Delivering Personal Broadband
and the Mobile Internet

Antitrust Division Telecom Symposium
November 2007

clearw re

wireless broadband



Clearwire Missior
Provide the Simp
to Access All the
has to Offer — An
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Clearwire Highlights

Founded in October 2003 by Craig McCaw and a Team of
Wireless Veterans

Raised over $4.3 Bn in Debt and Equity: over $2.3 Bn in
Equity and $2 Bn in Debt*

Strategic Partnerships including Intel, Motorola, Bell
Canada, Best Buy and Circuit City

Business Model that is Replicable and Scalable with
Demonstrated Success on a Market by Market Basis

Largest Personal Broadband Network Operator

A Leading Mobile WIMAX Spectrum Portfolio

i

* $750 MM resulting from Refinancing "
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Mobile Broadband- a Rapidly Growing
Opportunity
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ile roadband— a Rapidly Growing Opportunity

Shift to Wireless

 In 2006, 12% of all adults in the U.S. used only a cell phone
e 29% of 25to 29 year-olds only had a cell phone

 47% of people who moyved in the US last year didn’t activate
a land-line in their new home '

e Growth in Internet Uses and Applications

IM, voice and video communications
Networking, Search, User generated content
erce, Music, videos, gaming, etc.

5 of the US'population are Internet users, with the
age broadband user spending almost 35 hours per
th,online according to Nielsen/NetRatings

+++
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Clearwire Vision— Mobile Triple Play

2007

Home Data

2010
Mobile Video

2009

Mobile Voice



Clearwire Networks Operating in 420+
Municipalities Around the

*_ Globe and Growing
Coverlnmre than 14.8 Million People

1040111
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Current Clearwire U.S. Markets

Bellingham, WA
eattle/Tacoma, WA

01i61040101011101

Grants Pass, OR : Rochester, NY

Medford, OF /q

Redding, «
Chico,

" "
= Maui, HI
Honolulu, HI ‘

Midland Ode Jacksonville, FL

Daytona Beach, FL
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Current Clearwire US Spectrum

Portfolio represents 15.2 Bn MHz/Pops of 2.5GHz f
Covers approximately 245m people in.the US
Holdings cover ~88% of POPs in the top 100 Markets

Rights to spectrum in 79 of the top 100 markets

++ 5
Spectrum includes owned, leased and pending acquisitions

L]
Spectrum depths range from 12 MHz to 195 MHz Clea rW re®
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Clearwire European Spectrum Holdings

8.7 Bn MHz-POPs

e 85MHz of spectrum e 100MHz of spectrum e 100MHz of spectrum
covering 1.5MM people covering 10.4MM people covering 5.4MM people

e Currently operating in e Currently operating in e In partnership with
Dublin Brussels and Ghent ‘ Danske Telecom

.
r

28MHz of spectrum
e 42MHz of spectrum covering 38.1MM people

covering 82.5MM people «

e 56MHz of spectrum
covering 21.6MM people

e 40MHz of spectrum
covering 45.1MM people

O Operating Markets
* Currently operating in Seville .

—— @ Markets in Development
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Clearwire Progress
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Global Markets Deployed

EBITDA Positive Markets (2

Consolidated Subscribers

Total Covered POPs

Consolidated Spectrum
Portfolio (MHz/POPS)

0+

(1) EBITDA is a non-GAAP measure defined as Earnings befgre Taxes, Interest, Depreciation, and Amortization
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The Mobile WIMAX Difference

Connection and s_ervice
to “You” - not a location

v

Internet Centric
Multi Megabit True
Broadband speeds

v

Citywide coverage,
inbuilding penetration,
simpler and more

e consistent connections
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Policy Considerations for Alternative
Broadband Platforms

Regulatory Stability and Certainty
Neutral Spectrum Policies

Operational Flexibility for Dynamic
Technological and Market Environment

Adapt Only Essential Legacy Regulations to
New Technologies
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