
as:
— "goes beyond traditional cards”,
— "the whole thing is unlimited, ”
— "one card does it all”,
— "I need three cards to get all this,”
— "more preferred treatment”

— "better than American Express”

- CONFIDENTIAL / PROPRIETARY - 13
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Qualitative:
Concept Feedback

I

« Consumers selected imagery that embodied
rewards, personalization and service as well as
freedom and empowerment:

Luxury/Service Freedom/Empowerment
“Comfort” “World at your fingertips”
“The good life” “You're in control”

“Being taken care of” “Unlimited”

"Rewards” "Opportunities-Possibilities”
“Do what | want” “Yes -- can do”

- CONHDENTIAL / PROPRIETARY - 14
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Qualitative:
Product Positioning

|

e Combines the best features of an American
Express card, a mileage card and a gold
bankcard ... all in one.

- CONFIDENTIAL / PROPRIETARY -
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Qualitative:
Concept Feedback

~

e The Premium Card Positioning embraces a
range of important end benefits:

— “Helps me simplify my life because its all in one”

“Gives me more flexibility because now | can do
anything with just one card”

— “Has no limits on how, where and when you use
it becasue there's no pre-set limit and it has all
these features combined so you're not limited like
other cards”

— "Puts me in control because | can use one card
anywhere | want”

- CONFIDENTIAL / PROPRIETARY - 16
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QUalitative:
Concept Feedback

e Premium Card combines the best of....

American Express Gold MasterCard Mileage Card
Reputation Acceptance Any Airline
No Limits Revolving No Blackouts
Hasslefree Service Can be Tied To Your
Bank
Rebates
Extra Services Extra Perks

Travel Offices Lower Fees

- CONFIDENTIAL / PROPRIETARY -
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Product Optimization
Research: Obijective

The purpose of this research was to determine
which specific feature and benefit ideas
provide greater potential leverage among key
Premium Card targets.

- CONFIDENTIAL / PROPRIETARY - 18
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Product Optimization
Research

Quantitative research supported qualitative
findings in three distinct areas of importance:

— No pre-set spending limit with option to
revolve

— Rewards program
— Worldwide acceptance/cash access

- CONFIDENT:AL / PROPRIETARY - 19
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Product Optimization

Research: Methodology

« Interviews held at central locations, 45 sites
nationwide

« Random sample of 609 multi-purpose credit
cardholders -

— 18 years of age and older, minimum
income of $18K, equal male/female split

— Research designed to address standard,
Gold, Premium, activation/utilization

« Augmented with key sub-groups for Premium

- CONFIDENTIAL / PROPRIETARY - 20
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Product Optimization |
Research: Key Sub- Groups

» Sub-groups of general study included:
— >$75K income (Premium target)
— American Express with $75K income
—~ MC Gold/Visa Gold most often
— American Express Green/Gold/Platinum
— Frequent air travelers
— Small business owners

- CONHDENTIAL / PRCPRIETARY -
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Product Optimization:

Findings

0

Target market ($75K income) spends sngnn‘lcantly
more and revolves more than general population™®

0000
sa0t”
600 ]
400;‘ LT SR BEL ] R
200(" o} )
0 ‘ e P
Monthiy Monthly
Spending Revolve

* Key sub-segments revolve/spend at higher leved
- CONFIDENTIAL / PROPRIETARY -
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Product Optimization:
Findings '

Tép 15 rated features amongre_a;wdom audience:

No Liability On Stolen Cards 57%
Fraud Protection 50
Lost/Stolen Card Reporting 43
Privacy Commitment 42
Emergency Card Replacement 4]

No Interest On New Purchases
Cash Back Feature
Lowest Price Guarantee
Purchases Protection
Worldwide Acceptance
Photo Card
Extended Warranty
Gasoline Rebate
Instant Savings At Major Retailers
Customer Service Toll-tree Number
- CONFIDENTIAL / PROPRIETARY -
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Findings

Product Optimization:

1

Top ten rated features not differentiated from

random to $75k+ target...the exception being

"Worldwide Acceptance.”

Total
Random $75k+
%
No Liability On Stolen Cards 57 54
Fraud Protection 50 48
Lost/Stolen Card Reporting 43 43
Privacy Commitment 42 40
Emergency Card Replacement 41 39
No Interest On New Purchases 39 36
Cash Back Feature 37 36
Lowest Price Guarantee 35 32
Purchases Protection 33 32
Worldwide Acceptance 32 40

- CONFIDENTIAL / PROPRIFTARY -
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Product Optimization:
Findings
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i The $-7'5k+ target exhibited sngnn‘lcant skews for

key Premium Card features among mid-rated set:

Total  Income
Random $75k+ Diff

13pa) 3A1193)014 0] 1330S ‘[EPUIPYUO) Lugiy

LT90690

% % %
Rewards Program 26 37 +5
High Line Of Credit 25 29 1-4
Rental Car Insurance 25 27 +2
Disability insurance 25 20 -5
Expedited Billing Dispute Resolution 24 23 -1
Frequent Flyer Mileage 23 34 +11
Guaranteed Hotel Reservations 22 26 1-4
Automatic Travel Accident Insurance 22 20 -2
Guaranteed Approval 21 19 -2
No Pre-Set Spending Limit 21 29 +8

- CONFIDENTIAL / PROPRIFTARY -
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Research

Product Optimization

il

Key travel related features skew strongly in
tfavor of the heavy traveler segment

90+

40-
30+

20+
10+
0

Accep Rewards FF Cash
Access

OSample [COHeavy Travelers

CONFIDENTIAL 7 PROPRIFTARY 26
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Product Optimization
Research

o — Rt a ar (m  E #¢ y m e e e ——— i ke Ty —

The primary components of Premlum Card

display significantly greater appeal to the
American Express target.
50 - :

40 -

30 -
20 -

10 -

0 -

FF BOO#

KdSample OAmex Target

- CONFIDENTIAI/PROPRIFTARY - 27
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Product Opt1m1zat10n
Research

Of the top rated spec:lflc travel "revvards “No
Blackouts” and "“Any Airline” demonstrated
significantly greater appeal to key targets

35 - -
25 1 IR l
20+ JEEEN 11
151 A St I
5 - . 'f,f-.l'i : '.‘| }‘i -'.:-:'3."-1,"". T
0 AL A by ;
Nao Any Airllne

Blackouts

ElSample OAmex mHeavy Travelers

- CONFIDENTIAL / PROPRIETARY - 28
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Product Optimization
Research: Summary

e In summary, the Optimization research
validated the qualitative findings identifying
the target segment key drivers as being:

- Worldwide Acceptance

- Frequent Flyer Mileage

— Rewards Program

— No Pre-Set Spending Limit

- CONFIDENTIAL / PROPRIETARY - 29
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Conjoint Analysis:
Objective

~

The purpose of this research was to provide
a vehicle by which cardholder appeal of the
products’ proposed features and benefits
could be maximized.

- CONFIDENTIAL 7/ PROPRIETARY -
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Conjoint Analysis:
Methodology

~1

o Interviews conducted among 298 multi-
purpose credit cardholders:

— ages 18-64

~ gold/platinum cardholders

~ household income >$75K

— equal split between male/temale

- CONFIDENTIAL / PROPRIETARY -
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Conjoint Analysis:
Methodology

~ I

« Key Segments for analysis included
— Total American Express
— MasterCard/Visa Gold
- Heavy travelers (5+ trips/year)

— Heavy Spenders ($550/month or more)
— Revolvers

- CONFIDENTIAL / PROPRIETARY -
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Decision Importance

l Conjoint Analysis: Customer
/

e APR/Annual Fee account
for 49% of the purchase
decision.

e Credit line and policy

23% ey 26% account for 33% of the

0 Annual Fee 2t
JAPR 2"

H Benefit Bundle /
[J1Option to Revolve "
W Spending Limit

purchase decision.

e Benefits account for the
balance of 18%.

- CONFIDENTIAL / PROPRIETARY - 33
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Conjoint Analysis:
- Confirmation of Key Findings

o - — — ———  ————— L4 Y ——— i A - ——

‘No pre-set spendmg outscores high line size (at
$10M and at $20M) and grows substantially
with American Express cardholder segment
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No Pre-Set enjoys a substantial advantage
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regardless of target sub-group examined

40

301 |1
!

10

k )
]
i § 0yt
" B

Amex Hvy Travel Small Bus Revolvers  Transactors

| 1No Pre-Set [1$10k Limit m$20k Limit|

- CONFIDENTIAL / PROPRIETARY - 35
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Conjoint Analysis:

it et e 2 S 4 e e e

Having an option to revolve signiticantly

outperformed having no option and $10k

was the preferred revolve line

CONFDENTIAL / PROPRIETARY -

I:_‘j $5k Revolve“

C1$10k Revolve
M $15k Revolve
[CINo Revolve

Contirmation of Key Findings
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MasterCard
International

Premium Card
Issuer Financial Modeling
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[Introduction

all

» This Presentation summarizes the inputs and NPV
analyses associated with the five year Premium
Card Issuer Financial Model

— handouts will be given to meeting participants

« The model reflects our understanding of the
revenues and expenses associated with providing
Premium Card features to an affluent segment

9/12/96 - CONFIDENTIAL / PROPRIETARY - ' 4
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Legal Disclaimers

« The data generated by the model is for informational
purposes only; it is not a guarantee of actual financial
results. Members will make their own individual
oricing decisions based on their specific circumstances
and assumptions.

« Certain cost elements are estimated based on the
current product concept, third party vendor price
quotes and other service performance assumptions. A
material change to any of the above would impact the
expenses or fees estimated.

9/12/96 - CONFIDENTIAL / PROPRIETARY - 5
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Key Drivers of Profitability

o Credit and fraud loss =Model peaks at 6% for
rates credit; 0.75% for fraud

o Higher APR for cash =18% for cash vs 15% for
advance vs purchases purchases

o Annual account fee =$35 used for base case

e Reward program =>Base case assumes 37%
redemption levels of available reward points

are redeemed by Year 5

9/12/96 - CONFIDENTIAL / PROPRIETARY - 6
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Key Drivers of Profitability.conca

e Transaction vs. revolve =60% of spending is non-

spending ratio revolve
e Growth of Spending =Y 1 spending is $7200 +
levels $1080 in cash advances,

increasing to $12.5M In
Y5. Average of $10M per
account overall

9/12/96 - CONFIDENTIAL / PROPRIETARY - 7
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Reward Program Assumptions

~ U

« 100% cardholder participation

« Base Case: % of C/H’s redeeming
annually grows from 5% in Y1 10
24% in Y5

—  Airline programs show annual
rates of 11%, comparatively

» Sensitivity analysis shows that
product is also profitable, using
Accelerated Case and annual fee

of $50+

9/12/96 - CONFIDENTIAL / PROPRIETARY -

Annual Redemp. Levels

35.50/0/ \ T

24.2%) .

11016/"' :




[[eYdS ve,

13pIQ 241014 03 13[qng TENUIPYUO)) Ly

9490690

Other Business Assumptions

S

e Interchange rate: 1.48%

« Cardholder Servicing fee:

~ Includes CDW, MasterAssist, Purchase and Warranty, and
Concierge Services

— $2.15-$3.47 per account (years 1-5)
« One time MC implementation fee:$30M

o Attrition rates of 5-15% (Y 1-5)
o Activation rates of 95-90% (Y 1-5)
« Operating estimate of $27-$22/account (Y 1-5)

9/12/96 - CONFIDENTIAL / PROPRIETARY - 9
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Five Year Cash Flows from
Base Cz}se

4 eassumes level $35 account fee 3 yr. NPV@15%=39.8MM
- o$70M annual spend, 500M accounts 5 yr. NPV@15%=§37.7MM
E - eMC base rewards program

Pre-tax
Profits

($0.8MM)

$0

Y1 Y2 Y3 Y4 Y5

0/12/90 - CONFIDENTIAL / PROPRIETARY - 10
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Cohjoint Analysis:

~

Qonfirmation of Key Fmd_1_ngs

Heavy travelers exhibit a substantially greater

need for an option to revolve, with $10k

remaining the key line size.

Hvy
Travelers

- CONFIDENTIAL / PROPRIFTARY -
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[(1$10k Revolve
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[CINo Fl_g\_rolve
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Conjoint Analysis:
Confirmation of Key Findings

-y

Despite the fact that Amex owners do not
currently revolve on their Amex card, interest
in an revolve line does not diminish

[ $5k Revolve
{ {T3$10k Revolve
W $15k Revolve
|[1No Revolve

Amex

- CONFIDENTIAL / PROPRIETARY - 38
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Conjoint Analysis:

Confirmation of Key Findings

e ar s e

Combination of no pre-set spendlng plus $10M
line offers greater appeal than either no pre-set
spending alone or revolving line alone.

9 0 .

8 0 - kY
2 0 _/
5 0 +— |"k
5 0 _/L_:-.
4 0 _/{'-.L.
3 0 _/
20 +—|'
10 -—-‘/'-"."

N - AY
N o P re N o P re $10k Line
S et/optlo Seit
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Conjoint Analysis: Features
Clustered By Respondents

|

Service

Privacy Commitment

No Lost Card Liability
Global Assist

Simplified Billing Dispute
Year End Summary

24 Hour Customer Service

Travel

Free Air Companion Ticket

Free Airline Travel/No Blackout
Airline/Car/Hotel Upgrades

Free Car Rental/Hotel /Restaurant
Extra Air Points Based on Spending
Air Points by Distance Traveled
Security

Free Collision/Damage Waiver
Purchase Protection

Extended Warranty

- CONFIDENTIAL / PROPRIETARY -
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Conjoint Analysis: Features
Clustered By Respondents

Travel Planning Flexibility

Travel Aid Borrow from Future Points
Pre Trip Information Purchase Add'l Points

24 Hour Travel Agency Access 1o Airline Clubs
Free Products/Services Other

Free Phone Usage Theatre/SportingTickets

Free Merchandise

- CONFIDENTIAL / PROPRIETARY - 41
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Conjoint Analysis:

Feature lmportance

Of the seven feature groupings, Service, T&E
and Security are the key platforms

[0 Service
[1 Travel Rewards
Ml Security
MTickets
@ Travel Planning
|{ Free Prdts/Services

B Flexibility
Total
Appeal
- CONFIDENTIAL / PROPRIFTARY - 42
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Conjoint Analysis:

Feature Importance

e i e 7 P

Of the top five con
airline rewards pro

joint dimensions, the two
grams rank #3 and #4.

b — %

I—— )

- Priv;y-
[JNo Lost Card Liability

m Any Airlines/No

Blackouts
] Free Companion Ticket

1Global Assist

- CONFIDENTIAL / PROPRIETARY -
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Conjoint Analysis:
Feature Importance

~ |

Within serwce Privacy Commitment and No
Lost Card Liability tend to stand out...however
all service dimensions were highly rated

[‘]Prwacy Commitment

B No Lost Card Liability
O Global Assist
M Simplified Billing

Disputes
0 Year-End Summary

324 Hour Customer
__Service

- CONHDENTIAL / PROPRIETARY - 44
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Conjoint Analysis: Appeal of

P roduct

~ I

American Express cardholders are Just as
likely to replace their current card as bank

cardholders

60
58
56
54
52-
50

Replacement

- CONFDENTIAL / PROPRIETARY -
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B Amex
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Conjoint Analysis:
sSummary

T

e Clearly, Premium Card provides a greater level
of appeal to the target than any pre-existing
line of credit products.

e No Pre-Set most strongly appeals to the Amex
owner as well as Bank Card customers.

« Amex owners are just as open to replacing
their card with the Premium Card as are Bank
Card owners

- CONFIDENTIAL / PROPRIETARY -
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MasterCard
International

@ E

No Pre-Set Spending wit
‘an Option to Revolve

U.S. Region
September 12, 1996
Confidential
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No Pre-Set Feature Update

~ i

 Redefine feature from a cardholder experience and
expectation view

» Provide general guidelines for execution

e Integrate support through processor involvement
and external development opportunity

o Outline potential areas for MasterCard assistance
e Continue risk management alternatives discussion

MC 13552
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Feature Definition

Cardholders want the freedom to be able to
charge responsibly
The cardholder will:

— Not be assigned a pre-set spending limit that is
inked to his/her credit line

— Receive transaction-based authorizations, not
driven by a pre-assigned credit line

— Have the option to revolve a portion of their
balance each month

MC 1355 3
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Cardholder
Experience/Expectation

The Cardholders Will:

« Not be initially declined at the point of sale, unless
they are delinquent or the card is being used

fraudulently

e Be able to spend a dynamic amount each month
based on their spending/payment profile

« Have the ability to contact their issuer prior to and
after making certain purchases for payment
amounts

43p1 Q) 2A133014 01 133[qug JenudpyuO) LSy

MC 13554
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Cardholder
Experience/Expectation

The Cardholders Will:

« Be notified of their predetermined “revolve” line on
an ongoing basis

« Receive one statement clearly indicating the
payment options and amounts due

« Not be inconvenienced at the point of sale if their
account is in good standing

MC 13555
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Experience/Expectation

‘ Cardholder
F

The Cardholders Will:

e Receive proactive notification if unusual spending
has occurred on their account

« Be referred at point-of-sale if extreme out of pattern
transacting has occurred

MC 13556
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Cardholder
Experience/Expectation

~=|}

Cardholders:

« Spending behavior will be tracked and used to
dynamically customize the authorization profile of

their account

« Those who have established identifiable spending
trends should be able to routinely transact within

these patterns

MC 13557
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Issuer Guidelines

alll

Optimal Authorizations

o Issuers must provide optimal level of approvals
— Approve 98.5% of all authorizations

— Call referrals should not exceed .50% of total
authorizations

— Declines should not exceed 1.00% of total
authorizations

MC 1355 8
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Issuer Guidelines

Optimal Authorizations (cont’d)

e Issuers/processors must maintain authorization
systems availability of 99%

« Issuers/processors must send all authorization
responses through Banknet

MC 13559
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X-Code Parameters

~

o X-code limits should initially be set at the
MasterCard Gold Card X-code limits until Banknet

Release 97.2

o At this time X-code parameters should be changed
to the MasterCard-defined parameters for Premium

Card

MC 1355 10
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PROCESSOR UPDATE

-]}

o FDR/TSYS Support
— Able to support No PreSet today

« Utilization of VIP approach

e Adjust credit line parameters
e Adjust overlimit parameters

e Override daily spending

MC 1355 11
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FDR/Tsys Support
(continued)

~ U

—Ticket Posting System
« Set account to revolve or transact
e Issuer chooses by transaction
¢ Issuer chooses by MCC
e Issuer chooses by time period

—Transaction based authorization process
potential for consumer products

MC 135512
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SOFTWARE
ENHANCEMENTS

e Falcon

— Fraud neural network
e Profit Max
— Credit Risk/Profitability System

MC 1355 13
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HNC DEVELOPMENT

~I

« PROFIT MAX - Cardholder account profitability
management system - multi dimensional decision
support at the individual account level

¢ 3 technologies: neural networks, dynamic
profiles and transaction based scoring.

~ Account management by profitability - realistic
prediction of future profitability

— Reduce credit losses

MC 1355 14
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HNC Software Enhancements
(continued)

— Reduce Attrition

~Market with pinpont accuracy using transaction
data

~Perform real time cardholder management decisions

MC 135515
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SUPPORTING MASTERCARD
INITIATIVES

« CORPORATE FOCUS ON WORLD CLASS
PERFORMANCE IN FOUR AREAS:

— Delivering acceptance excellence

— Providing new profitable ways to pay

— Supporting member product customization
— Achieving Best-in-class service quality

MC 1355 16
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SUPPORTING MASTERCARD
INITIATIVES

Call Referral Improvement Program
« Call referral process is an integral piece of the fraud
and risk control strategy

« Endorsement of processing standards for issuers and
acquirers

« Must be managed to minimize its impact on the
cardholder service proposition

« Introduction of monitoring mechanisms to track
standards compliance

MC 135517
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Call Referral Improvement
Program

~ 1

e Increase Merchant Response Rates
— Regional response rate standards
~ Incentive pricing for call referral response

— Higher response standards for high risk
merchants

— Prohibiting call referrals tor certain TCC's and
MCC's

MC 135518
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Call Referral Improvement
Program

e Acquirer Generated Referrals

~ Monitor caling via MC processor certification
program

— Consider standard terminal wording to
differentiate issuer and acquirer referrals

— Monitor availability/outages

MC 135519
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Call Referral Improvement
Program

atll

« Authorization Data Integrity

» Improve Referral Processing Time/Quality
~ Voice calls
~ Telex calls
— Acquirer/Merchant response times

o Improve Merchant Compliance

tMC 135520
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 Next Steps

« Compliance Plan — obtain concrete plans from
interested issuers and processors to give formal
approval to No PreSet execution plan

o Evaluate all intended execution strategies

e Dimension external risk management options,
should issuer desire them

MC 1355 21
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l Next Steps (continued)
]

o Allocate staff to each participating processor/issuer
initiative
« Finalize plan to expedite product launch

MC 1355 22
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MasterCard
International
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Premium Card
Rewards Program

CONFIDENTIAL



EYI§ Ukl

13pa() 2A1II04 4 0} )lgng ‘[Enuapyuo’) A1ysiy

£890690

Premium “Rewards” Program

MasterCard
International

* Background
e Objectives
e Consumer Research

e Premium Card Rewards Program

» MasterCard Advantage
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Premium “Rewards” Program

Situation Assessment

« “Added Value” is a primary driver behind card acquisition and usage
- Consumers are not willing to trade off price for extras
- Premium target feels they “Deserve more for less”

e Airline travel rewards are the most desired incentive
American Express “Membership Rewards” is benchmark

e There is an opportunity to capitalize on market needs not being met by
American Express and the Gold Product

- Target Desires to feel "Special”
- Target demands "Value”
CONFIDENTIAL
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Premium “Rewards” Program

I

Objectives

e Deliver meaningful value to premium cardholder target '
‘Better than what's out there”

e Reinforce feelings of Exclusivity and Specialness through program
content and positioning

e Incent Primary Card Usage

e Leverage Merchant Partnerships to Deliver Access to Luxury Packages at
affordable awards levels

CONIIDENTIAL
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Premium “Rewards” Program

I  Research

e Consumers associate highest perceived value with Airline
Miles programs

e Airline Mileage Program rated highly; increases amongst
target market |

e Highly desired features include redemption for:

- Travel on Any Airline
- Trave! year-round, No Blackout Periods

e Airline Mileage Program strong influence on spending
volumes

CONFIDENTIAL
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I Premium “Rewards” Program

F'Consumer Feedback

Assumptions About Rewards Concepts
o Includes airline miles -- "Or else forget it”
e Free enroliment
o Link/combine with current airline miles - “Not deal breaker”

o Points never expire

CONFIDENTIAL
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Premium “Rewards” Program

Consumer Feedback

American Express Primary

o “Better than American Express - better rewards”
> Even without:
- Linking to Frequent flyer accounts
- No point expiration

Co-Branded Cardholders

« Highly responsive to combining premium with their current
card - “Why wouldn’t | - a better miles program and a lot of
other perks”

e Less fee resistant; “I pay for perks now and | get more with
this” - “Combining everything in one card would be worth a
lot to me” CONFIDENTIAL
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Premium “Rewards” Program

~ |

Interest Ratings

Base; Random Sample, Product Optimization 1996

Perks

Rewards Program (incl. Airline)
Frequent Flyer Mileage

Ticketing and Travel Rebate Program
Dining Adventures

Preferred Ticketing Program

Preferred Traveler Program

Ahave Average Raling [:I
Bolow Average Raling O

TOTAL
{609)

%

Income

$75M+
(322)

%

31
34

American

Express Card

iMost often

tncome $75M
(101)
%

— P 1 35| ——= |36
——p 1 40 —P |46

22
18

26

5+Airline

Trips Past
Year
(134)

%

26
14

27

CONFIDENTIAL
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Premium “Rewards” Program
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Most Interested Reward Program Features

13pa) 24044 0) 130Iqng ‘Jekyuapyuo
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American 5+ Airline
TOTAL INCOME Cxpress Trips
RANDOM §75M+ Card Most Often Past Year
{609} (322) income $75M+ (134)
(101
% % % %
Fiee companion ticket with full fare international airfare purchase 42 36 33 29
Paints used as credits toward paying down card balance ‘ 39 33 17 28
Point redemption for ailine travel year-round, no blackout periods ! 22 22 34 29 l
Points can be redeemed for US savings bonds 20 22 27 i8
Link muitiple accounts within a houselald lor faster paiit accumulation 14 20 13 26
Point redempiion for travel rewards on any airline l 20 17 12 24 J
Combine points wilh current frequent Hyer accounts 13 17 24 18
Points can be redeemned for upgrades, shont vacations and lang weckend packages 15 16 16 15
| CONIIDENTIAL
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‘ Premium “Rewards” Program
]

Summary of Learning

Key Competitive Benefits/Features

e One (1) airmile for every dollar spent

e Redeemable any airline

* No blackout periods

e More usage —> more benefits

CONFIDENTIAL
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Premium “Rewards” Program

|

Summary of Learning

Second Tier Benefits/Features

e Zoning Concept

» Destination Market Values (Hotel, car rental, dining)
e Borrow/Purchase Points

e Upgrades

Non-Airline Rewards

e Points to Pay-Down Balances

CONFIDENTIAL
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Premium “Rewards” Program

!

Program Overview

e Rewards Feature with points/miles redeemable for
- Travel on Any Airline
- Travel year-round No Blackout Periods

e Cardholder earns one (1) point/mile for every dollar spent;

e Three (3) year point expiration

CONFIDENTIAL
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Premium “Rewards” Program

' Program Qverview
Member Options
e Proprietary Reward Program Integration

e Additional Redemption Categories

e |ncentives (e.g. Bonus Miles)

CONFIDENTIAL
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Premium “Rewards” Program

|

Member Benefits

MasterCard will Provide Members with:

o Superior Travel/Airline Pricing
e Superior Rewards Fulfillment
o Superior Rewards Partner Programs

e Superior Customer Service

CONTFIDENTIAL
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Premium “Rewards” Program

|

Responsibilities

Member

Premium Reward features

- Earn one (1) point/mile for every dollar spent on card
- Points redeemable for free air travel on “any airline”
- No blackout restrictions apply

Members may elect to offer additional redemption options

Specialized transactional data for point accrual (Optional)
- Cash Advance
- Balance Transfers

* Expense of Rewards Program

- Points
- Administration

CONFIDENTIAL
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Premium “Rewards” Program
7 Responsibilities

| MasterCard

* Develop and Maintain Reward Database
- Point Assignment
- Point/Redemption Processing
- Front-End Screens
- Remote Access

* Third Party Management; Negotiate fares and expenses

* MIS; Point Accumulation/Redemption

* Member Set-up and Training

CONTFIDENTIAL
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Premium “Rewards” Program

Responsibilities
Third Party
e Reward Redemption/fulfillment

e Travel Agency Service

e Optional Member Services

- Enrollment Processing
- Customer Service
- Statement Rendition

CONTFIDENITIAL
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Premium “Rewards” Program

~ 1

Consumer Process

Cardholder
Contacts
Issuer
* Point Availability
¢ Point Redemption

*

Issuer

* Remote access to
rewards database

¢ Transfer redemption
calls

Rewards

Database
(MasterCard)

Rewards Center

* Point redemption

* Travel reservations

* Purchase additional travel

CONFIDENTIAL
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Premium “Rewards” Program

Expense Summary

Rewards Operations
4.1%

Statementing

0
Air Travel Rewards 3.5%

87.7%

~

Enrollment

o i / 3.0%
¥
e . — T

1.7%

Air Travel Rewards Largest Expense

Rewards System

CONTFIDENTIAL
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Premium “Rewards” Program
¥ Travel Redemption

Purchase Miles

* Expense approach; pay for all miles

* Usage restrictions - blackouts dates
e limited airline partners

- Top tier carriers are restricted (American, United, Delta)

Purchase Tickets

* Expense exposure deferred to redemption; conti
* Any airline (Domestic and International)
* No blackout restrictions

ngent liability

CONFIDENTIAL



13pI() A0 0) 2[NS eHuIpPYUC) fog

lEYaS ue,

2040690

Premium “Rewards” Program

y Travel Redemption
MasterCard Advantage

Avg. Domestic Airfare* - $325.00
“Capped” Domestic Airfare** wemdie-  $300.00
Avg. International Airfare* —-  $641.00

e Any Airline (Domesti¢/International)

* No Black-out period Restrictions

e Infrastructure and systems to deliver other redemption categories

*(14-21 Day Advance Purchase; Round-trip Airfares)
**(Net Fare Arrangement Negotiated with 1-2 Airlines)

CONTIDENTIAL
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Premium “Rewards” Program

| "II'

Program Benefits

Program definition and marketing
Critical to Premium Card product platfarm
Association advertising

Superior point redemption and customer service platform
Program design and Execution

Volume purchases
Negotiate merchant partners

On-going promotion and maintenance

CONFIDENTIAL
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‘ Sensitivity Analyses

~ I

3 Year NPV values -$000’s

Base Case Rewards
Accelerated Rewards

Annual Fee Levels

S0 835 850
(7,992) 9,765 17,317
- - 10,710

5 Year NPV values S0 $35 350
Base Case Rewards 2,280 37,692 52,657
Accelerated Rewards -- -- 33,848
9/12/96 - CONFIDENTIAL / PROPRIETARY -

575
30,001
23,395

375
75,951
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MasterCard
nternational

|

Premium Card

Pilot Structure
Launch Plan

- CONFIDENTIAL / PROPRIETARY -
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Pilot Structure and Launch
Plan: Objectives

il

e Introduce Premium Card in the US with
1.4MM accounts within one year-of launch

e Prove profitability of product design

e Launch Premium Card with sufficient
differentiation and economies of scale to help
members meet competitive challenges

« Grow share of personal expenditure spending

- CONFIDENTIAL / PROPRIETARY - 9
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Pilot Structure and Launch
Plan: Objectives

~ I

 Determine strength of Premium Card with target
American Express cardholders

« VValidate gualitative and quantitative research
results indicating significant consumer interest

« Become lead market for success transfer to non-
US regions

- CONFIDENTIAL / PROPRIETARY - 10 |
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—

Pilot Structure and Launch
Plan: Strategy

|

e Introduce Premium Cérd in 2-5 markets in US |

 Acquire Premium Card accounts through
targeted direct solicitation

e Support pilot issuers with strong advertising,
public relations and promotions platforms

- CONFIDENTIAL / PROPRIETARY -

11
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Pilot Structure and Launch
Plan: Target Market

"'ﬂ"'

o Target inactives, transactors, conversions,
acquisitions (Amex users)

e $75-$100M minimum household income
recommendation

e Screen for minimum credit line of $7500 (for
screen only, minimum line not commumcated
to customer)

- CONFIDENTIAL / PROPRIETARY - 12
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~

Pilot Structure and Launch
Plan: Guidelines

e Guidelines established in order to maintain
product integrity

o Licensing Agreement to be signed by each
Issuer

— Revocation of agreement for non-
compliance

- CONFIDENTIAL / PROPRIETARY - 13
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Pilot Structure and Launch -

Plan: Guidelines

e Issuer must offer three features which are
cornerstones of the product

— No pre-set spending with option to revolve
— Exemplary service

— Superior rewards program
« All airlines, no blackouts |

- CONFIDENTIAL / PROPRIETARY - 14
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Pilot Structure and Launch
Plan: MasterCard Tactics

e

o Advertising

e Public Relations
e Promotions

e Research

- CONFIDENTIAL / PROPRIETARY -

15
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Pilot Structure and Launch
Plan: Advertising

« Develop targeted print and radio campaign
including regional magazines and newspapers
in two-five key markets

» Creative will reflect product positioning and tie
into brand campaign

 Co-0p advertising |
e Spending levels to reflect rollout weights

- CONHDENTIAL 7/ PROPRIETARY - 16
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Pilot Structure and Launch
Plan: Promotions

~ I

e Targeted "preferred access” privileges available
through inserts, direct mail, concierge services

— Premium Card events with Ticketmaster

— Leverage existing golf sponsorships and
spokesperson with promotional travel offers to
exclusive golf courses around the world

- CONFIDENTIAL / PROPRIETARY - 17
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Pilot Structure and Launch -
Plan: Promotions

« Develop programs and promotions designed to
activate card usage at outset

~ Create exclusive promotion components |
that features cardholder’s lifestyle

i

- CONFIDENTIAL / PROPRIETARY - 18
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Pilot Structure and Launch Plan:
Public Relations

~ i

o Public relations will focus on three distinct

media audiences: trade, general business and
consumer

» Product introduction announcement prior to
actual product launch

L

- CONHDENTIAL / PROPRIETARY - 19
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Pilot Structure and Launch Plan:

Public Relations

o Utilize pilot issuer spokesperson(s) and
MasterCard spokesperson for press briefings

« Provide ongoing press support for long lead
time publications, personal finance and travel

books

L

- CONFIDENTIAL / PROPRIETARY - 20 |
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Pilot Structure and Launch Plan:
Research

alll

» Conduct survey research at Month 3 1o assess
initial reaction to offer, service delivery and
package elements

— Include responder/non-responder research
— Identify responder audience demographics

« Conduct awareness, penetration (trial) study at
six months for attitude and usage

e Observe internal tracking data for sales
volumes and ticket size

- CONFIDENTIAL / PROPRIETARY - 21
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Pilot Structure and Launch Plan:
MasterCard Measurement

« Test usage characteristics of key services
— Concierge, Rewards
« Achieve Account and Sales goals

« Perception Monitor: Impact of Premium Card
on brand image? Is product positioning
producing desired results? ,

o Assess impact of advertising on response rates
usage characteristics

13pAQ AANIN0I ] 03 123qNG [EHUIPYUD]) £, y3yq,

- CONFIDENTIAL / PROPRIETARY - 22 |
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Pilot Structure and Launch Plan:
Maintaining Exclusivity

U

o Product pa'rameters limit entry by many players
into market

— Risk factors, operational issues

e Proposal: Minimum credit line of $7500 or
minimum no preset spending limit (indexed
over time) - creates exclusivity and
differentiation from gold |

» Stringent product guidelines, card design
specifications and compliance

- CONFIDENTIAL / PROPRIETARY - 23
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Pilot Structure and Launch Plan:
Issuer Tactics and Testing

o Solicit creditworthy consumers through direct
solicitation

« Test creative to determine control package

o Test trade-up, conversion, acquisition and
retention strategies

« Test price/value proposition

« Validate card usage characteristics across
responder base

- CONFIDENTIAL / PROPRIETARY - 24
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MasterCard Support

o Credit risk support
» Creative development of direct mail
o Public relations blitz

o Significant advertising and marketing support
in key markets

e Issuer specific post responder/non-responder
research

- CONFIDENTIAL / PROPRIETARY - 25
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1997 Marketing Plans

~ I

o Expanded advertising support
o Continuing information/analysis tlow to issuers
e Enhancement development

— On-line access

— Financial software download capability

— Shopping/medical security

— Chip technology |

« Compliance unit established to maintain
product integrity

- CONFIDENTIAL / PROPRIETARY - 26
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Conclusions

« Opportunity exists to launch first major
personal credit card product introduction in a
decade

— Product can be profitable for MasterCard
and issuers

~ Product concept and design is shown 1o
have consumer appeal through extensive
qualitative and quantitative research

- CONFIDENTIAL / PROPRIETARY - 27
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Next Steps

« Finalize name and card destgn

« Finalize operational and systemic guidelines for
credit facility

e« Distribute draft of Licensing Agreement 1o

prospective pilot issuers for comments

- CONFIDENTIAL / PROPRIETARY - 28
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[ssuer Model Printouts &
Detailed Assumptions

Sall

Section _ page
Base Case Portfolio Summary 1
Model inputs Listing 2
Fraud & Credit Loss Tiering 3-4
Reward Cost Tiering 5
Account flows | 6
Detail on Reward program price components 7-14
High Fee/High redemption scenario 15-16
Mid-level fee/base redemption scenario 17-18
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MasterCard lntermntional Tue,

sev Generad Inpmt ;u;gc for assumptions
U Tiiser Moded for Premiwin Card

Yeur | Year2 I o Yoprd Your 4 YeurSs
Fotal Parctiase Volume $64Y9, 800,000  §1,815,257,500  $3,080,052,000  $A330,399.725  $5.667,084951
Outstindings Cliarge Cand Based IR0 BE0,000 1,062,214,300 1,694 128,610 2.502,008,7130 3,400,610570
Oustandings Crealit Card Based 259,920,000 783,043,200 1,386,023,400 { H28.390,995 2,267,073 980
Casly disbursements {droown from credit lis 102,640,000 326,268,000 462,007,800 609 4673 665 755,691,327
Halance Transfer Outsiandings ¢ 0 0 0 0
--subtolal ul purchases nod advances: $752,400,000  $2,161,525,500  $3,542,059.800  $4,939R063,390  $6,413,376,278
Towl Transactions 8,664 000 24,470,100 38,500,650 48,115,553 39,659 842
Accuunls 95,000 251,750 356,488 445514 502,187
Cands 133,000 152,450 499083 £23,720 703,062
Average Days Receivable Charge Canl 20 19 18 17 17
Average Days Receivable Credit Card 200 200 200 0o 10
Finance Churgcs 52 I.]GJ,HS 564,359,7 15 $113,919,732 ] 50,213,7]2 FIRAIMMB4B  Creulin owistn custonmer ape (avy diy credivbs}
IFees from cash advinee $456,000 $1,510,500 . $2,138.425 $2,673,086 $3.012,123
Finange Clmrgcs from cash ndvance $ 10,‘ 19.452 S.'i’i,l'l'),BSﬂ 545,567,393 Sﬁ[l.l 1 1,435 574,51‘.939 Asswincs seing nales vied for purchases
Annuai T'ees 3,325,000 8811250 12,477,061 15,591,001 17,576,551
[nterchange incoine v.617,040 27,161,811 45,584,770 G4.D8Y Y16 21 KR TV
Other Fecs 40,613 104,959 144177 180,433 201,36
TOTAL REVENUE $44,921,)92 $1134,125,092 $219,832,759 $292,926,635 $165,543 584
Cust of Funds for revolving& cash advane $12911,6M $10,500,714 $65,320,2489 386,427,700 $107,660,1 34 Credit hal « COF 1 avy days w63
Cosl of funds for transociors $1,188,614 $3,560,232 $5.410.174 £$7.5745M $10,295,000 chaigedbal » COF & nvg, days ouvdss
Acquisition Custs 5,250,000 10,350,000 9,375,000 10,t25,000 9,425 000
Retention Costs 475,000 1,258,750 1,782,438 2,222512 2,510,908
Operalions cosa 2,565,000 5,518,500 1,129,750 2,010,288 10,041,744
Cizdit Losses from revolvefcush advance 10,721,700 19,004,416 68,145,535 B4, K6H,999 1755911 sca creditlass iming
I'raud Losycs 4 873,500 11,136,204 15,013,791 19,261,518 22110030 sco Mavd 1asy ticring
Credit | osses from Iransactors 3,573,900 10,766,844 18,018,304 23,769,083 20,471,962
Authariz/processing/assec. costs 840,700 2,089,000 3,177400 4,209,000 $, 124,200  (esr. toup)
Wewnrd program and service cosls 2,541,245 1,583,266 13,805,817 22,714,088 34,481,157 asg cote assumpiion
One time cosls 530,000 100,000 0 0 0
TOTAL EXPENSL ﬁﬁ,mm $130.896.926 §207.698,498 $172.487.821 32,879,174
[ISSUIR NIET PROVITT(TOSS) 75— (1,99 5__ 321,167 S ILI34261 § ~ 10338145 32.6addil]
CUMULATIVE PROFIT 7 (LOSS) ($751,.938) $2.476210 SI4610400 si5M0304 T §6,70716
| Three yoar NPVE) 15%]  $9,745,57
Five year NPV @1 5%} $37,691516
Thip wioded it inteinled 10 be ilupicative mly. Kagh issuer’s assunpitions will dilfer
and each issuce willmake its awn pricing (kiisions, Mave{ aid nakes
nu wirianly 15 W the scouracy of the infunwution provided,
CONFIDENTTAL undt YLOMG 749 '
PROPRIETARY



ecCard laternational Inc.

r Profitabilicy Model Agumptions
Yearl Year2 Year} Year Year s

wmber of Months for Model 12 12 12 12 12
tw AcToun's 100.000 180,000 150,000 150,000 130,000

eriton Percent b 15% 13% L5% 3%
sl Accounts 95,000 251750 336.488 41554 502,187

of Accounts Actvare 95% Y. 90% M 0%
sgvated Actounss Q0350 236575 320839 400,965 351,968

sained Accounts 100% 100% 100% 100% 100%
wds per Account Ratio 14 1.4 1.4 1.4 14
emit | Average Transaction Amaunt $75 530 590 595 $95
errit 1 INumbes of Transactons / Month 3 9 L] 10 1
rmic 2 Averzge Transaction Amaunt 0 4 0 o 0
errit 2 Numbper of Transactions / Manth 0 0 4] i 0
it 5 Average Transacuon Amount [} 1] o 0 Q
1] b 0 0

erfil 3 Nuember of Transactions / Morth 0
nl rangac dons/year o8 108 120 120 132
Jllar transaction tocal per month $ 60 s 10 S5 s 3 30 S 1.045
verage spending per account 5 7200 5 840 S 10.800 S11,300 512530

s 7300 $ &460 510800 S11.400 $12.540

verage Balance per Account
verage Balance Transfer 4 0 [+ 0 0
of Palance Revclving 40% 0% W% 0% 0%
1sh advances as % voiume 15% 15% 12% 12% 12%
ash advamce ~dollar total per year s 1080 5 1296 3 1296 5 1,368 5 1508
1sh advance maasaction coum 2 3 3 3 3
verage size per actt per advancee ¢ 450 § 431 5 432 S 436 § 502
JCOME_AND FEES

15.0% 15.0% 15.0% t50% 150%

amp] Perceamge Raw - Purchase/Rev.

-rual Percenmge Rate - Cash advance 18.0% 0% 180%  180%  130%

1.48% 1458% 148% 1.48% 1 48%

terehange Rawe
rercyange Transaction Fee he] $0 50 50 50
(COUNT FEES
xnual Fee per Account (On ali accounts) [ (31 535 $33 535 535
up fee per account $7.50 3150 5750 ST £7.50
1sh advance: per item charge 510.00 sipo0  $10.00 51000 S14.00
wh advance minimum fes 200 2.00 200 200 2.00
we charge fec 15.00 15.00 1500 [5.00 15.00
of accounts inewTing late charges % 3% % 3% v
CCOUNT EXPENSES
edit Loss Rate on revolving pornon 3.00% 600% $50% 4.00%  1.00%
aud Loss Rate 0.75% D45% 045%  0.45%  045%
=dit Loss Raie on ransactions 1.00% 100% 100% 1.00% 100%
rermal Cost of Funds [LIBOR] 5.50% 650% £.50% 5.50% 6.50%
=quisition cost per account $43.00 $50.00 55500 $60.00 565.00
sention COS1 PeT ACEOUN! 500 5.00 5.00 500 500
SErALONS eXpense 27.00 2.00 20.00 20.00 .00
arkering mareriai development 500 $.00 5.00 5.00 3.00
000 0.00 900 Q.00 0.00

Ivertising eIpenses

swards Costs pes Cacdbolder s 20 5 DS 550 5 661 8 9169

oW, PP. EW, Concizzge Costs 215 245 275 3.09 347

swarcs Participarion Rae 100% 100% 100% L00% 100% Alf /by participare
2 Time Cofs

rlementation Fex £30.000 so S0 b} s¢

rsten &%1S Changes $300.000 S 100,000 - - -

ibtoal $550,000 S100.000 s0 50 50

Thin o] 3 i endded 2 be iTuseztwe only. Eaeh er'+ asstampnons wilf differ
a0d each et will mzie it sws poog desisons. MagoCin mukcs
m-mnlnueml:eumm- ok,
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. MusterCard Lnternationasl Ine. *

b Issuer Moddel Assumpilons

FRAUD LOSS TIERED RATES

Aclive Yearl Year2 Yeard Ycar 4 Years
Accounts 0.75% 0.45% 0.45% 0.45% 0.45%
Yesr | 90,250
Year 2 153,900 72,675
Year 3 128,250 130,815 61,774
Yecar 4 128,250 109,013 163,193 52,508
Year § 111,130 109,013 92,661 94,514 44,632
614,800 421,515 265,627 147,022 44 032
SPENDING
Per Account
Yearl $7,200
Year2 $8,640
Yeard § 16,800
Yeard $11,400
Year$§ $12,540
Tatal
Qutsigndings
Year i $049,800,000
Year2 i,108,080.000 $627,912,000
Year3 923,400,000 1,130,241,600 $667,156,500
Yeurd 913,460,000 941,868,000 1,200,881,700 $£598.587.6)8
Yeur § 800,280,000 94,868,000 1,000,734,750 1,077,457,748 550,679,441

Year 1 4,873,500
Year 2 8,310,600 2,825,604
Yeur 3 0,925,500 5.086.087 3,002,204
Year 4 6,925,500 4,238 406 5,401,968 2,693,644
Year 5 6,002,100 4,238,406 4,503,306 4 R4H, 560 2,518,557
This model is inlended bo be illustralive only. {iach issuer's asswngtions wHl ditter
o each issuer will muke ils own pricing decisions. Masw Cord makes
e il Ly 510 he #eomacy af the inheation prayidel
CONFINENTLU and PROPRIETARY 096, T4V IPM

Tutal

Active

Actounts

90,250
226,575
320,839
400,963
451,968

l.og3¢s
34,873,500
[1,136,204
15,003,791
19.261,518
22,110,530



sterCard [nternational Ine.

wer Model Assumptions
CREDIT LOSS TIERED RATES FOR REVOLVING BALANCES Totai
Active Yearl Year2 Year 3 Year 4 Year S Active
Accounts 3.00% 6.00% 4.50% 4.00% 4.00% Accounts
Yearl 90,250 90250
Year2 153.900 72,675 126575
Yeard 128,250 130,815 65,774 520,859
Year 4 128250 109,013 111,193 52,508 200,963
Year 5 111,150 109,013 92,661 94 354 451,963
611,800 421,515 265,627 147,022 44,632
RevolvingQuistandings
Per Account
Year 53960
Year 2 54,752
Year3 £5.616
Year 4 $5.923
Year 3 6,521
Total
Qutstandings
Year! $357,390,000
Year2 609,444,000 $343,351,600
Year 3 507,870,000 621,632,380 $346,9213830
Yeard 507,870,000 518,027,400 624458484 531 1 265,572
Year§ 440,154,000 518,027,400 $20.332,070 560,278,029 $261,033.309
Net Credit
Losses fram revolved balance
psSess
0 0 0 0
Yearl 10,721,700 $10,721,700
Year2 18,283,320 20,721,096 39,004,416
Year 3 15,236,100 37,297,973 15.611.462 68,145,535
Year 4 15,236,100 31,081,644 28,100,632 12,450,623 86,368,999
Year s 13,204,620 31,081,644 23,417,193 22,411,121 11,641,352 101,755,911
This mode! is intended W be illusmarive oniy. Each issucr's assuomprions will chffer
and exch ssucr will maks its own pricing decisions. MasierCand makes
no warranty A3 to the accuracy of the informadon provided.
CONFIDENTIAL and PROPRIETARY 9/10/96; 7:49 PM
‘ran Schall e
0690731
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Master Cardd liternational Inc.
Issuer Model Assumptions

yer account
REWARDS COST TIERED
Active b 2003 § 2946 % 45.30 § 6674 ¥ 93.69
Accolnds 1997 1998 1999 2000 2001
inyear §
from Year 1 90,250
Yenr2 153,200 72,675
Year 128,250 130,815 61,774
Year 4 128,250 109,013 11,193 52,508
Year § 111150 109,013 92,661 94,514 44,632
611,800 421,515 265,627 147,022 44,632
Portlolio cost
Year } accls 1,897,958 2,658,765 4,088,125 6,023,285 8455,523
Year 2 3,236,517 4,513,804 6,971,670 10,271,284
Yeard 2,697,098 3,778,245 5,809,725
Yeard 2,697,098 3,778,245
Year s 2,337485
Year § cost 1,897,958
Year 2 cosl 5,895,282
3 11,319,317
4 19,470,298
5 301652.263
69,235,117

This model s infended to be ilfustrative anly, Bach issuer’s assuinptiuns will difler
und each issuer wikl ke its own pricing decisions. MasterCard makes

no warrunty s 1o the securey of the infurmation provided.

CONFIRENTE UL and PROPRIELTRY D10M6; 7:49 PM

Total

Active

Accounts

90,250
226,575
320,839
400,963

451,968

323,123,855
25,013,367
12,285,068
6,475,343
2337485

£69,235,117

w



Issuer Model Assumptions

—y

‘ran Schall

New Accounts Tiering

This model is intended to be il
and each issuer will make its own

Active
Accounts 1997 1997 1998 1999 2000 Toral
in year 3
from Year 1 95,000 93,000
Year2 171,000 80,750 251,750
Year 3 142 500 145350 68,638 356,488
Year 4 142,500 121,123 123,548 58,342 445,514
Year 3 123,500 121125 102,956 105,015 49591 502,187
674,500 468330 295,141 163,357 49,591

[usragve oniy. Each issuer’s assumprions will differ
pricing decisions. MasterCard maikes

no warranty as {o the acruracy of the nformanon provided

Highly Confidential, Subject to Protective Order

0690733
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Nurniar of Caidaoidern

Pacanl Pailicipalion In Rewardy Program

Numbes of Rawards Patticipants
Humbai of Rewards

Percant of Poirds Redsomod Annually

Percant of Eigibla Points Reduamed

REWARD REDEMPATION CPERATIONS

Staffing
Talecom
Sublofal

SYSTEMS
Davetopment
Oparations
Subtolal

TRAVEL REWARDS
Aline Tickats

SUBTGTAL

EHROLWMENTS
Scanning

TOTAL WITHOUT STATEMENTS
COST PER CARDHOLDER

COSY PER PARTICIPANT

COST PER REDEMPTION

STATEMENTS

Laser Prinling

Piinting of StationsryBrvalopas
Awssrmnbly

Pouags

Programming

Sublodal

TOTAL WITH STATEMENTS
COST RER CARCHOLDER
COST PER PARTICIPANT
COST PER REDEMPTION

Enlimated cout per paint

Enlimatsg rabilily pei polnt at 25% conlngency

geocominnster\ed%enp

Year 1

1,970,018
0a%

1.070.018

53.50
6.00%
0%

1,852,000
124,057
1,077,483

150,000
74,000
1,032,000

17.387.783
20,387,278

481,508

20,670,784
1951
1061

9028

149, 803
193873
139,082
11210
12,000
1,020,037

22,505,441
21.03
21.03

42084

0010
0.6323

Yoar 2

2,199,003
100%

3,194,093

240,058
751%
6%

4814374
372,45
5,288 719

[}
1,270,000
1370000

241,511,085

83,387 804

958,734

89,224,537
2795
27.85

mne

447,453
878.40)
408,100
1,387,850

Q
4,822,004

04,147 442
w48
20.48

W2

0.0138
0.003

W e VP (04 EERINA TTONAL
PREMIUM CARD REWARDS
ISSUER MODEL / BASE
50% OF ELIGIBLE POINTS REDEEMED
POINTS EXPIRE AFTER THREE YEARS
Geptember 9, 1958

Yoar 3 Yoard Your §
5007378 8,728 851 7.431.738
100% 100% 100%
5607378 6.723 851 7.401.738
837,153 1142952 1,793,480
11.650% 10.99% 24.23%
50% 0% 0%

8,308 521 10,001,545 10,970,500
853,259 raygt 882,302
6,030,801 10,785.457 11,832,802

0 0 [+
1,805 000 2.020.001 2.202.001
1805,000 2,020,001 2.2 001

230707854 425837424 547933 048

244,442,805 430442882 881,997,850

1846077 504,084 302,768
245827013 438947548 an 290840
4 85.2) 92.18

437 8521 | rAT ]
Ja00 M08 180,40
785,033 §4203% 1.038,243
1014018 1217022 1,300,714
TIT M4 801202 42
§943.810 7932582 7,845,840

0 0 a
8,481,630 10,153,838 11,189 220

253,080,443 440,101,382 91,459 887

4530 B8.74 169
46.30 8474 0169
J40.08 N8 J84.6)
0.0140 00I4p 00140
0.0035 00037 0.0037

CURHENTIAL

Remaike

Avetage annual epending of $10,000

1 ealttar evary 4 pariclpanis: 5 minuias par call at 30.0832 per minute

Averages domestic tickst prica = 3325 Intsinational lickel price = 3841
Dorcamciturayo s ket igse Ty 100°L0W, ¥ = B3A%, YT 0 BPLAY YAL TS = A3AH%

1004 snsoliment by acanning; $0.45 par sasollment

Quartaily staloments a1 $0.035 per alatermant
$45.25 per thausmnd participanis
$32.00 pat thous and participanis

» Posligs st 0.285 pur statemani

-4
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MASTERCARD WTERNA [1OMAL

PREWUN REWARDS

$10.000 AVERAGE EPENDNG

4% OF ELHLBLE POINLS REDEEMED
POWTS EXPIRE AFVER TIHREE YENIE
Selembe 8, 1868

CONFIDENTIAL

CAHDHOLDERS YEAR 1 YEAR 2 YEAR ) YEAR 4 YEAR'S
GROLA § 1910018 10710018 101000 1070014 1570018
GHOWP 2 0 212,000 2128015 2,120.0/8 210078
QRO 3 [ L] 7411283 24111 24vim
GHOU ¢ 9 ] [] 1021,473 LI21,47%
OHOWR ) 9 [} ] 471885
tOTaL 1070018 1,168,003 5,607,378 8,724 854 1401130
PARBICPANTS TEAR 1 vEAR 2 YEAR 2 YEAR 4 YEAR § Partdpabiminles, 100% in o yawa
GROLP { 1070014 19001 1010010 1.015.018 10/09%
GROLR 7 ] 2128014 2120014 2328015 212047%
GHOP 3 0 L} 240,28 2411783 241128)
GROUS § [} [ [ 1,121,475 1121478
GROLP S ] [ [ 0 812485
1074 1870018 2,168,093 5007,378 araas LXT IS ]
ANHL, SPEMDHGD CiSTREBUTION YEAR YEAR 1 YEAR 2 YEAR 2 TEAR } YTEAR 3} YEAR 4 YEAR 4 YEAR 3 YEARTY R
GROWP § NOACCEE HO.PTS  OUTPIB.  NOACCIBE MO.PTE  OULT.PIS.  NO.ACCIS NO PTS QUILPIS  NOACCIS  NO.PTS our Prg NO ACCI® ND PIS OUN P1S. REQEMPTIONS
13,800 0% 420000 4000 7.140.004.000 4200 10000  4280,072000 428,007 6000 §,420,108.000 420007 15000 841010800 d0AT 15000 8420, 104008
13000 FLIS IMASLE 10,000 3,748,001 600 AL 0000 7,490,170,000 74,608 30,000 $33.295.750 A[AET}] 15000 2.H08.797.240 WI25 %000 e
2340604373
5017 49¢.50 187233 30,000 488,132 874 D! 130m ]
LA BSATTY
2808.780.0% NN Nod TH 088 43
1,404,308 a2
HL000 18% 0501 15000 2,407 840,80 180,53 30,000 401,250 7156 80231 20000 1.80% 077 000 20,134 25 00g 400 230,780 WM 23000 s
501,510 93"
1, 604 104 973 Ll R, ] 43,000 401,358 158
§07.827 8a7
2,407 840,800 025 44000 802,513,500 40129 35 00 00,024,175 0.08) 26000 4
256 78% 484
192,109,212 W08 43,000 oo
LLIRTER T
1805853318 40,128 15,000 401,358,150 W08 3000 H0 314 587
331,099 83
Q02827087 w08 4500 AN
TR
25,000 129 102008 25000 [ 981 29000 9 2.7 24030 0 12216 25,000 0 B8EL 23000 ¢
LEERE ]
147,180,313 bG8t  BODCO 0BS54
187,190.31)
234,300.02% 13213 80,000 107,180,313 LY TRy ] 0831134
W2 100 343
134 M08 8084 14,000 182,163,311
230,783 489
588,781 250 26.160 50000 234,380.075 139 50,000 187,190,113 agsl 30000 055,104
707,100,312
334,340 625 LLLT N ] LI R}
130,183 08
633,7613% 13374 15,000 334.300€25 S68F 75000 147,100,312
250,745 484
401 370,628 asdk  T3o00 181 4 311
250,785 481
1,317 522 600 51501 50000  &a4)e13%0 2719 0,000 14200828 JERTLY %0 000 10,180,13 sAN  Sooot 41,085,164
18),160 311
¥14,380,678 acas  Tha00 182,190 31}
250,788 489
6E8_T84.2%0 13305 14 000 124,30062% LU Y - [LERTLETE]
230785 409
501510938 6684 om 180163,311
: 25,141 403
1332 222,500 PR 15000 38791 250 11118 14.000 JLHOES a8l 13000 182190313
730,148 480
401570018 BEM 13000 W83 31
25 188
1003 11 818 13315 73,000 334380.87% 188 13000 147 300 21]
150 705 484
401370008 a8 13000 18,190,313
PR LINT
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DETRARGTION

P e e W DA AL
PREMILUN REWARDS
110,600 AVERAGE SPEHDING
b0% OF ELIGIAL € POMN IS REDEEWED
FOINTS EXPIRE AFTER IV HEE YEARG
GapLecrow 8, 1008

CONFIDENTIAL

YEM 1 YEAR 1 YEAR 2 YEAR2 TEAR 3 YEARY YEAR 4 YEAR 4 TEAL S YEAH 5 TOPA
[s] 1o ¥ ) NO. ACCIH WO BIS OUl PI8. WO ACCIE NO.PTS QUI.PIS. NO ACCT&  NO.PIG our g MO ACCIS  NO PIS Ul PrS. NO ACCYS NO PIS Ut PIS REDE WP N0nS
23,000 10% [ 0 0 150430 3000 4757.160,000 BRI 10000 8504300060 #0410 15000 17,708 450,000 $30430 13000 12138 450000
110000 1% 0 -] ] LR 10800 741200500 144,100 20000 14382525000 FITAY. | 30000 1,850,919 025 372083 15000 S SMOPWETS
11,101.802.720 Wieed Mo 930182412
555008475
$14.000 13% [\ 3 [} MO 15000 4783548760 18814 20,000 197,278,133 138,450 0000 2.189.112.500 129438 ¥ 000 m,‘.:;:.ti:
2180414
4,783 688 180 [ECRE] 45000 1804.058.250 TerIe 313,000 10.8340.003
138,38 T8
3581151883 19728 45,000
29,000 10% 0 0 ] 212608 25000 [ 108,304 23,000 o 13,182 25009 o ™58 25000 -
NN
B4308 4008 |ATE 000 21828
LI 40
1128709 478 82,182 2,000 684,398,008 2467 s100d 12,1921
S4.3M 48
1120.700.475 20570 78000 64,350,418
0 0orase
2007,801,700 00134 0000 1328700873 $3,182 50,000 04308438 518 3000 M2 weae
BO4 288 1N
1378 708,471 ML 1000 684308438
5 697 858
1.037.491.740 93,142 13,000 1728088473 ;M 18000 LI
o 597 8%
1091,19%11) 20816 75000 844,208,401
eg 597 804
SuUBIOTA, 0 ¢ T,1801% 16134073000 7128079 2370850078 2126015 ATIZZ 00038 2120073 4277285318
NULBER OF ALOEMP JIONS ] 108,304 Tt [ 151.19Y 1341949
ANHUN, SPERDRG PLSTRUBUTION YEAR 1 YEAR | YEARZ YEARZ YEAR ] TEATL ] YEAR { YEAJL 4 YEAR S VEARS 10TAL
GROUP 3 NG ACCIE NOPIE OULPIS.  HO ACCIS HO.PIS  QUILPIB.  NO.ACCIA  NO P[S CUI PIS  ND ACCIS MO PIS oun eI NO ACCTS MO PTS oul PIS RECEWPT NS
$3.000 0% [] ] [] ] [} [ TTIH S000  (,AZ7 500,000 TR 1] 10000 9045137000 BB461) 13000 4 A7 884000
Ho.000 3% 0 ] Q ] [ Q (3311 ] 10000 §.420,420.500 (LT 70,000 18,070 M 1,000 HIME X0 Zuedlzes
11838 215 1%
$15.000 159% ] 0 [ 0 a ] 381 092 5,000 541534 M0 BLEN 3 000 204731125 WO0848  J0 00D 1818 F24 500
$.445,384.100 80048 45000 1,008 402,220
4088,00043
K300 s Q [+} 1] D ] ] FLARY! ] 23,000 [ 120,544 43,000 n 608 235000 L]
13352300
$507.051 828 60247 54000 131,423,818
1302 041 413
2.014,100 750 126,554 30000 L502.051478 €078 00000 15301508
1547 031878
EEIPREIN] Y 60182  Tyom LN I
100512093
SLBIOTAL ] ] ] 02418 21709547000 7411283 JBAGLAIAIIS 2411283 15440
HUMBER OF REDE WP LICHS I} 2 120,58 0t a9 Pl ey hosiean
ANKUA. BPERDING DISTRBUTICH YEART YEAR A YEAR YEARZ TEAR 3 YEAH 3 YEAR 4 YEAR { YEMR YEARY TOTAL
GRQP ¢ HO.ACCTS MO PIS QULPTS  HD.ACCTE NOPIE OULPIS KO ACCIS MO RIS OUT PIS KO ACCIS  NO PTS our.PIs NO.ACCYS NO PT3 QUL PIS  REDEMPLIONS
8000 40% ] 0 ] L] 9 9 o ] ] 440.3%0 8.000 2242850000 444590 10,008 4,448 000 008
1000 1% o B [ [ o [ ) o [} w2318 W00 1928162 500 Wi 20000 783315000
$14,000 15% ] /] 13 ] ] [} L ] L] 221 15000 252331280 18I 33,000 @o 481
AN NI
$24.000 10% 0 [ ¢ [] -] [ 0 o ¢ 3k K11 8000 o S0T4 5000 L}
100471075
LG 343,750 WMol 00 Too @i ars
+A01 84015
SLU10TAL [} ] [ L] [ 0 11403 10093205000 1121478 12,083 194.37%
HMYCHOF HEDEMPTIONS -t g Q 8,074 TR : 106 {29
ANUUAL SPTRDR DETRGUION YEAR Y YEAR 1 YEARY YEA T YEAR S TEAN ] TEAT 4 VAR YEAR S YEARS AL
QRO S NGACCIS MO RIS OUN PIS WO ACCIS MO IS QULPIS  ND ACCIS NG, LIS UUT P13 ND ACLIS  NO I3 [« VI [ HO ACCIS NGO PIS our PIS RECE MY 1003
5,000 % 0 L] 0 L] Q L] o <] ] [} [*] MWo.154 5,000 #2340 TT0 000
310000 3% 0 o [ o [} o 3 ) [} ] [ 1] 224510 19000 234409750
115000 19% 1] 1] Q 0 ] [ [} 0 1] 0 ] ° 100031 15000 1,513,891
128 000 10% o [ 0 [ L} -] o Q [ [] o L 61289 29,000 .
8011 2%
Soaiintay 4] a a o £ 043 1S 000
TALAAILIECH Jd il R bl v .. . o I ___9________ R B ~ . o e B TT]
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REQEMPHON 10TA S
HPARTICIPANTS REDEELING
TOIAL OUISTAHDINO-POINTS
TOTALISEUED POWHT &
EXFREDPONIS

PERCLNT OF PONTG NEDE EMED

X orminad w SO ap

Remam Parcatags

YEAR b
ERE1]
(17,9
246,041,788 %00
18,827,628 Bad
EIRTZY
[

WAGIEACARD INTEIWMNAT ONA
PREMILM HEVYAMUIS
H10.000 AVEMAGE SFENLDING
30 OF ELIGRILE POINTS REDEEMED
POINTS EXPIFRE AFFER THHEE YEANS
Gaptember B, 1098

YEAR 2 YEAR Y YEAR 4 YEAR S
183 05e w7101 1,942.348 1.793.580
181% K% wig% T4
9,830,142 000 39.388.714,250 TH184038 000

112812 188 %)

139,768 572 581

CORFIDENTIAL
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Number of Cardholdars

Farcent Parlcipaton In Revaids Program
Number of Rewwds Parlicipants

Numbe: of Rewards

Parcant of Points Radeamed Annually
Percant of Eligibie Folms Redeemed

REWARD REDEMPTION OPERATIONS
Stafling

Talscom

Subtola)

SYSTEMS
Developmant -
Oparavans
Subdalnd

TRAVEL REWARDS
Alifine Tichats

SURTOTAL

ENAQLLMENTS
Scanning

TOTAL WITHQUT STATEMENTS
COST PER CARDHOLDER

COS3T PER PARTICIPANT

COST PER RECEMPTION

STATEMENTS

Laasr Priniing

Printing of StationaryEnvelopes
Assainbly

Foatage

Programming

Sublolal

TOTAL WITH STATEMENTS
COST PER CARDHOLDER
COST PER PARTICIPANT
COST PER REDEMPTICN

Evimated cost per point
Estimiated liability per polnt at 25% conlingency

geocemimasicri8Diexp

Yoar1

1.070,018
100%
1070018

85,801
a.00%
acs

1,852,028
124, 85T
1,977,483

150,000
182,000
1,632,000

27,820,483

30,820,951

481,504

IA1.45
204
na

0878

149,003
Wen
138,942

1134218

12,000

1,620,857

32.908,118
3078
3078

ETPR)Y

0.0130
0.0032

Yaar 2

3,108,083
100%

3,108,003

354,050
12027
0%

414,374
372,148
5,280,719

Qe
1.270,008
1,270,000

110,897,738

127,464,454

858,234

DE411188
.31
ayM

30 34

447453
578493
408.100
3,387,859
o

4422804

143,234093
1482

44802
7282

00138
20034

MAGTERCARD [NTERHATIONAL
PREMIUM CARD REWARDS
ISSUER MODEL /BASE
80% OF ELIGIBLE POINTS AEPEEMED
PCINTS EXPIRE AFTER THREE YEARS

September 9, 1698

Yeard

5,807,378
100%
5,807,978
1,020,008
18.365%
20%

8,248,821
852,759
0,030, 481

]
1805000
1,895,000

80,439,714
ITLATA0S

1,085,077

372,250 873
€839

8538
w177

785033
1,014,633
17744
5042810

Q
8,461,530

30,721,200
67.90

8140
e

0.0140
0.0035

Year 4

6,728 851
1030%
8,728,851
1682312
24.70%
80%

10,001,545
183801
10,785,457

0
2020001
2.420,001

819044082

831,850,448

504,884

832355113
0148

9368
JL0.41

§4209
12117022
581283
7132582
Q
10,1530

842,508 048
#5.40

5.4
Jed.52

0.0149
0.0037

Yoar &

7401738
100%

7.401,7%¢

2,827 458
I5.50%
80%

10,070,500
882,202
11,832,802

o
2,32 001
2,202 001

B74.478 855

952,514,458

302,798

V1,837 257
13414
134.14
T8

1038243
1,330,714
742
7,843,840
0
11,169,220

1.004,008,478
13364
13584
82.12

04qldp
00037

CONFIDENTIAL

Romarks

Avarage annual spending of 410,000

1 califor avery 4 parllcipants; 5 minuies poi call st $0.0032 per minuls

Avetage domentic ichel price = 3335, Inteinational Lcket price » 3841
DOms YLTIETRE 0Nw NS0 Y10 LO0ADN, ¥ = E5WAK YD » B7%A%, V4 & 73w BEws4

100% swoliment by scanning; $0.45 pos srialimant

Quarlarly stalemaents at $0.035 per slatemenl
$45.23 per ihousasd partic/paps
$32.00 par thoussnd participasts
Poulags at 30.205 pes statemant

11
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MASTENCARD WIERNATIONAL
PREMAIM REWANLS

FH0.000 AVERAGE SPENDMO

8% GF ELKSIU € POINTS REDEEMED
POINTS EXPIRE AF TEA THHEE YEARY
Sepombed B, 1508

CAR LDERS YEAI A YEAR 2 YEAW 3 YEAR YEARS
GRULE* Y 10008 1010018 1.070.018 1070018 19/0018
Gliou+ 3 0 212¢018 tAF L 2.1000% 214008
GHOWS 3 o [} FETIRTT 2411201 2.411.28)
GHOLY ¢ 0 [} ] 1121478 $.121.418
CACLH & [} 0 L] L} o2 088
TOrAL toroow 3,108,001 5807370 0,785 T401 138
PARTICIPANTS YEM YEAR2 YEAR} YEAR 4 YEAR § Patdpstonratas. 100% W ol yewn
GROUB 4 1,070,018 1010018 1.000.014 1970018 tomen
GROWP 2 0 2120978 21078 210015 21018
GItour 1 Q 0 2441200 241120 241138
QHOLP § [} ] [ 1214 1,121,478
GHOLP 3 a o 0 L] 42,08
TOTAL 10100 3,108,093 36481378 8. 78831 1,401,238
ANHUAL SPENONG DISTRBUNON YEAR1 YEAR § TEAR2 YEAR 1 YEAR D YEAR ) TEAR 4 YEAR § YEARS YEAR & 101A
GROLP Y HO. ACCYS NO.PIS oLl PTE MO ACCTE HO PIS OULLPIS.  HO.ACCTE HO PIS Oulr PIS. MO ACCIE MO PIS OUT. P15, HO ACCTS NO.PTA OuT PIS REDEMPTICHS
$5.000 AD% AN D07 5000 7040630000 428007 10000 4380072000 478,007 15,000 8,470,108 000 470007 16,000 6.470,108 000 478,007 15,000 9,420,104 000
$10.000 WU Aisn 19000 3,748,003 000 4808 20000  7,490,120000 314,508 0,000 1,408,028 206 08,005 V000 4404079800 WL 78000 q
1488 ¥28 200
2.24) 037,000 74004 30,000 209,808 840 o 23000 0
199 804 040
440,407 %80 1083 30,000 £0021,008
L0041,442
00 15% WALCY 18000 2407.840600 100,503 30,000 642010800 138,402 20,000 2,564.043,200 128,402 Mom 1027211248 W2 28000 o
513 608 040
[T XTERE ] 23880 43000 410838 012
FelRF YT
063,018,300 2.0 43000 343808840 PEY.LM) 38000 FLERTIRE W84 3000 [
102,711,124
178,103,014 6138 43000 LYRIER
W
754,004 880 8.420 15.000 wn,In. 513 18000 41048 881
15992009
srlwoErn 1284 05000 20544348
L1558 104
24003 10% 107002 25000 ] 85801 26,000 o LTYTY] 18,000 ® 04,783 22.000 o 43828 25000 0
219439 858
0240600 10iasr  tooo FRLAE T ]
109,580 843
142,403 180 11.698 30,000 213,924 808 10937 8000 210030000
100.568.843
134962304 1Ny 15000 109,389 443
LN Ty T
424,007 200 [ERF: ) 20,600 142,405 760 12858 40,000 NN 1203 50,000 W
100 584 84)
139,092,204 213 15000 100,840,443
41088 k81
171302 889 341 14.000 130,902,304 113 13000 109,349 443
49,548 431
31,264,804 43 13000 ISl
0,277,173
515,009,000 21400 80,000 126007200 WAz 59,000 142,495 700 13008 50,000 21,924,800 194081 50000 719,130.838
108684, 843
134 982 304 2138 25000 109,580 443
440008
171,202 480 44 13,000 134 667 394 FRL LY [}]
41,080 841
51,300 844 Hy  reoco 21,30 41
AL RS
214,00 600 4740 5,000 170200 830 34 15000 130 962,204 XTI Y .
51,300,884 s 100
WA
64701080 [ 14 600 34,240,578 L1 EY ) FISTEX T
102
12,840,218 M rsoco LEITRTLY
. 290043
10T 10/0018 SBPTA4B 300 1010018 14443243080 1070018 13,040,184, J00 1070018 1870804 1 Qrenns 12480470024
HOMUOS WA (UEDEM T uXS - (RS, 1] I 114004 U L VL T 1 7 S N |-, 1] ]

—LBg
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WA ERCAID INIERNATIONAL
N PREWMRHL REWAILS
310,000 AVERAGE SPENDING
B0% OF ELIOBLE PONTS REDEEMED
POMIE EXPIRE AFTER 1HAE YEARS
Sememba §, 1998

AN, SPENDING LIStRIDLNON YEAN § YEAH 1 YEAR 7 TEAR T YEAR 3 YEAR 3 YEAR 4 TEAR § YEAR S YEAR 5 TOTAL
GRouP 2 HO ACCTS NO. PTS QUL PIS. HO ACCIS HOPIS QU P1S. ND ACCIS  NO PIS CUT. PTS. HO ACCIE WO PIS aul P13 RO ACCIS KO.PIB Cur. P15 REDEMP THONS
$3.000 0% [ 0 0 250,430 5.000 4,252,160 000 ¥50.43¢ 10,000 §.804.300000 830,410 16000 12158 4%.000 BHOA3 13000 12,788,459,000
410,000 5% [] L] L1} FLIN Y] 10,000 T A4 202500 T, 1% 20,000  14.4082,625,000 144728 30,000 79718 %04 000 €05, 301 13,00 4929515 000
4,484,757 800 148875 30000 §03.301 000
92051 80
14,000 13% -} ° 1] Jiaan 12000 Tal6B4.71%0 s an 30000 1273845000 285108 20,000 $102,50:000 23317y BoxN 2041031000
1,783,903, 000
1.813,487 500 01,142 45000  1.020.616,000 81020 35000 408,708 400
331,180,600
714 000130 1213 450 04,103,200
114,008,080
425000 0% [ 0 [ 212,808 25,000 ] 170,080 23,004 0 128,089 26,000 0 108,458 28000 °
844,275 200
480,344,600 e B0 s44.2T0 200
212,137, 8008
#50,410.000 4,017 50,00 $20,344,000 27,214 60008 B4d.274 oo
272,131 800
340,177,000 480} 16000 272,137 800
102,081,600
1,002,837 BOK [FEH] 60000 480,430,000 34017 $0,000 40,344,000 T2 SoDw 44,274,200
172,137 800
e T2 00 &80}  To000 Pir BRIy
102,031,600
423,218,000 8.604 74,000 140,172,000 8801 13000 2r2.137,600
102,031,600
127,504 500 1707 18,000 84,004 300
1812900
SUOTOTAL a 0 2130008 WAL 2126070 28702042500  }re0Ms 30043 08125 2 10Wm07 32,293,000 150
HULDER OF REDEMP )OS L] 17¢.088 231 1044 1%L Y 1938 94§
AMUMN SPENDING THSTRIBUTION YEAR Y YEAR 1 YEAR 2 YEARZ TEAR 3 YHAR T YEAA4 TEAR I YEAR S YEAR B TOTAL
GROWP 1 NO.ACCTS HO.PTS  OQUT.PIE  NO ACCYS MOPTS QUIPIS.  NDACCIS KO PIS OUT.PIS.  MO.ACCIE NO I'S ouf. pra HOACCEIS KO PTE OUT PIE  REDLMH 1IONS
4,000 “0% o o q K ] 0 884,811 5,000 4422 %68,000 84,511 V0 000 n. A0 16000 14,487 828000
§10,000 IA 0 -] e 9 L] ¢ I 10,000 9.039.480,500 [1RY 111 20000 18470 0N 006 M1 3300 3.376,Té8 700
8,087 894 300
$13.000 134 a [} [ [ [} o M1 15000 8,426,388,180 381887 30000 1,440,780.000 28931 30000 881070204
2010154, 700 123 4500 11315848
651,048,400
24,000 10% ] ] L] [ 0 [ 241,128 25,000 o 192,603 29,000 a 154172 28000 [
1 210,560
084,813,200 3,580 80000 111610600
344 503 200
1208 841,500 wue 60,000 984,511700 15631 60,000 111,810,580
24,808 744
462,250,000 B TIM0 VALNW
823041 0
SLBtOTA. [] [} ] ¢ 241128 WIRL0B4TS0  2.4001.28 N2 INM0 244035 WILI0LI%
NUMDER DF REQEVPY (0N § ) ] 192803 [T ekt 239,941 182474
AHUAL SPENOING QusTReunon YEAR YEAR 1 YEART YEARD YEAR3 YEAR 3 YEAR 4 YEAR{ YEARS YEAR 3 FOTAC
GROLP 4 NO.ACCTS NO PTB  QUI.PTH.  NO.AGCTS NOPTS  OUT PIS.  NOACCIS  NO.PIS OUT.PTS§  NO.ACCIS HNO PIS QUL PIS.  HQ.ACCIS NOPIS  QULPATS  RECEMPTIONS
$5.000 40% [} -] [+ 0 a 0 [} [ 1} 440,380 4 000 2247 05 000 445500 10000 « 184 900,800
110000 I5% t -] L] L] ] 0 L] L] 0 Inse 10,000 1925 v 500 WIS 0000 1.090,32% 000
$15 000 18% ) ] L] -] a 0 -] L] ] 1|2\ 135 000 33331 Az Joom 572.84% 000
1,004 127 500
25,000 10% 1} 0 a [} ° [] ] ° Q 192,148 25000 [ .71 28000 ¢
448 350 000
500,737,500 240 5% 445,300 00
14795 000
EBTOIAL [} ] 0 [} [ [ NFIN}) U2A2ACA IS0 1320478 14.139,912.600
HYMEER OF HEOFMI'['OMS 9 0 (] 2718 _— 734,398 ! 3y
HRUNTPERDNG TS IRBITION YEAR | YEAR ( YEARZ YEAR 7 TART YEART YEAR§ T YEART YEARS YEAR S 10T,
SHOWY S HOACCIS HO PIS  OUT.PIS MO ACCIS NOI'T  Oul PIY HO ACCIS WO PIS ur PIs HO ACCTS NI PIS LY ] HO ACCIS NO PIS aul Pi3 RECH b N1OHS
13,000 40% Q ] a ] 9 o L] ] o ° o 1 08 15 3009 1.34% 710 0o
$10,000 3% 0 L] 9 L o o [ 0 1} ] o L] 7133w 10000 2385097 ¥
115,000 5% ] 0 0 0 o [ [ ° ] [ ] [ MIOR) 15000 1513991750
144,000 10 [] ° 0 0 ° [ [} [ ] [ o [ al2es 25000 0
318.442,300
MmATI0A ] Q [] ] [ tra 1) $4%1.301,7%
LN 1O, T LR g S e L_ 0 G e e e e jaggn -1 1 31
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YEAR |
REQEMPTION 10TALR %801
PARTICWAN IS REQEEMING s00%
TOTAL QUTSTANDING POMIS
101AL ISSUED PORMIS 243.041,798.500
EPRED PONTS 14343, 781110
FERCENT OF POMTS REDEEMED 2420
Do bl w B0

Recamaon Percariage o8

YEAIL 2
ELIR ;]
7y
8,427 848,500

MASTERCARD IHE RNATION AL
PRE WL REWARDS
10,000 AVERAGE SPEMOING
#0%, OF ELICIBLE POWTS REDEEWEC
POINTS EXI'WRE AP IER 1HHEE YEARS
Sepume 9, 1600

YEAR )} YEAR &
1.020,003 166217
w18% 24 0%
31985381750 8,734 851950 18442 023 20

YEAR S
2,627, «08
5 60%

WLIN AL
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\ MuasterCard Lnternstlonal Ine.
Issuer Model fur Premibum Card

‘Yoral Purchase Yolume

Owstandings Charge Curd Based
Oulstondings Credit Card Basel

Cash dishursemenis (drawn fram credit i
utance Transfer Quistandings

--subtetnl of purctrses snd advances:

“Tatal ‘Trinsaclions

Accounls

Cards

Average Days Reccivable Charge Card
Average Days Recoivuble Credin Curd
Finance Charges

Lees from cash advance

Finance Charges from cash ndvance
Anpuni Fees

Interchange income

Other Fees

TOTAL REVENUE

Cost of Fumls for revalvingd cash advanc
Costof funds for transpctors

Acquisilion Cosis

Retention Cosls

Operations cosls

Credit Losses from revolye/cash advance
ffrramd |.ossey

Credit Losses fron ransaciors
Autheriz.fprocessing/nssoc. costs

Reward program miul service cosis Acee .
One lime cosis

‘TOTAL EXPENSE

see General bpul prage for nssuipiions

Year | Year2

~ Yeard Yenrd Yepr S
$649,800,000  §1,835,257,500  $3,080,052,00U $4.330,399,725  $5,667,684,951
A4 AB0,000 1,052,214,300 1,694,028,600 2,502,008,730 1,400,610,91
2549 920,000 783,143,200 1,186,023,400 1.828,190,505 2,261,073,980
102,600,000 326,268,000 462,007,800 09,461,665 755,691,327
0 0 0 0 0
$752,400000  $2,161,523,500 $3,542,055,800  $4,939 863,300 $6,423,376,278
8,664 000 24,470,100 34,500,650 48,11 5.55.3 5‘).65_'),841
95,000 251,750 356,488 445,514 502,187
133,000 352,450 199,083 023,720 703,062
20 19 18 17 17
200 200 200 200 200
$21,36),288 £64,359.715 $113,919,7132 $150,278,712
$456,000 £1,510,500 $2,118925 $2.673.086 $3.013,12}
£10,119452 £32,179.858 $45,567,89) $00,111 485
7,125,000 18,881,250 26,736,563 33,411,378 37,664,041
9,617,040 27,161,811 45,584,770 64,089,916 81,881,737
40,613 104,959 144371 180,433 203,386
$48,721,3%1 $144,195,092 $234,092,259 $310,747,210 $385,631,075
£12,911,671 $392,500,714 $65,820,289 $86,827,700
$1,388.6014 $1,560,232 $5,430,174 $7,574,574
5,250,600 10,150,000 9,375,000 10,125,000 9,425,000
473,000 1,258,750 1,782,438 2,221,571 2,510,914
2,565,000 5,538,500 7,129,750 8,910,288 10,043,744
10,721,700 30,004,416 68,145,535 86,868,999
4,873,500 11,036,204 15,0013,7M 19,261,518 22,110,930
3,573,900 10,766,844 18,018,3M 23,769,083 29,471,962
840,700 2,089,000 3,171,400 4,209,000 5,124,200
3,423,183 10,470,031 19,459 808 32,007,273 43,014,052
530,000 100,000 Q 0 0
$46,553,267 S133.703.691 $213.352.490 3281,781,006 347,04 1,869

IlSSUI:‘.R NET PROFIT J (LOSS) $

1068,135 8§ 1011,400 §  120,739769 § 28,965,204 § .1!.5119.1_66:]

CUMULATIVE PROYIT / (1LORS)

CONPIENTD U il
PRI T RY

$2.168,125 $12,574%,526 $33 310,290 362,285,500 $I00,874,706

T his ruuded is iniended to be illunmiive anly. Lack issuer's sspuinplioss will difTer

anif eacly issuer will inahe 10 own pricing eclsions. MasteConl iuukes

no wananiy 15 e sceunacy of the infonnaion provited

S18G, 334 848 Craslit owtan.x cistaines apr « (avg day coodiv3ed)

$74,533,9319  Assumes some nicyused lor puichases

$107.660,134 Ciedivbal 2 COF » avgdays u/363
$10,295,000 chmgedbal s COF navg days ooV 145

101,755,911 sce credii Loss wecing

see Cranic bous iering

fest. by

Thee yeor NPVGE) 15%] 523,194,576 |
Five yenr NPV @15%] $59,141,753 |

High Fee/iligh Rewards
' 15



sterCard Internanonal irc. %
Jer Profitabiliry Model Assamptons =
Year | Yesrl Year) Year 4 Yexr $ g —
1]
GENERAL NPUT =
Number of Menths for Model 12 12 13 12 12 =
New Acrounts 100,000 180,000 [50.000 150.C00 130,000 oy
Artition Percect % 15% 5% 15% 15% i
Tatal Accounts 95,000 251,750 3564388 435514 502,187 =
v of Actounts Activare 95% 0% 0% 0% 90% Y
Activated Acrounts 90250 226575 320439 aM096Y 457968 2
Remined Accoun:s L00% 100% 100% 10G% 1C0%
*ards per Accauat Rario 14 14 1.4 |2 1.4 —;
-~
Mermit | Average Transaction Areguat 75 530 550 595 9% =
Merrit | Number of Transacaons / Month 8 9 10 10 11
viemt 2 Average Transacticn Amount 0 0 0 0 0
Mermit 2 Number of Trnsactions / Menth 0 s} Q 0 2}
Memit 5 Average Transzcrion Amount 0 0 ) 0 Q
Meqrit 3 Nurnber of Transactions / Month ] 0 1] 0 ¢
ol mansaGons/year ' 96 108 120 120 132
jollar transaction toral per month s 00 § 770 3 %00 5 350 5 L.045
Average spending per accoant s 7200 5 &610 310300 511,400 s12.540
average Balance per Accoumt § 7200 S 8640 $10.800 $11.400 $12530
sverage Batance Transfer 0 0 0 a "}
14, of Balance Revelving 40% 0% ae% 0% 0%
Tach advances as % volume 15% 15% 12% 12% 12%
Cash advance -dollar tocal per year $ 1080 5 129 3129 3 1368 3 L505
~ash advamce Transacuion COuw 2 3 3 3 3
Average Sizc per acCT per advancee § 4% § 432 5 431 5 456 5 502
NCOME AND FEES
anmyal Percentage Rate - PurchaseRev. 15.0% 15.0% 15.0% 15.0% 150%
anmual Percenmge Rate - Cash agvance 18.0% 1g.0% 180% 18.0%  180%
nterchange Rawe 148% 1.48% 1.48% | 48% 1.43%
‘nese hange Transaction Fee 50 p{] 30 50 50
ACCOUNT FEES
Annual Fee per Account (On all aczounts) S 575 $75 S7% 575
serup fee per account S750 750 5750 57.50 5750
~ash advance:per item charge $10.00 SI000  $10.00 S10.00 51000
~ash advance minimum fee .00 .00 .00 2.00 .00
_ate charge fee 1500 1500 1500 1500 1500
v af accounts iacurring lare charges i% 1% 3% % 3%
\CCOUNT EXPENSES
“redit Loss Rate oa revolving poraoa 3.00% 600% 450% 400%  400%
*rand Loss Rate 0.73% 0.33% 0.45% 045% 0.45%
“pedit Lass Rate on ransactions 1.007% 1.00% 1.00% 1. 0% 1 .00%
nrernal Cos of Funds [LIBOR) 6.50% 650% 650% 630% 6.50%
LCQUISILON CCST per MTownL £45.00 $1000 55500 $5000 56500
Lemmon cOSL per Lcownt 5.00 5.00 5.00 500 5.00
peracons expénse 2100 700 w00 2000 2000
Jarketing material development 5.00 5.00 5.00 5.00 5.00
Adverinny expenses 000 0.00 ooo 0.00 0.00
Lewards Costa per Cardholder 5 078 S M3 § 6792 S §5.49 51354«
*DW, PP, EW, Concierge Coss 215 245 15 309 3AT
tewards Participarion Rase 100% 100% 100% [00% 100% A ok s parricipane
one T al2c]
mplementanon Fee 530,000 $0 <3 S0
Syscem &MIS Changes $500000 S 100.000 - - -
subtozl $330000 S100.000 0 50
This codd it mpemd=d to be iluxanive aaly. Eaxch ‘asats’s unnmprions will differ
a5 30 aener wrill Mang ik oem priciog dotisons. MyszerCant cukes
g wamuery 15 18 the acumey of Ue isforcuarion grovaded.
CONFIDENTIAL and
FROPRIETARY 9:10/96, $.06 PM
—
ran Schall 069
0743

Highly Confidential, Subject to Protective Order
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MausterCard Lulerngtional Inc,
Tssuer Model for Premimm Card

Yeor 1

see General Input page for assimiptions

Year2 o Yenry Yepr 4 Years
Tt Puichuse Vohune $649,800,000 $1,835,257,500 $1,0R0,052,000 $4,310,399,725 $5.667 684 951
Quistandings Charge Curd Based 189,880,000 1,052,214,300 1,694 028 400 2,502 008,730 3,400.610,973
Quistaniings Credil Cardl Buscd 259,020,000 783,043,200 1,386,023,400 1,428,300,995 2,267,073,980
Cash dishursements (drawn from credit lir 102,600,000 326,208,000 462,007 800 609,463,665 755,691,327
Dialance Transler Ouistandings 0 0 0 0 0
--subtolal of purchases and sdvances: $752,400,000  $2,161,525,500  $3,542,0590,800  $4,939,863,390  $6,413,376278
Tutab Transactions 8,664,000 24,470,100 38,500,650 48,115,553 59,659,842
Accounts 93,000 251,750 356,488 445514 502,197
Conls 133,000 352,450 499,083 621,720 703,062
Average Days Reccivabie Charge Cond 20 19 18 17 17
Avenige Days Reccivablo Credit Cord 200 00 200 200 200
Finance Chargcs S2I,]63,253 564.359.? 15 st 3,9 l9,7]2 SIS{],Z?B.TI‘I § |36.334,84B Cucdilouisha cutions ape & {avp day cicdiif 163}
Fees from cnsli advance $456,000 $1.510,500 $2,138,925 $2,671.086 £1,013,12)
Finance Charges from cash ndvance $10,119,452 $32,179,858 §45,567,893 $60,111 485 $74,533,93%  Aswuncs sanic nwesuied for purchases
Annual Fees 4,750,000 12,587,500 17,824,375 22,275119 25,109,361
herchange income 9,617,040 27,161,811 45,584,770 64,089,016 BA8B1,737
ilser Fees 40,611 101,959 144,377 180,433 203,386
TOTAL REYENUL $46,346,392 $137,901,342 $215,180,071 $299,609,351 $173,076 304
Cost of Funtis for revolving& cash advane 12911671 $10,509,7114 $65 420,289 $86.827,700 $107.660,134 Cucdit bal. £ COU x avg duys owr}é3
Cost of funds for transactors $1,388614 $1,560,232 $5,430,174 $7.574,574 $103,295,000 chaiged bal» COI x owg, days sul/6s
Acquisition Costs 5,250,000 10,350,000 9,375,000 10,125,000 9,425,080
Retention Cosis 475,000 1,258,750 1,782,438 22215712 2,510,936
Opcralions cosls 2,565,000 5,518,500 7,124,750 8,910,288 10,043,744
Credit Losses rom revelve/cash odvance 10,721,700 39,004416 68,145,535 86,868,999 JOL, 755,901 see credat luss Liering
Frawl 1.osses 4,873,500 11,136,204 15,0013, 19,261,518 22,110,930  see faud ton tisring
Credit Losses froin Iransnctors 3,573,900 10,766,844 18,018,304 23,769,083 29,471,962
Autheriz./processing/assoc. costs 840,700 2,089,000 3,177,400 4,209,000 5,124,200  {ew. 10bp)
Reward program and scrvico costs 2,543,245 7,543,266 13,896,067 12,861988 34,609,607 - e
Que time costs 530,000 100,000 0 0 i
TOTAL EXPENSLE $45.673,330 $130.896926 07,788.74 n 1 333.0
1ISSUER NET PROFIT/{).088) 673,062 § 7004417 § 17,091,32) § 26967630 §  40,068970 l
CUMULATIVE PROFIT / (LOSS) $611,062 $7.677479 $25,068,802 $52,036472 592.“[55_:1‘6?

¥yL0690

| ' ‘Three yenr NPV 15%] §17,116,6M l
Five year NI'V @1 3%| §52,656,884 |

This wiodel is imended (o be Muswntive aly, Fach issuer’s assamiptians will difvier
pad escly s suer will make bis owa puicing decliions. MysesCard ke

ro warnenty 13 to thie sccurmcy of ihe infunnarion provided.

CONFIRENTIAL sl

Mid-Fee/Dase Rewards
PROFRIETARY
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s1erCard \oternacianal loc

1er Proficabiliry Model Assumptions

Yeard Yesrl vesrd Yeard Yer$
Number of Months for Model 12 12 12 12 P4
New Accounts 100000 130060 150.000 150,000 150.000
Armition Percent 5% 15% 15% 15% 15%
Towml Accounts 93000 251,750 356,488 445514 SOL187
%, of Aczcunts Activale 5% 0% 0% 90% 0%
Activated Accouns 60250 226573 320.839 anaos3 451,968
Retained Accounis 100% 100% [00% 100% 100%
Cards per Acgount Rario 1.4 1.4 [ 14 [.4
Mertit | Average Transaction Amount 575 330 $%0 595 595
Merrit [ Number of Transacgons / Menth 3 9 10 10 il
Memit 2 Average Transaction Amount 0 0 0 Q 0
Merrit 2 Number of Transactions / Month a 1] ] ¢ ]
Merm ) Avcage Transaction Amourt ] 1] [1} 1] ]
Merrit 3 Number of Transations / Morth 0 ¢ 0 0 0
_ tacal ransactions/year 96 108 120 120 i32

dollar rzosaction total per moath § &0 3 20 S $00 5 958 S 1,045
Average spending per account s 7200 5 3640 $10.800 511,408 311,540
Average Balance per Account s 7o00 § 8.650 $10,300 §11.400 S12540
Average Balance Transfer 4 0 0 ] a
%, of Balance Revolving 40% 40% 0% 0% 40%
Cash advances as % volume 15% 15% 2% 12% 12%
Cash advance -doltar total per year $ 1080 3 129 31296 $ 1368 3 1,505
Cash advance gansacticn count 2 3 3 3 3
Average size per acct per advancee s asg § 432 5 437 5 436 5 302
_,["<’LQi’iL'l?..I'S‘"._':L"-—'—':Ag

Annual Percentage Rate - PurchasesRev. 15.0% 150% 15.0% 13.0% 15.0%
Amual Percentage Rate - Cash advance 18.0% 18.0% 18.0% 18.0% 18.0%
[nterchange Rate 1 AB% 148% 1a8%  138%  148%
Interchaoge Trantacton Fee <0 50 SO 0 0
AQCO!!ET FEES

Annuat Fee per Accouns (Ou all acCOunIs) ' 550 550 550 $50 550
Sewzp {ee per account $7450 $T.30 S7.5Q £7.50 $7.50
Cash advance-per itent charge $10.00 sipo0  $10.00 S1000  S10.00
Cash advance minicum fee 2.00 200 100 .00 00
Lae charge fec 15.00 1500 1500 15.00 £5.00
9, of actounts incurTing late charges % W % ) %
ACCQUNT EXPENSES

Credit Loss Rate oa revolving pornon 3.00% 6D0% 4.50% 400% 4.00%
Fraud Loss Rate 0.75% 0.35% 0.45%  0.43% 0.45%
Credit Loss Rale on tansactions 1.00% Lo Lo0% 1.00% 1.00%
[meermal Cost of Funds [LIBOR] a50% 550% 650% 6.50% 630%
Acquisition Cost per accouat $45.00 $5000 $5500 56000 565.00
Ratenrion cost per accowmt 5.00 5.00 5.00 5.00 5.00
Operasons expense 27.00 2200 2000 20.00 20.00
Markehng marerial development 5.00 500 500 500 5.00
Advenising expenses 0.0 9.00 0.00 0.00 €.00
‘Rewards Coste per Cardholder $ LG S 2946 5 4630 3 6674 5 935.49
CDW. PP, EW, Concierse Costs 215 245 .75 309 347
Rewards Participamion Rate 100% 100°% 100% 100% LOG% Al o T paricpac
Cne Tjme Costs

530.000 s0 se S0

Implemeranon Fze
Systrm &MIS Changes

Subtoal

This moda

$300000 5 100000 - -

$530,000  S100,000

i1 inended 19 be illusmanre oaly. fach aser's gt ol U

nleﬂhwmllmk:ium'mqm MaacCard rmakes

COYFIDENTIAL and
PROPRIETARY

Fran Schalt

lc-umyurnmenmqurmhrmn providet

%1096, 8.07 PM

Highly Confidential, Subject to Protective Order
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